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Chrysler Sets Up 
Sales Network 
To Handle Simea 


Move Follows Deal 
To Buy Ford’s Stock 
In French Auto Firm 


ETROIT.—Formation of a 

nationwide sales and service 
organization for Simca imported 
éars was announced yesterday 
(Aug. 10) by Byron Nichols, group 
Vice-president for automotive sales, 
Chrysler Corp. 

The move followed an an- 
nouncement that Chrysler is buy- 
ing a substantial interest in 
Simea and, as part of a world- 
wide market development pro- 
gram, is becoming sole distribu- 
ter of Simca products in the U. 8S. 
Field sales operations for Simca 
Will be handled by the corporation’s 

eral sales office under E. C. 
omy general sales manager. 
Quinn announced that David R. 
Crandall has been appointed direc- 
tor of Simca sales in the United 
States. Crandall previously was di- 
fector of the marketing staff for 
Chrysler's general sales office. 

= > > 


gem a plans for Simca 
are currently being developed 
under the direction of Richard E. 
Forbes, director-corporate advertis- 


XXXII, 


Service training and service 
facility development for Simca 
cars in this country will be di- 
rected by Philip B. Hopkins, 
director of the corporation’s cen- 
tral service staff. 


Parts and accessories will be| 


availalbe through the MoPar divi- 
sion, which handles the corpora- 
tion’s parts and accessory sales and 
distribution. 


> - - 
L. L. COLBERT, Chrysler presi- 
dent, said earlier that Chrysler 
Corp. dealers will be given priority 
for any new Simca dealerships in 
the U.S. and Canada. 
Colbert added that terms of all 
nt Simca dealer agreements 
the two countries would be 
honored, regardless of other 
makes of cars handled by these 
rs. 

About 600 dealers in the U. S. sell 
Simca now, with about 240 of these 
also handling Chrysler Corp. lines. 

* * om 


EER terms of the agreement, 
Chrysler: 
1. Will acquire a 15.2 percent in- 
pCentionsd on gues 6, Col. 3) 
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Simeo's New Sales Heads— 
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Top Cars 


New-car registrations for siz 
months: 
1958 
Pos. 
-_ 
Gun 
— 
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@— 
Jaws 
, 
_— 
1o-— 
11— 
12— 
13— 
14— 
15— 
16— 


1957 

Pos. 
722,396— 2 
763,670— 1 
315,770— 3 
199,295— 5 
218,014— 4 
171,581— 6 
53,270—12 
144,270— 7 
136,133— 8 | 
73,734— 9 | 
57,263—11 
57,448—10 | 


Make 
Chev. 
Ford 
Plym, 
Olds. 
Buick 
Pontiac 
Rambler 
Mercury 
Dodge 
Cadillac 
Chrysler 
DeSoto 
Edsel 
Stude. 
Lincoln 
Imperial 
Met. 


659,477 
500,552 
201,303 
168,083 
141,534 
122,358 
78,520 
70,871 
68,725 
68,045 
32,437 
26,511 
22,003 
20,942 
15,468 
8,441 
5,723 


31,177—13 | 
19,825—14 | 
18,289—15 
5,140—16 
1,672 Packard 3,318—17 
155,194 Misc. 80,282 
Total All Makes 
2,368,359 3,070,875 
Further details on Pages 38, 453. 
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Car Output Gal Hiked 
10 Pet. for 4th Quarter 


By Martin L. Whitmyer 
Staff Writer 

hmm auto industry has boosted 

its fourth-quarter car produc- 
tion target 10 percent and will send 
dealers approximately 1,375,000 cars 
in the final three months. Origi- 
nally, the fourth-quarter projection 
was 1,250,000 cars. 


| duction. Only 696,000 car assem- 
blies are expected this quarter, 
compared to 1,303,838 units a year 


ago. 
A third quarter of 696,000 cars, 
plus a windup quarter of 1,375,000, 


Car Output Last Weex 
Previous WEEsK ......... 


The revised schedule, reported to/| 


Automotive News by key suppliers, 


| would bring final-quarter output 


within 5 percent of last year’s 
fourth-quarter production of 1,440,- 


| 684 cars. 


It also would help wipe out 


what is shaping up as a 46 per- 


cent slump in third-quarter pro- 





Big 3 Hits 5-Year Low 
In Car-Sales Share 


By Robert M. Lienert 
Associate Editor 


7 Big Three’s share of new- 
car sales in the first half sank 
below 90 percent to a five-year low, 
according to an Automotive News 
analysis of registration figures just 
released. 

A strong improvement by Gen- 
eral Motors over its year-ago rec- 
ord fell far short of offsetting 
thumping losses by both Ford 
Motor Co. and Chrysler Corp. 

Contributing to the Big Three 
setback were extensive gains by 
imports and American Motors Corp. 
Studebaker-Packard’s share, while | 


\lower, represented only a modest | 


change. 
> > * i 

HE new-car count for the first) 

six months and for June, as 

compiled by R. L. Polk & Co., in- 
dustry statisticians, also showed 
that: 

1. First-half registrations stood 
at a six-year low. The total was 
2,368,359, compared with 3,070,975 
a@ year ago. Not since 1952, when 
the count was 2,139,875, had the 
first-half total been lower. 

2. June registrations amounted to | 
410,607, compared with 517,043 a 





| Simea's sales in the U. S. henceforth will be directed by the three Chrysler Corp. 
sales chiefs shown above with a Simca Aronde hardtop. Left to right are Byron 
| Nichols, Chrysler Corp. vice-president for automotive sales; David R. Crandall, newly- 


“named director of Simca sales ‘in the U. S. 


President and general sales manager. 


for Chrysler Corp., and E. C. Quinn, vice- 


year ago. It was the lowest June 
total in 10 years and it fell below 
both April and May in the 1958) 
count. 


3. 


counted for 6.73 petce 
(Continued on P Page fea 3) 
° 
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the 


FOREIGN makes, scoring /7.62 
percent of the \June tot , ae] 


would complete the calendar year 
with 4,313,000 assemblies, or 29% 


percent below last year’s produc-| 


tion of 6,115,454 units. 

* * 2 
| gg tr mg of production for the 
remaining five months of 1958 
show that O¢tober is the lone 
month now reckoned to exceed its 
| 1957 countefpart. August looms as 
|the largest loser—66.6 percent be- 
neath '57/ The October gain is esti- 

|mated gt 14.7 percent. 
The complete projection break- 

down As as follows: 

Angust, 175,000 against 524,363 
year, off 664 percent; Sep- 
tember, 200,000 against 283,850 
last year, off 29.5; October, 375,000 
against 327,362 last year, up 14.7; 


last year, down 13.6; December, 
500,000 against 534,722 last year, 
off 65. 

The bleak August picture is due 
}to the fact that 12 of the 17 car 
makes will be either out of produc- 
tion or working on a limited scale 


| 
| 
| 
} November, 500,000 against 578,600 


most of the month. Buick is sched- 
o—__————____...... 


How Makers Fared in Car Sales 


(Number 


of Units) 


First Half, 1958 vs. 1957 


DOWN 


Misc. 
(Mostly 
Imports) 
Rambler 
Met. 
Cadillac 
Chev. 
Olds. 


Lincoln 


INDUSTRY 
SALES 


Pontiac 


Packard 
Mercury 
Imperial 
DeSoto 


lroo% | 75% |so% | 25% 


UP 


25% | 50% | 75% | 100% | 
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uled to resume assemblies on '59 
models next Monday, but Plymouth 
will build out of '58s the following 
day. Rambler also is expected to 
get into production on its '59 lines 
during the last week of A 

while Chevrolet is scheduled for 
changeovers about the same time, 


Ford will maintain its '58 sched, 
ules until early September, joined 
in limited measure by Edsel, Lin- 
coln and Mercury. Nonetheless, 
August production of 175,000 cars 

(Continued on Page 48, Col. 3) 


Earlier Disclosure 


Of 59 Prices Seen 


Sticker Law May 
Speed Announcement 


By John K. Teahen Jr. 
Staff Writer 


— Monroney price-tag bill may 
prompt auto makers to depart 
from their traditional practice of 
waiting until a few days before 
public introduction to price their 
new models. 

Automotive News learned last 
week that at least two makers— 
Buick and Oldsmobile — plan to 
place stickers on all cars shipped 
to dealers, right from the be- 
ginning of production. 

This means that suggested prices 
must be decided upon by the time 
shipments begin. And shipments 
usually start some three weeks or 
more before introduction day, 

Buick will be the first manufac- 
turer affected by the law. The di- 
vision is scheduled to begin °59 
production next Monday (Aug. 18), 
and dealer introduction is slated 
for Sept. 19. Oldsmobile production 
will begin Sept. 2. 

” ” > 

DER the law, the manufactur- 

ers are not required to attach 
stickers to cars shipped to dealers 
before introduction day. The writ- 
ers of the law made this exception 
in order not to interfere with the 
industry’s price-announcement pro- 
cedures. 

All cars, however, must bear a 
price label when they go on pub- 

(Continued on Page 8, Col, 1) 


Motorama Slated; 
Curtice 65 Friday 


ON THE eve of his 65th birthday 
this Friday, General Motors 
President Harlow H. Curtice has 
announced resumption of the GM 
Motorama this fall. 

Curtice has been president of 
GM since Feb. 2, 1953, the year 
the first Motorama was staged. 
A Motorama has taken place 
every year.of his administration 
except 1957, when the first post- 
war National Auto Show took the 
new-model spotlight in New York. 
As with past Motoramas, the 1958 
version will open at New York’s 
Waldorf-Astoria hotel, Oct. 16-22. 
From there it will move to Boston 
for nine days, opening Nov. 8 at 
the National Guard Armory. 


7 * * 
NNOUNCEMENT of the Motor- 
ama confirmed reports that GM 
directors would make no formal 
decision on Curtice’s retirement 
until later this year. The board 
(Continued on Page 8, Col, 1) 
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Assignment: Backshop Profits 


In a notably poor year, some dealers are managing to 
turn in good profit reports. This is no accident. These 
dealers make money in good times or bad. 

They fare well because they serve their communities 
well. They have built well on service—the foundation 
of their position in their communities. 

As far as new-car sales go, the outlook is uncertain. 
No one knows how the 1959 models will strike the fancy 
of new-car buyers. We hope they enchant the buyers 
and that all will be rosy once more. 


But, looking into the future, it’s a safe bet that the 


dealers who are doing 


well on service will be doing well 


generally in 1959. For that reason, we are making a 
special effort in our Aug. 18 Service issue to bring to 
dealers the lowdown on outstanding service profit opera- 


tions in the nation. 


This issue will be a treasure book of profitable ideas. 


Watch for it next week. 





Surveyi 


New Models .. . 





Kaiser Sees 50% Gain |... 


In °59 Aluminum Use 


DETROIT.—The accelerating use 
of aluminum in American passen- 
ger cars, coupled with a surge in 
|auto buying anticipated next year, 
will increase the auto industry’s 
11959 aluminum consumption by 
| nearly 50 percent over 1958, accord- 
ing to V. E. Flaherty, automotive 
industry manager of Kaiser Alumi- 
num & Chemical Sales, Inc. 

The average amount of alumi- 
num in the new models will in- 
crease 14 percent over 1958 
models, a survey conducted by 
Kaiser Aluminum’s market re- 
search staff indicates. The aver- 
age usage per car will be 57.1 
pounds, compared with 50 pounds 
in 1958 and 46.3 pounds in 1957, 
Flaherty said. 

“This continuing upward trend is 








Strike Peril Grows as Costs Rise 


By Kenneth C. Kelley Jr. 
Staff Writer 


ate investigation, a threat of anti- 
trust prosecution and comments 


tive board session was to consider 
strike action and supply its recom- 


Two additional clouds rolled over|from steel executives that the| mendations to meetings of separate 
the auto industry last week as| higher prices do not cover increased | councils representing GM, Ford and 


the full extent of the steel-price|¥®8¢ #nd material costs. 


increase became apparent and the 
United Auto Workers took steps to 
throw a strike threat into the bar- 
gaining struggle with the manu- 
facturers. 

The steel-price boost followed 
no pattern as the various com- 
panies announced varying in- 
creases on different products over 
@ period of several days. 

It did appear that a ton of the 
steel used in cars will cost about 
$4.50 more. Thus the direct cost of 
the increase would be $6.75 to $11.25 
on the 1% to 2% tons of steel 
that go into an automobile. 

Significantly, there was no report 
of increased prices for stainless 
steel. 

” > > 
was a report that the 
price hike will not hit the auto 
industry until fall as manufacturers 
ordered their August and Septem- 
ber steel before prices went up. 
The steel increase brought a Sen- 


Ford’s Donaldson 
Made Consultant; 
2 Ad Posts Filled 


DEARBORN.— Ben R. Donald- 
son, who retired Aug. 1 as director 
of institutional advertising for 

rd Motor Co., will be retained 
as an advertising 
consultant, ac- 
cording to Charles 
F. Moore jr, 
Ford public rela- 
tions and adver- 
tising vice-presi- 
dent. 





Donaldson 
joined Ford in 
1919 and has 
served as editor 
of plant publica- 
tions, program 
director of the company’s former 
radio station (WWI), export ad 
manager and truck ad supervisor. 

He was named director of insti- 
tutional advertising in 1954 after 
nine years as director of the office 
of advertising and sales promotion. 
One of his sons, Wilbur M., is a 
Ford dealer in Bryan, O. 

Appointment of two departmental 
managers in advertising and sales 
promotion at Ford Motor Co. was 
announced by Moore. 

J. B. McMechan, formerly coordi- 
nator of institutional space adver- 
tising, has been named manager of 
the institutional advertising depart- 
ment, and Mott B. Heath, formerly 
manager of the shows and exhibits 
department, has been appointed 
manager of the advertising and 
sales promotion department. 

The com also announced re- 
tirement of Robert F. G. Copeland, 
acting director of the product ad- 
vertising and sales promotion office. 
He had been on medical leave of 
absence since May 1. 





Ben R. Donaldson 


Meanwhile, major aluminum com- 
panies followed the lead of Alumi- 


num Co. of America in boosting 


prices by 0.7 cents a pound to 24.7 

cents. The new price remains below 

the 26 cents charged before the 

industry cut prices in face of fall- 

ing demand during the recession. 
+ . > 


UAW announced that its 
workers at General Motors 
plants had approved a strike, if 
necessary, by a vote of 115,973 to 
10,410. 

UAW Vice-President Leonard 
Woodcock, director of the GM de- 
partment, said the union “would 
rather peacefully negotiate a settle- 
ment” but the 91.7-percent vote in 
favor of a strike shows “conclusively 
that the UAW rank and file wants 
a 1958 contract that meets the prob- 
lems General Motors so far has 
refused to do anything about.” 

With the strike vote taken at 

all but three of the 56 Ford lo- 
cals, the tally in favor of a strike 
was reported to be 56,235 to 2,235. 
At Chrysler, with 37 of the 38 
locals reporting, workers have 
voted 40,460 to 2,248 in favor of 
a walkout, 

Action was expected on the strike 
deadline at two UAW meetings 
called for last weekend. An execu- 


Chrysler workers. 
. > . 


| Sw with the higher prices and 
the strike threat in the air, the 
prospects of the auto industry have 
turned up, at least in the minds of 
some investment advisers. The in- 
vestment advice firms, which for 
months have taken a dim view of 
the auto companies, have now found 
some rays of hope. 


A Value Line investment survey 
noted that “1959 offers the hope, at 
least, of much better results,” 
adding that the industry has a 
measure of unmet demand for the 
first time since the Korean crisis. 


Those who could afford to buy 
1958s and didn’t are an untapped 
market to be added to the replace- 
ment and “growth” demand which 
might be expected for the 1959 


Another investment firm, Stand- 
ard & Poor’s, observed: “It seems 
reasonable to expect that 1959 car 
production will materially exceed 
this year’s, without reaching a 
boom level.” 


Business Barometer 


Automotive News Economic Index — 


99.6 Percent of Last Week 
91.2 Percent of Like Week Last Year 


Truck Registrations—Year to date. 

Steel Production—Tons 

Lumber Production—Board feet... 

Paperboard Production—Tons ... 

Soft Coal Output—tons 

Oil Refinery Output—Borrels . 

Electric Output—Kilowatt hours . 

Barometer Freight Car Loadings 
Store Sales Index .. 

Stock Market Price Index 


U.S. Government Spending 
—Fiscal year to date 


Commercial and Industrial Loans $29,001,000,000 


14% 15%- 8 
524%, 57%-44 
43%, 43%-37% 
43%, 45%-33% 


Percent of 
Last Week 


73.5 

98.3 

2,368,359 
347,589 
1,561 000 
243,546,000 
299,148 
7,910,000 
48,757,000 
12,619,000,000 
325,739 

111 

350.4 


101.0 
108.6 
103.3 
103.5 
102.7 
102.4 
100.5 
100.9 
101.0 


$7,729,361 ,000 apie 

99.6 

100.1 

100.8 

102.7 

Aug.6 July 30 1958 Range 
364%, 36%-27 

13%- 7% 

30% -21% 

6%- 2% 

50%, -40%4 


*Kaiser Industries, parent firm of Willys Motors. 
(Aug. 11, 1958) 





particularly significant in light of 
predictions that 1959 will be a good 
year for the automobile industry,” 
Flaherty stated. “Based on a fore- 
cast.of a 5.9 million car production 
volume, the industry will require 
337 million pounds of aluminum. 
This compares with an estimated 
228 million pounds consumed by 
the industry in 1958. 


“The outlook grows ever brighter 
as we project our calculations into 
the early 1960’s when the use of 
such major new aluminum compo- 
nents as engine blocks, wheels, 
bumpers and radiators is expected 
to be realized. 

“Cast applications, engine blocks 
and wheels in particular, represent 
tremendous potential volume. We 
estimate that by 1962 an additional 
200 million pounds of aluminum 
will be required for castings. This 
means a total of some 72 pounds 
of castings per average car. This 
will more than double the 1958 us- 
age for this purpose.” 

Aluminum’s gains in 1959 models 
are attributable primarily to more 
liberal use for moldings, trim areas 
and increased use in optional equip- 
ment. 


Ford, Motor Co. automobiles as 

a group will show the largest ad- 

vance with an average 17 percent 

per car increase, from 46.2 to 53.8 

pounds. Chevrolet again will lead 

individual automobiles in gains 
with an increase of 21 percent 
over 1958, or 42.3 pounds per car 
average as compared with 34.9 in 

1958. 

Chrysler Corp. automobiles, as in 
1958, will employ the highest per 
car average with 73 pounds, an in- 
crease of 6 percent. The company’s 
Imperial line again will lead all 
automobiles with an average 131.5 
pounds per car. However, some 
models will use more. 

The increasing role of cast com- 
ponents is indicated in the forecast 
of 1959 model consumption of alu- 
minum mill products, castings are 
expected to show a gain of 15 per- 
cent in 1959, as compared with an 
increase of 8 percent in 1958. 
Wrought products such as extru- 
sions and sheet, on the other hand, 
indicate an advance of 10 percent, 
as compared with 53 percent in 
1958. 


Brothers Testify 
In Senate Probe 
Of Union Rackets 


WASHINGTON. — Two Detroit 
dealers told the Senate Labor- 
Management Rackets Committee of 
their troubles with Teamster Union 
officials. They were Hanley Taylor 
(Dodge-Plymouth) and Dawson 
Taylor (Chevrolet). 

Telling of a Teamster picket line 
at his dealership in 1957, Hanley 
Taylor said his attorney told him 
it was “practically impossible” to 
get an injunction against illegal 
picketing “because of the political 
situation.” 

He said the picketing was or- 
dered in an attempt to force him 
to influence his brother Dawson 
into recognizing the union. The 
brothers testified that the Team- 
sters campaigned actively for 
judges in Wayne County. 

Hanley Taylor said that several 
days after the picket line was es- 
tablished, a friend, Robert Fawkes, 
asked him if he wanted to get rid 
of the pickets. Fawkes made a 
phone report of the talk to some- 
one named “George,” Taylor said. 

Robert F. Kennedy, committee 
chief counsel, said Fawkes was an 
employe of George Kamenow, who 
headed the Detroit office of the 
labor relations firm of Nathan W. 
Shefferman. The firm has been 
called a “union-busting” outfit. 

Taylor said his attorney told him 
Fawkes’ activities were “sort of a 
racket” which were under investi- 
gation. 

He said the pickets were with- 
drawn several weeks later when 
Dawson Taylor arranged a confer- 
ence with Teamster officials. 
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USE FORECAS 
POUNDS PER CAR AVERAGE: 









INCREA SE 
1968 ovr 
1958 1959 1958 
Chevrolet ... . 49 42.3 21 
Pontiac . 50.0 52.9 6 
Oldsmobile 62.9 70.6 12 
coves 70.2 713.8 5 
Cadillac... 78.7 79.7 1 
47.3 54.1 14 
41.9 50.9 20 
66.8 67.3 1 
55.4 56.5 2 
. 97.7 91.8 —8 
2 53.8 17 
5 61.7 4 
7 64.2 6 
3 102.3 8 
3 116.3 4 
2 132156 —3 
9 73.0 6 
RS 
(Rambler) ...... 54.9 3.4 — 
STUDEBAKER- 
PACKARD .... 26.2 26.2 0 
ALL MAKES .... 50.0 57.1 14 


*The aluminum poundage figures above 
include scrap generated in manufacturinc. 


—Source: Kaiser Aluminum 


Auto Debt Total 
Goes Down Again 


Decline in Credit 
Is Eighth in Row 


WASHINGTON.—The amount of 
automobile credit outstanding de- 
clined during June for the eighth 
straight month, the Federal Re- 
serve Board reported. 

Meanwhile, all other individual 
types of installment debt plus the 
overall total of installment debt 
increased during the month. 

The auto debt total fell by $22 

million during the month to reach 
a total of $14,691 million on June 
30. That total was $436 million be- 
low the auto debt total at the end 
of June, 1957. 

The amount of auto debt out- 
standing reached a peak of $15,579 
million on Oct. 31, 1957, and since 
then has fallen by $888 million. 

The amount of auto credit ex- 
tended in June was $1,266 billion, 

a gain over the $1,212 million ex- 
tended in May but below the $1,494 
million for June of last year. The 
debt paid off during June amounted 
to $1,288 million, up from the $1,287 
million repaid in May and the $1,- 
250 million paid back in June of 
last year. 

Of the total auto debt on June 
30, commercial banks had ex- 
tended $6,227 million, a gain of 
$13 million from the banks’ total 
on May 31 and $24 million above 
the total on June 30, 1957. 

Finance companies held $6,844 
million of the debt on June 30, a 
loss of $44 million during June and 
a drop of $532 million during the 
preceding year. 

Other financial institutions held 
$1,128 million of the auto debt, a 
gain of $11 million during June and 
a gain of $98 million for the year. 
Auto dealers had advanced $492 
million of the June 30 debt total, 
a drop of $2 million during the 
month and a decline of $26 million 
during the last year. 

Total installment debt stood at 
$33,054 million on June 30, an in- 
crease of $97 million during June 
and a jump of $446 million during 
the last year. 

Consumer loans on goods other 
than autos, home repair loans and 
personal loans all advanced during 
June and showed gains for the pre- 
ceding year. 


Stewart Heads 
GM’s Guide Lamp 


DETROIT.—Byron L. Stewart, 54, 
has been appointed general man- 
ager of GM’s Guide Lamp division, 
Anderson, Ind. 

Stewart, personnel director for 
Delco-Remy since 
1952, succeeds 
Clarence A. 
Michel, who is 
taking a leave of 
absence for health 
reasons prior to 
retirement Dec. 
31. Michel, with 
GM for 43 years, 
had been general 
manager of Guide 
Lamp since 1941. 

B. L. Stewart Stewart joined 
Delco-Remy in 1926 and served in 
a number of production assign- 
ments prior to appointment as per- 
sonnel director. 
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SOME circles we've heard it 
argued that the Good Faith Law 
has ended cooperation between 
factory and dealer. The new trend, 
it is said, is an impersonal one. 
Factory field men have little re- 
sponsibility beyond asking dealers 
how many cars they can sell in 
the next quarter. 
Whereas once they counseled with 


NADA, Factories 
Explore Public 


Relations Liaison 


ees possible areas of co- 
operation, NADA’s Public Rela- 
tions Committee met with auto 
factory public relations men in De- 
troit last week. 

In this first meeting of its kind 
ever held, the conferees discussed 
possible ways of building up dealer 
and factory relations with the pub- 
lic, the Monroney price-labeling law 
applications, possible advertising 
programs, etc. 

Representing NADA were George 
H. Davis, Lewiston (Me.) Cadillac- 
Oldsmobile-Chevrolet dealer, chair- 
man of the committee; James R. 
Johnson (Chrysler-Plymouth), Hart- 
ford Conn., vice-chairman; John R. 
Fader (Ford) Newark, Del; S. E. 
Kossman (Buick-Rambler), Cleve- 
land, Miss.; C. E. Webster (Chevro- 
let), Cody, Wyo.; Ella W. Ford 
manager of the South Carolina 
Auto Dealers Assn., representing 
the Automotive Trade Assn. Man- 
agers, and John E. Conley, NADA 
public relations director. 


Al Long (Ford), Detroit area 
NADA director, and Boyce Tope, 
manager of the Detroit Auto 
Dealers Assn., were special guests. 
Representing the factories were 

William H. McGaughey, of Amer- 
ican Motors; Joe Consolmagno, 
Chrysler Corp.; William E. Hamil- 
ton, General Motors, and William 
Hershey, Ford. 








Coast Ford Deal Sues 
Union for $1 Million 
HERMOSA BEACH, Calif. — 
Bacons’ Sales Co. (Ford) has 
filed a $1 million damage suit 
against the Ketail Clerks Union 
and has requested an injunction 
to prevent further interference 
with its business. The complaint 
also was directed against Auto- 
mobile Salesmen’s Local 1056, af- 
filiated with the Retail Clerks. 


The company charged that the 
local has picketed the dealer- 
ship since July 18 in an effort to 
compel the firm to sign a collec- 
tive bargaining agreement. Ac- 
cording to the company, the 
union has made no representation 
that it is speaking for a major- 
ity of the firm’s employes. 
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dealers, offering them an interested 
ear as they told of their problems 
and perhaps a fresh perspective, 
now they: are afraid to open their 


mouths lest they violate the Federal | | 


law. 

This impersonal relationship, it 
is said, points down the road to 
a period when the franchise will 
be meaningless and cars will be 
distributed through any dealer 
to whom the factory can sell. 
Significantly, this viewpoint did 
not come from the maker who 
earned $149 million in the second 

quarter when all other car makers 
except American Motors were los- 
ing money. 

= = > 


One Maker’s View 


pene the Buick press review, 

we asked Edward C. Kennard, 
Buick’s sales chief, how this view- 
point fitted into 
his thinking, 

Kennard in- 
sisted that Buick’s 
approach to deal- 
ers is just about 
the opposite. 

“Our big goal,” 
said Kennard, “is 
to return the} 
Buick dealer to} 
the position he 

. once had of com- 
E. C. Kennard manding the larg- 
est gross profit potential of any 
line.” 

To do this, Buick is studying 
every market, relocating some 
dealers and buying out others. 
Object is to make the franchise 
gilt-edged once again. 

Does the field man still have 
authority and responsibility in the 
field? 

He does in Kennard’s book. 
“Right after the Good Faith Bill | 
was passed,” Kennard conceded, 
“there was a period in which the 
field man walked on eggs, but now 
the pendulum is swinging back a 
bit.” 

Buick field men are working and 
counseling with dealers again. The 
one area in which the home office 
is horning in is the actual fran-| 
chising of dealers, Kennard said 
that he is taking a personal in- 
terest in an effort to upgrade the 
dealer network. 

At the recent gathering of the 
Buick field staff, Kennard said he 
told the field men that dealers are 
looking to them more than ever 
for leadership. 

During the optimistic days of 
1955, Buick, like other makers, 
saw the auto market through 
rose-colored glasses and got deal- 
ers in a poor position. 

With seven dealers in an area 
which could support only five well, 
dealers were in no mood to listen 
to the field men or even the sales 
manager himself, for that matter. 
This is a situation which Buick 
wants to correct as much as do the 
dealers. 
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The Four-Passenger 


=e one point impressing 
newsmen examining the new 
models: While cars may be room- 
ier, they are moving from six- 
passenger cars to four-passenger. 

In lowering the cars, the hump 
for the transmission is looming as 
such a great obstacle to leg room 
that a couple of passengers are 
being cut out. 

This may be no major blow. Few 
cars travel with six passengers 
anyway. The extras can be squeezed 
in if necessary. 

x * a 
ERSTAND H. H. Curtice, 
president of General Motors, 
had to be sold on the new Buick 
names—LeSabre, Invicta and Elec- 
tra. The old ones—Super, Century, 
Special, Roadmaster—were origin- 

ated under his regime. 

* * * 
CGP of the problems in getting 
quality construction of cars— 
among those really trying to get it— 
is that, in the normal replacement 
of men, some 200 new men go on 
the lines every Monday morning. 
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‘Buy’ Drive Launched in Portland— 


Auto dealers in Portland, Ore., opened their Auto Buy Now drive at a kickoff 
banquet at which Michael G. Olorlovich, center, was the principal speaker. Also 
shown are Bobby Grayson, left, master of ceremonies, and Charles W. Wentworth 
jr. president, Automobile Dealers Assn. of Portland, sponsor of the drive. 





Cleanup Bonuses Adopted 
By 2 More Divisions 


By John K. Teahen Jr. 
Staff Writer 

—— bonus programs which 
will pay dealers a set amount 
for each sale until the end of the 
model year have been adopted by 
Chrysler division and Dodge, bring- 
ing to four the number of makers 

that are paying such rebates. 

DeSoto’s cleanup incentive pro- 
gram began June 11, and Edsel 
is continuing a bonus arrange- 
ment that has been in effect sev- 
eral months. 

The new Chrysler division plan 
calls for rebates of $55 to $200 per 
car. Dodge is paying $60 to $140. 
They are similar to programs 
which ended July 31 for these 
makes. 

Other bonus deals may appear 
before the '59 models arrive. Plym- 
outh, which usually follows the 
lead of its sister makes, concluded 
a rebate program yesterday (Aug. 
10), while Mercury’s latest contest 
ended July 31. 

> > > 
Ro makes probably have new 
incentive events prepared, but 
Plymouth may be waiting to see 
which way Ford and Chevrolet will 
jump. 

Ford’s most recent rebate setup 
ended June 30, and an end-of- 
model-run promotion may be in 
the works. The Chevrolet situation, 
however, is doubtful. 

Chevrolet doesn’t seem to need 
a cleanup contest this year, on 
balance. Moreover, most Chevro- 
let dealers don’t like factory re- 
bate programs. At least one 
dealer group petitioned the fac- 
tory to dispense with cleanup 
bonuses after last year’s event. 

These dealers complained that 
they just about broke even during 
the cleanup period because of the 


intense price-cutting that ensued | 


as retailers endeavored to sell a 

high enough percentage of their 

quotas to get into the bonus class. 
> > - 


UICK dealers also were ex- 
tremely vocal in condemning 
last year’s contests. Apparently the 
dealers’ complaints carried some 
weight, for no General Motor divi- 
sion has staged a rebate or bonus 
program this year. 
Chrysler Corp. dealers also criti- 





Seattle Salesmen’s Strike 


Goes to Arbitration Unit 


SEATTLE.—Issues in the four- 
month-old strike of auto salesmen 
here will be submitted to arbitra- 
tion, with the talks expected to 
begin early this week. Picketing 
of dealerships has been discon- 
tinued. 

The move toward settlement 
came after Teamster President 
James Hoffa told Teamster offi- 
cials here to renew efforts to 
reach an agreement. Three rep- 
resentatives of dealers plus three 
spokesmen for the salesmen have 
been named to the arbitration 
committee. A seventh and impar- 
tial member is yet to be selected. 











cized the price-cutting aspects of 
last year’s programs, and the cor- 
poration has taken steps to min- 
imize this drawback. 

For example, in 1957 Dodge 
dealers received no bonuses for 
the first 50 percent of their quo- 
tas. 

This year, Dodge dealers still 
must sell 50 percent before the 
bonuses start but, upon reaching 
50 percent, they receive a rebate of 
$60 per car retroactive to the first 
sale during the contest period. 

Dodge this year pays $90 per car 
for sales from 51 to 75 percent of 
quota, $115 per car for 76 to 90 
percent and $140 for sales in excess 
of 90 percent of quota. 
> * * 


HRYSLER division’s new con- 

test is similar. A dealer must 
sell 60 percent of his quota to qual- 
ify. If he hits that figure before 
Sept. 10, he receives $110 for each 
sale retroactive to the beginning of 
the contest. 

The payment is $55 per car if he 
reaches 60 percent after Sept. 10. 

Chrysler pays $150 per car for 

sales between 61 and 75 percent 
of quota, $175 for 76 to 85 percent 
and $200 per car for sales in ex- 
cess of 85 percent of quota, Im- 
perial is not included in the 
Chrysler contest. 

DeSoto dealers receive rebates of 
$50 per car for sales up to 50 per- 
cent of quota, $80 for 51 to 70 per- 
cent, $120 for 71 to 90 percent and 
$150 per car for sales in excess of 
90 percent of quota. 

The current contests are the fifth 
of the year for Dodge and the 
fourth for Chrysler and DeSoto. 
Plymouth has had three contests 
this year. 

Chrysler Corp.’s first 1958 con- 
tests were for salesmen. Then came 
rebates for cars in stock before 
Dec. 1 or Jan. 1 and cash payments 
for conquest sales. 


House... 


On the 


of Ford dealers i 
three months of 





Monroney Raps 


Insurance Laxity 


Urges State Bars 
To Overcharging 


By William Ullman 

Washington Bureau Chief 
ASHINGTON. — The need for 
closer state regulation of rat- 
ing and insurance charges is indi- 
cated by the expose of nationwide 
misclassification and millions of 
dollars of overcharges for auto- 
collision insurance, Senator A. S. 
(Mike) Monroney said last week. 

Monroney, Oklahoma Democrat 
who heads the Senate subcom- 
mittee on auto marketing, made 
this observation in his opening 
statement at a one-day hearing 
on progress of an insurance 
“cleanup” since a similar investi- 
gation in 1957. 

Witnesses at the hearing in- 
cluded: Kenneth Barnard, chair- 
man, committee on _ installment 
contracts, Assn, of Better Business 
Bureaus; W. F. Gaunitz, president, 
Emmco Insurance Co., South Bend; 
Howard S. Omsberg, manager, Na- 
tional Automobile Underwriters 
Assn., New York, and Joseph Na- 
varre, Michigan commissioner of 
insurance. 

At the sub-committee’s 1957 hear- 
ing. Monroney pointed out, three 
firms alleged to be the worst of- 
fenders “admitted, in effect, that 
they had overcharged many of 
their policyholders, but stated that 
they had stopped doing so and had 
paid back all the persons who had 
proved that they had been over- 
charged.” 8 3 

HE refunds amounted to about 

$4.3 million, the senator added, 
but some insurance commissioners 
and others claimed that these com- 
panies had not exercised good faith 
either in the original overcharging 
or in their methods of repayment. 

After public disclosure of mis- 
classification in 1955, Monroney 
said, some states tried to obtain 
refunds by requiring companies 
to send letters to policyholders. 

“The committee found in its hear- 
ing that the attempt of the compa- 
nies to return these refunds was 
half-hearted and intentionally con- 
fusing to the ordinary car buyer,” 
Monroney said. 

“The failure of the companies to 
clearly state in the letters that they 
were being sent to determine if re- 
funds were due caused many of 
them to be thrown away. Many 
people simply did not realize that 
they might be entitled to refunds 

(Continued on Page 46, Col. 3) 


Portland Show 
For Imports Only 


PORTLAND, Ore.—Portland will 
have another foreign-car show this 
year, but not an overall auto show. 

The Portland Automobile Deal- 
ers Assn. has decided to forego a 
general auto show because of in- 
adequate facilities. and the early 
introduction dates of the ’59 
models. 

The foreign-car show has been 
scheduled for Dec. 3-7 at Civic 
Auditorium. This space will accom- 
modate 60 cars of 30 makes. 


New-car profits did an about-face for one group 


n the second quarter. In the first 
this year, these dealers showed 


a net loss of $19 per car, but for the first six months 


there was a net 
quarter, only 43 
profit but 65. perc 


profit of $23 per car. In the first 
percent of this group showed a 
ent had a net profit by the end of 


the first half. Other changes: New-car gross profit 
increased from $184 in first quarter to $206 in first 


six months; 
same at $88 per 
$93 to $106 per u 


used-car gross remained about the 


unit; selling expense rose from 
nit, while fixed expense decreased 


from 12.8 percent of total sales in first quarter to 


10 percent in first half... 


J. Rumsey Weir, who with Turner A. Summers sr., founded the 
Kentucky dealer association with $60 in 1941, is liquidating his 


Chrysler-Plymouth dealership in 
state officials are starting a drive 


Louisville . . . North Carolina 
on 600 dealer-license delinquents 


. .. Michigan association is polling members on whether a pension 


plan should be adopted... 
Brooklyn association is supplyin 
bers who’ve been subpenaed by 
grand jury . . . Illinois ‘association 
business in strike-torn Galesburg. 


g counsel and advice to its mem- 
Department of Justice for price 
deplores outside dealers soliciting 


—Pertre Wemuorr, Editor, 
Automotive News 
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Imports Bag 6.7% of Ist-Half Car Sales... 


Big 3 Share Hits 5-Year Low 


(Continued from Page 1) 


first-half market. While both fig- 
ures were records, the rate of gain 
showed signs of slackening. 

4. Chevrolet accelerated its dom- 
ination of the 1958 market by ac- 
counting for a whopping 29.47 
percent of all June sales and 27.84 
percent of first-half sales. 

56. American Motors wrote an- 
other chapter in the success 
story of the year by breaking its 
own records with 4.48 percent of 
the June market and 3.56 percent 
of the first-half sales total. 

The Big Three’s combined pene- 
tration in the first half was 88.94 
percent. Not since 1953, when it 
was 88.83 percent, has the Big 
Three's share been so low. 

(In the first half of 1953, some 
6.33 percent of all sales was ac- 
counted for by makes no longer on 
the passenger-car market — Henry 
J, Kaiser, Hudson, Nash and 
Willys.) 

A year ago, the Big Three 
claimed 94.36 percent of total sales. 
In the 1956 half, it was 94.62 per- 
cent; 1955, 94.95 percent (alltime 
high), and in 1954, 94.34 percent. 

+. * = 


Rebound from Low 

M’S first-half market share was 

48.96 percent, a gain of 3.86 
percentage points over last year’s | 
first-half penetration of 45.10 per- 
cent, which had represented a five- 
year low for GM. 

AMC’s first-half penetration, as 
noted above, was 3.56 percent—a 
gain of 1.66 percentage points 
over last year, when its share | 
was a modest 1.90 percent. 

Miscellaneous makes (not ex- 
actly paralleling the foreign-car 
count) sold 6.55 percent of the first- 
half market, up 3.93 percent from 
the 1957 first-half share of 2.62 per- 
cent. (This made the 1958 market 
share more than double last year’s.) | 
Both Ford Motor and Chrysler 
Corp. had extensive downhill slides 
in first-half sales. Ford Motor, with 
25.71 percent penetration, dropped 
4.50 percentage points. Chrysler, off ' 


New-Car Sales Shares... 


First Half, 





4.78 percentage points, could muster 
only 14.27 percent of the first-half 
total. 

Chrysler Corp.’s share was the 
lowest since the first half of 1954, 
when its penetration was 13.88 per- 
cent, Ford Motor’s penetration was 
the lowest since the 1953 half, when 
it accounted for only 21.41 percent 
of total sales. 

* * * 

MONG individual makes, the 

best showing for the first half 
was turned in by Chevrolet, which 
jumped 4.32 percentage points to 
27.84 percent of the market. 

Only five other makes could 
point to improvements over last 
year’s performance. Rambler was 
up 1.59 percentage points; Olds- 
mobile, 0.61; Cadillac, 0.47; Metro- 
politan, 0.07, and Lincoln, 0.01. 


Biggest loser in the first half was 
Ford, knocked out of first place 





Sales Score 


For June 
New-car registrations for June: 
1958 1957 
Pos. Make Pos. 
1—121,000 Chev. 127,762— 2 
2— 87,177 Ford 131,841— 1 
3— 34,255 Plym. 56,335— 3 
4— 26,678 Olds. 28,856— 5 
5— 20,662 Buick 32,230— 4 
6— 19,361 Pontiac 27,718— 6 
7— 17,256 Rambler 10,091—10 | 
8— 12,100 Mercury 22,398— 8 | 
9— 10,926 Dodge 23,183— 7 
10— 10,753 Cadillac 11,147— 9 
1l— 4,886 Chrysler 8,554—11 
12— 3,886 DeSoto 8,535—13 
13— 3,656 Stude. 5,573—12 
14— 3,254 Edsel 
15— 1,938 Lincoln 2,476—15 
16— 1,149 Met. 1,084— 16 
17— 1,125 Imperial 2,839—14 | 
18— 235 Packard 480—17 
30,310 Misc. 15,941 
Total All Makes 
410,607 517,043 


Further details on Page 38. 





1958-1957 


June vs. May, 1958 


Pet. Pt. Pet. of 
Pet. of Change 


Pet of 
Regis., 
JUNE 


--- R9AT 


Regis., 
MAY 
27.99 
21.06 
8.72 
6.80 
5.42 
4.89 
3.98 
2.98 
2.81 
2.82 
1.25 
1.02 


& &8skz8 
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GEN. MTRS. 
FORD MOTOR ....25.44 
CHRYS, CORP. ....13.41 


Gbe 


7.36 


Pet. of 
Regis., Regis., 
During FIRST FIRST 
Month HALF, '58 HALF, '57 
+1.48 23.52 
7 24.387 
10.28 
6.49 
7.10 


Reese 


45.10 
30.21 
19.05 
1.90 
1.12 
2.62 


4944 eT Te 


* Rambler figures for First Half, 1957, include Nash and Hudson, 
** Lincoln figures for First Half, 1957, include Continental. 


Foreign-Car 


Registrations 


All states for six months: 
1968 
Pos. 
1— 40,258 
2— 17,663 
3— 13,678 
4— 1,837 
= 7,806 
~ 


1957 

Make Pos. 
Volkswagen 31,243—1 
Renault 1,334—2 
English Ford 5,792—4 
Hillman a 


Fiat ° 
MG 6,615—3 
Metropolitan 5,140—5 
72,125 All Others 27,120 
Total All Makes 
159,367 83,244 
*Not in Top Five. 








Sales Score 
For Imports 


All states for June: 


1958 1957 
Pos. Make Pos. 
1— 6,392 Volkswagen 4,687—. 
2— 3,432 Renault 2,046—2 
3— 2,812 EnglishFord 1,378—3 
4— 1,919 Fiat * 
5— 1,773 MG 1,291—4 
* Metropolitan 1,084—5 

14,950 All Others 6,060 

Total All Makes 
31,278 16,552 


*Not in Top Five. 
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and down 3.73 percentage points to 
21.14 percent of the market. 

Other makes which fell below 
their year-ago performance in- 
cluded Plymouth, down 1.76 per- 
centage points; Mercury, down 1.71; 
Dodge, down 1.53; Buick, down 
1.12; DeSoto, down 0.75; Chrysler, 
down 0.50; Pontiac, down 0.42; Im- 
perial, down 0.24; Studebaker, down 
0.13, and Packard, down 0.04. 

+ oe > 

Against Current 


oo percentage figures, of 
course, apply to market pene- 
tration. When each make is ad- 
judged on number of units sold, 
miscellaneous makes were up 93.31 
percent over last year; Rambler 
was up 47.40 percent, and Metro- 
politan was up 11.34 percent. 

These makes moved against the 
current, since the overall market 
dropped 22.88 percent below the 
1957 first-half total. 

Contributing to the overall de- 
cline, in descending order, were 
Cadillac, down 7.72 percent; Chev- 
rolet, 8.71 percent; Oldsmobile, 15.66 
percent; Lincoln, 21.98 percent; 
Pontiac, 28.69 percent; Studebaker, 
32.83 percent; Ford, 34.45 percent; 
Buick, 35.08 percent; Plymouth, 
36.09 percent; Chrysler, 43.35 per- 
cent; Dodge, 49.52 percent; Pack- 
ard, 49.61 percent; Mercury, 50.88 
percent; Imperial, 53.846 percent, 
and DeSoto, 53.852 percent. 

+ = > 


OR June alone, GM, Ford Motor, 
AMC and miscellaneous makes 
showed gains over the previous 
month at the corporate level, while 
Chrysler Corp. and S-P were down. 
AMC, with 4.48 percent, was at 
a record high. Chrysler Corp., at 
13.41 percent, was at the year’s 
lowest ebb. 
Only three makes had deeper 
in June than in the 





Record-Busting Streak 


Ended for Imports 


DETROIT.—June was the first 
month this year that foreign cars 
failed to set a record in number 
of units retailed. 

The setback was largely the re- 
sult of a sharp reduction in sales 
of Volkswagen, the best-selling 
import. The VW total in June 
was 6,392 units, down 12.46 per- 
cent from the previous month’s 
total of 7,317. It was the first 
time since February that VW’s 
monthly sales had fallen below 
7,000 units. 

Among the Top Five imports, 
only Fiat and MG did better in 
June than in May. The “all 
others” classification also de- 
clined. 


previous month. Chevrolet jumped 
1.48 percentage points, its biggest 
month-to-month gain of the year, 
and reached a high for 1958 of 29.47 
percent of all sales. 

Rambler was up 0.22 percentage 
points to a high for the year and 
Ford was up 0.17 points. Miscel- 
laneous makes advanced 0.02 points 
to the year’s high of 7.38 percent. 

Edsel and Packard held steady at 
a level of penetration achieved the 
previous month. In both cases, the 
year’s low was matched. 


* . > 
Others Trail May 

LL other makes had smaller 

shares of the market in June 

than they did in May, and for all 
except Plymouth, Mercury, Metro- 
politan and Studebaker, these de- 
clines pulled the respective makes 
to the lowest penetration recorded 
for any’ month this year. 

In descending order, penetra- 
tion losses for the month were: 
Buick, down 0.39 percentage 
points; Plymouth, down 0.38 
points; Oldsmobile, down 0.30; 
Cadillac, down 0.20; Pontiac, 0.17; 
Dodge, 0.15; Lincoln, 0.08; DeSoto, 
0.07; Chrysler, 0.06; Imperial, 0.03; 
Mercury, 0.03; Metropolitan, 0.02, 
and Studebaker, 0.01. 

In June registrations, Chevrolet 
alone had a market share that was 
greater than the combined shares 
of Chrysler Corp., AMC, S-P and 
miscellaneous. 

Although this year’s overall. mar- 
ket was nearly 23 percent below 
the year-ago levels, two states— 
South Dakota and Nebraska—ex- 
ceeded last year’s first-half regis- 
tration totals. 
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Volvo's Counterpart of the 


Jeep— 





Volvo is manufacturing for export a lightweight, four-wheel-drive vehicle similar 
to the Jeep. It is powered by a 60-horsepower gasoline engine and is fitted with 
a fully synchronized four-speed transmission. The forward control design provides 


an unusually large loading space. 





M-E-L Notes Market Gain; 
Consolidates Sales Forces 


DEARBORN. — M-E-L dealers 
have reported a “definite” sales im- 
provement in recent weeks and will 
wind up the model year with low 
inventories, James J. Nance, divi- 
sion general manager, said last 
week in announcing a realignment 
of the general sales office organiza- 
tion. 

C. E. Bowie, former sales man- 
ager for Lincoln and Mercury, 

has been named to the newly 
created post of general sales man- 
ager of M-E-L’s consolidated 
sales office, He has been with 
Ford Motor Co, 29 years. 

George S. Coats, Bowie's assist- 
ant in Lincoln-Mercury sales, and 
a veteran of 19 years with the 
company, was named assistant gen- 
eral sales manager. 

Other appointments: 

R. F. Williams, from market 
representation manager to Mercury 
sales manager. 

E. F. Coll, from Chicago re- 
gional sales manager for Lincoln 


and Mercury to Lincoln and Con- 
tinental sales manager, 

L. C. Beebe, Edsel marketing 
manager to manager of sales serv- 
ices. He will assist the general sales 
manager in coordinating sales pro- 
grams and will direct used-car 
sales, leasing and fleet sales and 
sales personnel-development activi- 
ties. 

J. B. Burke, Southeastern regional 
sales manager to field sales man- 
ager. 

G. M. Sherriff has been named 
sales-operations manager and E. A. 
Erickson will head parts and ac- 
cessories sales. 

N. K. VanDerzee continues as 
Edsel sales manager; H. O. Lund 
as manager of imported-car sales, 
and T. H. Holden as dealer- 
representation-and-relations man- 
ager. 

Nance said merchandising plans 
for each car include separate adver- 
tising and marketing programs. 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Copyright, 1958, by Automotive News) 


Aptco Auto Auction. Sale every Wednesday. 


August 6 
BUICK—’'57 Super conv., $2,210° (ps); 
Riviera, $2,040* (ps); RM Riviera, 
$2,120° (ps); Special Riviera, $1,- 
910° (ps). 

"56 Super 2-dr., $1,420° (ps); 
tury Riviera, $1,065°. 

55 Century sedan, $1,220°; 
2-dr., $915*, $900°. 

"54 Century sedan, $740°. 

OCADILLAC—'56 coupe de Ville, $2,620* 
(ps); conv., $2,500° (ps); coupe, 
$2,100* (ps). 

‘55 (60) sedan, $1,775* (ps). 

CHEVROLET—'58 Impala (8) Hard- 
top, $2,375°; Bel Air (8) sedan, 
$1,975*; Delray 2-dr., $1,700*. 

’57 Bel Air (8) conv., $1,750*; sport 
coupe, $1,660*; sedan, $1,510*, $1,- 
475°; Two-ten sedan, $1,375*. 

"56 Bel Air sedan, $1,400*, $1,045, 
$920, $860. 

"55 Two-ten station wagon, $1,100*, 
$1,075, $930; sedan, $830, $700; Bel 
Air sedan, $840. 

"54 One-fifty station wagon, $550; 
sedan, $335, $325; Two-ten sedan, 
$515°. . 

"53 Bel Air sedan, $400*; Two-ten 
2-dr., $310. 

CHRYSLER—'56 Windsor conv., §$1,- 
550° (ps). 

"54 NY coupe, $460°. 

— Firedome sedan, $1,255* 
Ps). 

‘53 Firedome sedan, $225* (ps); Pow- 
ermaster sedan, $250, $110. 

'52 Firedome sedan, $270*. 

DODGE—’58. Royal Hardtop, $2,440°. 

"57 Coronet (8) sedan, $1,590°. 

"56 Royal (8) conv., $1,340*. 

"55 Royal sedan, $855°; 
Hardtop, $775*. 

"53 Coronet sedan, $270. 

FORD—’58 Retractable Hardtop, §$2,- 
730° (ps); Ranch Wagon, $1,910*; 
Fairlane (8) 2-dr., $1,880* (ps). 

"57 Thunderbird, $2,775* (ps); Fair- 
lane (8) 500 Hardtop, $1,750*; 
Country sedan, §$1,790*; Fairlane 


Cen- 


Special 


Coronet 


(8) conv., $1,630°; 
605°. 

"56 Fairlane (8) 2-dr., $1,175*; Cus- 
tom sedan, $835*, $805. 

"55 Fairlane (8) conv., $885° (ps); 
sedan, $785*; Custom Ranch Wag- 


Hardtop, $1,- 


on, $885; sedan, $775. 

"54 Crest conv., $615*; Custom sedan, 
$525, $420, $450; station wagon, 
$760; Main sedan, $380. 

"53 Custom sedan, $400; Main se- 
dan, $335, $250. ° 

IMPERIAL—’'55 sedan, $1,180* (ps). 
aw — es Capri sedan, $2,500° 
ps). 

’56 Premiere sedan $1,800* (ps). 

55 Capri coupe, $1,150* (ps). 

Se Custom Phaeton, $1,- 

*55 Montclair sedan, $1,085*; coupe. 
$780*; conv., $1,000*%; Monterey 
Hardtop, $975*, $935*; Custom se- 
dan, $795°. 

"54 Monterey conv., $405°*. 

"52 Monterey sedan, $375°*. 

OLDSMOBILE— 56 (88) sedan, $1,400°. 

‘55 (88) Holiday, $1,250*; conv., 
$1,130* (ps). 

"53 (88) 2-dr., $230°. 

PLYMOUTH—’'58 Belvedere (8) Hard- 
top, $2,175*. 

"57 Belvedere (8) Hardtop, $1,668*, 
$1,435; 2-dr., $1,445; Plaza sedan, 
ale $1,120*; Savoy sedan, $1,- 


*56 Suburban station wagon, $1,085; 
Belvedere sedan, $970*. 

"55 Plaza station wagon, $860*: se- 
dan, $475; Belvedere conv., $850*. 

"54 Savoy sedan, $550, $465; Plaza 
Suburban, $510; Belvedere conv., 
$425; sedan, $365*. 

PONTIAC—’57 Chieftain 2-dr., $1,215*. 

"56 Star Chief coupe, $1,290*; Chief- 
tain Catalina, $1,190°, 

*55 Custom Chieftain coupe, $775*. 
’53_ Chieftain sedan, $530*,' *, 
RAMBLER—’55 sedan, $740; station 

ey aK $505 
s! ion wagon, ; 2-dr., $375. 
MISCELLANEOUS—’ 54 Ford van, $360. 


“Indicates automatic transmission or overdrive and (ps), power steering. 
Other Auctions Are on Pages 36, 37, 39, 40. 














EMMCO action speaks louder than words! 


Include EMMCO insurance coverage with financing 
by Associates ... and you help assure customer 
satisfaction and extra sales for your dealership. 
EMMCO’s new comprehensive fire, theft, and 
collision insurance—with twelve added protec- 
tion features— provides top coverage. But don’t 


forget that where coverage alone is not enough. 


VEAL eee 


EMMCO coverage is backed-up with prompt on- 
the-spot action when accidents occur. And 
EMMCO, with a nationwide network of claims 
reporting offices, assures prompt payment of 
claims, keeps your customers satisfied... and 
keeps them trading with you! Ask the man from 


Associates for information on EMMCO. 


ASSOCIATES INVESTMENT CO. — ASSOCIATES DISCOUNT CORP. — ASSOCIATES DISCOUNT (CANADA) LTD. — EMMCO INSURANCE CO, 
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Detroit Firm Gets 
Design Contract 


For Chicago Show 


DETROIT.—A contract for gen- 
eral decorating of the 5ist Chicago 
Auto Show Jan. 17-25 in the Inter-| 
national Amphitheatre has been| 
awarded to Display & Exhibit Co., 
which takes over the job from | 
another Detroit firm, Geo. P. John- | 
son Co. 

Signing the contract were Rudy | 
Speerschneider, Display & Exhibit 
president; Don C. Mullery, presi-| 
dent of the sponsoring Chicago} 
Automobile Trade Assn.; Show| 
Chairman James F, McManus jr.,| 


and CATA General Manager Ed- 
ward L. Cleary. | Show Designers— 


Art Beer, who joined Display &| ®vdy Speerschneider, left, 
Exhibit earlier this year, will be in| Display & Exhibit Co., and designer Art 
charge of designing and decorating| Beer display a model of one of the 
a Commo project, oe to| exhibits that helped the firm win the 

peerschneider. Beer served in &| contract ¢ . 
similar capacity for each of the contract for designing and general deco 
last four Chicago shows. 5 

Display & Exhibit also is prepar- | an ae 
ing displays for the Detroit Auto| 
Show in Movember. For views on retail auto distribution, 











president of | 


| rating of the 51st Chicago Auto Show in| 
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Simca Sales Network 
Set Up by Chrysler 


(Continued from Page 1) 


terest in Simca now held by Ford 
Motor Co. 

2. Will become sole distributor 
of Simca products in the U. S. 
and Canada. 

3. Has joined with Simca for co- 


type small car for possible produc- 
tion in our United States and Ca- 
nadian plants to serve the North 
American continent. We intend to 
remain in position to take what- 
ever action is appropriate as mar- 





operative development of world 
markets for Chrysler and Simca 
products. 


ket conditions develop.” 
= * > 

NDUSTRY observers believed 

that one of the reasons Chrysler 
made the Simca move was to pro- 
tect the competitive position of its 
dealers. 

Chrysler previously had been 
the only U. S. car maker without 
a small car or an import to offer 
its dealers. 

If Chrysler Corp. decides to 
build its own small car, it is un- 
likely that it could be marketed 
before mid-1960. Both Ford Motor 
and General Motors are reported 


* + +t 


ene of the agree- 
ment was made jointly by Col- 
bert and H. T. Pigozzi, 
and chairman of Simca. 

“This arrangement with Sim- 
ca,” Colbert said, “is primarily 
for the purpose of combining the | 
strong overseas organizations of | 
Chrysler and Simca to create a 
new and major force in the world 
automotive market. 

“In addition, we are continuing | 


president 


read the Dealer Forum column on Page 3.' Our studies on a North American-| ready to introduce domestic-built 


; 
Engineered for economy and performance 
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When a man buys a car of a make he’s never driven before, he is influenced 
by appearance, price and reputation. When he comes back to that same > 
dealer for his next car, he is influenced by performance and economy of 
operation. That’s why it pays to specify the Stromberg* Carburetor, 
designed and built by Bendix-Elmira, pioneer in automotive fuel systems— e 
the first manufacturer to develop electronic fuel injection for automobiles. e 


Bendix-Elmira, n. y. lr a 


ECLIPSE MACHINE snasase 





HERE'S HOW STROMBERG OUTPERFORMS THEM ALL 
Economical operation, more miles per gallon, 
happier customers 

@ Fewer moving parts, fewer mechanical failures, 
reduced service cost 

Substantially reduced incidence of icing and 
percolation 


Thin aluminum throttle body and flange for 


*REG. U. 5. PAT. OFF. quicker heat transfer 





small cars next summer. 

Colbert explained that Chrysler’s 
aim in the Simca arrangement was 
“to develop the full market poten- 
tial for all dealers handling Simca 
products and to do all we can to 
assure that each dealer has a mar- 
ket that will give him an oppor- 
tunity to have a sound and healthy 
business. 

Crandall yesterday announced 
five area managers for Simca sales, 
They will plan the sales, distribu- 
tion and dealership activities in the 
company’s five marketing areas in 
the U.S. They are: 

Eastern—A. R. Marzelli, former 
Eastern-area new-car manager; 
CenTraL—E. L. Joseph, former Im- 
perial sales manager, general sales 
division, Detroit; Mmwest—J. H. 
Washington, former Midwestern- 
| area new-car manager; SouTHERN— 
|A. W. Rowbottom, former Southern- 
area new-car manager; WESTERN— 
|M. J. Harris, former Western-area 
Chrysler sales manager. 

+ * o 


oa Chrysler deal with Ford 
Motor involves 443,973 shares of 
Simca stock, acquired by Ford 
Motor when Ford of France was 
merged with Simca in December, 
1954. 

Ford said sale of the stock to 
Chrysler was subject to certain 
consents, waivers and conditions. 
Henry Ford Ul, president, said, 
“We regard the terms of the 
sale as being highly favorable to 
Ford Motor Co. 

“Our ownership in Simca was an 
investment which arose out of the 
merger of our French manufactur- 
ing subsidiary with Simca. It has 
not been a factor in our plans for 
developing products or providing 
capacity to meet the growing ve- 
hicle markets in Europe and else- 
where around the world.” 

Sale of its interest in Simca will 
not affect the continued operation 
of Ford Motor’s French sales sub- 
sidiary, Ford (France) S. A. 

> : . 
GrsCs production in the first 

quarter of 1958 totalled 56,000 
vehicles, compared with 41,000 in 
the first quarter of 1957 and 42,- 
000 in the entire year of 1951. 

Simca sales in the U. S. last 
year totalled 5,766, compared with 
2,006 in 1956. It ranked No. 9 in 
sales among imports in 1957 and 

No. 13 im 1956. Simca is currently 
selling at the rate of approxi- 
mately 1,500 units monthly. At 
the end of five months, it was in 
No. 7 spot among imports. 

Simca’s main automotive plants 
are at Poissy (the old Ford of 
France factory), about 19 miles 
northwest of Paris, and Nanterre, 
about four miles from Paris. The 
company is now completing a 
multimillion-dollar expansion and 
modernization program at Poissy. 

Simca also has two plants for 
the production of diesel trucks and 
truck-tractors, a farm-tractor plant 
and two farm-machinery plants. 

. * a 
r. HAS interests in plants in 

North Africa, Brazil and Argen- 
tina and distributor-operated plants 
in Sweden, the Netherlands, South 
Africa and Australia. 

Chrysler Corp. facilities outside 
the U. S. and Canada include 
plants in the United Kingdom, 
Belgium, Australia and Venezuela 
and distributor-operated plants in 
Argentina, Cuba, Denmark, India, 
Indonesia, Mexico, New Zealand, 
the Netherlands, the Philippines, 
South Africa and Sweden. 


Simca has distribution channels 
in 80 countries and major geo- 
graphic areas and Chrysler has dis- 
tribution organizations in 124 coun- 
tries and major markets. 

+. * * 
PRsSant Simca products in- 
clude the Aronde, the Ariane 
and the Vedette. In trucks, it has 
54 models—ranging from half-ton 
jobs to diesel-powered units of 80,- 
000 pounds GVW. 

In the past, only the Aronde 
and Vedette have been imported 
into the U. S. The Aronde is 
a four-cylinder, 96-inch-wheelbase 
car, priced at $1,745 for the 
Elysee four-door sedan and $1,980 
for the Grand Large hardtop, 
New York port of entry. 

The Vedette is a V-8 line on a 
106-inch wheelbase and is priced at 
$2,199 for the Versailles four-door 
sedan, New York p.o.e. 
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This diamond is a tire 
dealer's best friend. 











When you sell a tire that’s equipped with 
Goodyear’s new Captive-Air Steel-Cord 
Safety Shield, you’re selling the greatest tire 
safety ever! Here’s why: 

In the event of a puncture or blowout, this 
incredibly strong nylon-and-steel “inner 
spare” lets your customers drive—on air— 
for 100 miles or more. 

There’s no swerve. No sway. No stopping. 
No inconvenience of any kind. Just keep right 
on driving—at reasonable driving speeds—as 
though nothing had happened. 

Only Goodyear dealers can make statements 
like these, because only Goodyear makes the 
Captive-Air Steel-Cord Safety Shield. 

The revolutionary new Captive-Air Steel- 
Cord Safety Shield fits two great Goodyear 
tires—the new Double Eagle and the new 
Nylon Custom Super-Cushion. 


cornea 


ee re 


. 


THE STRONGEST SALES STORY YOU CAN TELL! 





ry : 

ee , as " ot 
Designed to end blowout worries! Only the air in 
the outer chamber escapes in the event of a blow- 
out. Reserve air inside the nylon-and-steel “inner 
spare’’ supports the car safely! 

Designed to end puncture worries! Goodyear’s new 
Captive-Air Steel-Cord Safety Shield acts like a suit 
of armor, actually bends nails over to make them 
harmless! Result: The greatest safety ever! 


Both tires are made with triple-tempered 
3-T Nylon Cord (a Goodyear exclusive) to 
give your customers a rugged first line of de- 
fense against all road hazards. 

Tell your customers about them—capitalize 
on the strongest sales story you’ve ever told! 
Goodyear, Akron 16, Ohio. 


Goodyear gives your customers a “spare” where they need it . . . in the tire that’s on the road! 


NEW CAPTIVE-AIR STEEL-CORD SAFETY SHIELD 


GOODSYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND! 


Watch “Goodyear Theater’’ on TV every other Monday evening. 


Captive-Air, Double Eagle, Super-Cushion, T.M.'s, The Goodyear Tire & Rubber Company, Akron, Ohio 


° THE BLUE CIRCLE OF SAFETY 


means that these tires can be equipped 
with the new Captive-Air Steel-Cord 
Safety Shield. 


& 


NYLON 
DOUBLE 
EAGLE 





NYLON CUSTOM 
SUPER-CUSHION 


’ 


In spite of a puncture or blowout...this promise: 


No more roadside 
tire changing! 





o 
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° . equipment could be added when | f 
Sticker Law Stickler .. . the figures become available. ’ 


The sticker then could be sent to 
the zone or district office, and fac-| F 
59 P ° D E; li 9 tory field men could visit their| Ff 
rices ue ar ers dealers and attach the stickers to 
the cars. 


That’s a solution, all right, but! | 
(Continued from Page 1) many factory men turn a bit pale| 


lic display. The problems involved ; the make, model, serial number, aon ee io von extra time 
in labelling cars already in deal- | dealer to whom delivered, freight — i . ea 
er’s hands may be greater than | charges and final assembly point, 
the difficulties involved in early | plus a list of factory-installed|GQOME observers have suggested 
price announcements. equipment. mailing the completed sticker | / 
General Motors, Ford Motor, The partial sticker could be re- |*© the dealer and letting him at-| | 
Chrysler Corp., American Motors| tained by the factory, and the tach it to the car, but that might] | 
and Studebaker-Packard said last| suggested prices of the car and | involve legal complications. The 
week that they are working on the| law specifically declares that the 
manufacturer must affix the label 


labelling of early-production cars, 
but none was ready to say how it| No 1958 Recession to the new model. 


° Should the auto companies de- 
will meet the situation. At Warren-Cadillac cide on early price ounes- 


AKERS who elect to ship earl MINNEAPOLIS. — Sales ex- | ments, it would be a direct re- 
M cars without stickers attached ceeding $6 million in the first | versal of the procedure most of 
could handle the problem some-| *¢ve" months of 1958 have been | them followed last year. 
thing like this: reported for Warren-Cadillac, Last fall, Buick, Mercury, Edsel, 
A partial sticker could be made Inc., here by ©. A. Flynn, gen- | Lincoln and the five Chrysler Corp. 
for each car before it is shipped. manager. lines revealed prices 24 hours before 
The partial sticker would include| The dealership’s Cadillac retail introduction day, and Ford division 
eet ___| sales for July more than doubled | 2nd ae mentioned their fig- ‘ < 
those for the same month ures three days before introduction. 
Motorama Slated year, he said. Flynn added Rambler and Oldsmobile an-| DeSoto Honors 25-Year Dealer— 
i. the firm anticipates that nounced prices 11 days before; Joe M. Dean, left, DeSoto regional manager in San Francisco, presents a sterling 
As Curtice Marks fourth quarter will “be dealer introduction last year; Pon-| silver tray to Harry Sforzini, center, and Ernest J. Mancini, on the 25th anniversary 
since the postwar years.” tiac, 12 days ahead, and Cadillac,|of Mancini Motors as a DeSoto dealership. Mancini's father, Ugo, founded the firm 
65th Birthday 16 days ahead. in 1919 in Mountain View, Calif., and sold its first DeSoto in 1933. 







(Continued from Page 1) 
traditionally does not vote on 65th- 
year retirements until after the in- 
dividual’s birthday, and no meeting 
of directors is now scheduled until | 
next month. 

At its “dividend” meeting last | 


week, the board retained the 
Fro et INDIANAPOLIS 
despite second-quarter earnings | > P RANKS 22nd NATIONAL 


which reached only 52 cents a 
share. Losses at Chrysler and 
Ford in the same peried induced 


these makers to trim their divi- * 
dends. 
All of GM's new models will be ee @ 
| 







at the Motorama this 
fall. Theme of the spectacle will 
be “Imagination in Motion,” and 
a 30-minute stage show will be fea- 


tured. SRR i PRINTS ©: be epee RE i ee ee 


Nearly eight million viewers have 
seen’ the past four Motoramas in ad 


ee ee Dee e eat He antes AUTOMOTIVE SALES ARE 


for '58 Motorama showings outside 
ABOVE THE 
AI i NATIONAL 
s f) AVERAGE! 


the East were announced by Cur- 

thee. > > 7 
WITH AUTOMOTIVE SALES TOPPING 
$200 MILLION annuaLty* 


Sa with Curtice’s 65th 
city COUNTY STATE SALES 


birthday Aug. 15, Flint will 
stage a civic celebration commem- 
orating GM's golden anniversary. 
Curtice worked here for many 
years as general manager of Buick. 
All GM officers and directors have 
been invited to a luncheon, parade 
and two dedications. 

One of the dedications will be 
“Durant Plaza” at Flint’s new com- 

Indianapolis (Marion) Ind. $202,890,000 

Minneapolis (Hennepin) 196,721,000 
Atlanta (Fulton) Ga. 189,968,000 
Seattle (King) 186,414,000 
San Francisco (San Francisco) 181,415,000 
Kansas City (Jackson) 181,280,000 
Denver , (Denver) 179,971,000 
Boston (Suffolk) 174,669,000 
Columbus (Franklin) Ohio 160,821,000 
Louisville (Jefferson) Ky. 152,360,000 


munity college, named for W. C. 
New Orleans (Orleans) La. 126,541,000 
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INDIANAPOLIS 
LEADS THESE 
MAJOR CITIES 


Durant, who organized GM on Sept. 
16, 1908. 


FORD AND 
CHEVROLET 
DEALERS: 
WE NEED 


1958 CARS 


@ Relieve Your Inventory! 
@ Step Up Sales Volume! 

@ Plan on Steady Business! 
OUR TRADES ARE GOOD 
AND CLEAN—QUALITY 
IS GUARANTEED! 
Cers Are Loceted 
la Your Aree 


CALL US NOW— 
MUseum 4-6969 


EMKAY, INC. 


6850 Cottage Grove Ave. 


Chicago 37, Ilinels THIS YEAR 35,800 INDIANAPOLIS FAMIL 


Nationwide Automotive Leasing 
Service 


*SOURCE: Sales Management Survey of Buying Power, May 10, 1958, 
Leading Counties Section. 


‘ 
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Sales Conditions in Various Areas... 


Auto Market Reports 


Montreal 


Dealers in Montreal say that 
sales of both new and used cars are 
“no more than fair,” although the 
market is about on a par with the 
rest of Canada. 

Unemployment and rainy weather 
is generally blamed for the decline 
in sales. The slump has been almost 
entirely confined to North American 
models. Dealers of European-built 
autos report substantial improve- 
ment, with continued good demand. 

For all dealers, stocks are re- 
ported not too heavy.— (Jules 
Larochelle.) 


. * * 


Buffalo 


There is a real shortage of clean 
used cars in the Buffalo merket. 
This is attributed by dealers to a 
decline in new-car sales this year, 
resulting in fewer tradeins. Another 
factor is that more customers have 


AUTOMOTIVE SALES P 3st 


been shopping used-car lots in this 
recession year. 


Various used-car dealers report 
inventories are about half of 
what they normally carry at this 
time of year. The used-car man- 
ager for one large Buffalo dealer 
said he plans to advertise for cars 
from private owners. His used- 
car inventory is down more than 
35 percent, he said. 

A majority of dealers reported 
that used car prices are about on 
a par with a year ago. One Buffalo 
dealer reported that 1954 and older 
models are very scarce, A suburban 
dealer noted a decided increase in 
demand for lower priced used cars. 


Several city dealers said that 
many families who have bought 
new cars in the past decade now 
are shopping the used-car market 
because they can’t afford the big- 
ticket new models. 

There has been some evidence 


is affecting attitudes of certain 
new-car prospects. Some of these 
customers who had been deferring 
purchases have come into the new- 
car market in the past couple of 
weeks, providing some unexpected 
July business. 

However, the upturn is not 
sharp and new car sales in most 
agencies are reported down about 
25 percent from 1957 totals. 

The cleanup of 1958 models is 
moving in a very orderly manner 
and dealers should wind up the 
selling season in unusually clean 
condition.—(George E. Toles.) 

a = * 


Baltimore 


June saw little change 
new-car market in Baltimore, with 
the 1,984 registrations barely top- 
ping May’s 1,942. 


A solid increase was noted in 


new-truck sales however, with the} 


that the crisis in the Middle East| monthly total jumping to 316 from 


NATIONALLY 


Conquests Increase, 
Lincoln Reports 


DEARBORN, — Competitive 
high-priced cars are being traded 
in on the 1958 Lincoln and Con- 
tinental at the highest rate in 
history, according to a Lincoln 
marketing study made by M-E-L 
division. 

Current sales results show that 
70 percent of Lincoln buyers have 
been fine-car owners in the past, 
for an improvement of 15 percent 
over the situation a year ago, 
M-E-L said. The study also shows 
the rate of competitive luxury 
class cars being traded in on 
Lincolns has increased 44 percent 
above the 1957 rate, the division 
said. 


in the| 


IN POPULATION... 


|the previous month’s count of 216. 


New-car registrations by makes 
were: Chevrolet, 721; Ford, 342; 
Plymouth, 167; Buick, 125; Olds- 
mobile, 114; Pontiac, 97; Rambler, 
77; Dodge, 70; Cadillac, 55; Chrys- 
ler, 34; Mercury, 33; DeSoto, 20; 
Edsel, 15; Fiat, 13; Volkswagen, 
11; Triumph, 10; Lincoln, 8; 
English Ford, 8; Hillman, 8; Ren- 
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ault, 8; Studebaker, 6; Imperial, 
1, and miscellaneous, 41, 


New-truck registrations were: 
Ford, 105; Chevrolet, 100; Interna- 
tional, 36; Dodge, 20; GMC, 19; 
Willys, 5; Mack, 4; White, 3; Reo, 
1; Studebaker, 1, and miscellaneous, 
22.—(Kate Savage.) 


* 2 = 


Cincinnati 


Motor vehicle sales in Hamilton 
County (Cincinnati), O., during the 
week ended July 24 amounted to 
1,467 units, compared with 1,432 
units in the previous week. Sales 
in the like week of 1957 totalled 
1,530. 

A total of 568 new cars and 49 
new trucks were registered, com- 
pared with 487 new cars and 52 new 
trucks a week earlier. 

A total of 821 used cars and 29 
used trucks were retailed, com- 
pared with 849 used cars and 44 
used trucks in the week ended 
July 17. 

Repossessions showed an increase 
for the third consecutive week, 
reaching a total of 79 units. This 
represented an increase of 14 over 
the previous week. — (Frank 
Kappel.) 






Buyer Returns 


Car - Through 
Dealer’s Window 


HOUSTON.—An unhappy cus- 
tomer said the salesman only 
laughed when she told him she was 
going to return a used car she had 
bought. 

Nobody laughed when she did 
return it—by driving it through 
Metro Lincoln-Mercury’s showroom 
window at 2 a. m. and smashing 
into a new Continental on display. 

Mrs. Marcella Norman told police 
she “returned” the car because she 
was told her payment would be $57 
a month for 18 months and later 
learned it would be $57 monthly for 
30 months. 

She said she had been unable to 
work out a settlement with Metro 
on the payments. 

H. W. Lockwood, general man- 
ager of Metro, said, “The woman 
must be out of her mind. We have 
a legitimate contract on a legitimate 
deal. We've tried to take good care 
ls 

He said the firm would prosecute 
Mrs. Norman “to the fullest ex- 
extent.” 

Said Mrs. Norman, “I couldn't 
possibly care less ... they can't 
get blood out of a turnip.” 

Two days later Mrs. Norman re- 
ceived $15 from a group of men 
who signed themselves “automobile 
salesmen.” 

A note said the donors wanted 
the money “to be of some help to 
Mrs. Norman in her present prob- 
lem with a certain automobile 
dealer.” 


Should Salesmen 
Hire Their 


Own Secretaries? 
— You'll find the 


answer to this 
and countless 
other questions 
in Martin H. 
Bury’s remark- 
able new book, 
“The Automo- 
bile Dealer.” 
The book is al- 
ready in its sec- 
ond printing 
and has been hailed as the “bible” 
of its field. Use coupon to order 
now. If, after 10 days, you are not 
convinced that this book belomgs 
on your shelf for permanent ref- 
erence, return it and we will re- 
fund your money! Order now, 
before it slips your mind! 


PHILPENN PUBLISHING COMPANY 
1750 N. Broad St., Philadelphia 21, Pa. 


copy (copies) of the new book, 
“The Automobile Dealer 


1 enclose check covering books at 
$5.20 each 


Send books C.O.D., plus postage 
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POSITIVE 


APPROACH 
TO THE 
“TOP 40° 


To reach adults with discre- 
tionary money to spend, you’re 
in more rewarding company 
with radio personalities like 
these forty, than with ‘‘the top 
40 (or 30 or 20) tunes.”’ 


Radio programming based on 
juke-box fads may attract 
a fervent audience—but the 
chances are good that the 
fervor is strictly for the beat. 


The personalities and programs 
shown here represent varied, 
balanced radio programming of 
interest to a more mature and 
thoughtful market (and, it’s 
safe to say, a lot more solvent). 


An advertiser selling jalopies 
with squirrel-tail accessories 
could do well on a juke-box 
station. But you want the cream 
market—the grown-up custom- 
ers with money to buy your 
grown-up product. This is the 
audience regularly attracted 
to the stations affiliated with 


THE NBC 
RADIO 
NETWORK 
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Capsule Comment 


A Washington Federal grand jury has indicted 42 Capital- 
area dealers and the Ford Motor Co. for alleged price fixing 
on cars and accessories. 

In view of dealers’ present sorry financial plight, the 
indictments sound ridiculous. 

« « * 

The used-car market, booming along at a merry pace for 
months, shows no signs of fading in demand or prices, an 
AUTOMOTIVE News compilation finds. 

The traditional price break after July 4 did not material- 
ize, and some observers believe spring prices will extend 
into the new-model season. 

> * > 


One out of every five vehicles on the road needs repairs, 
the 1958 National Vehicle Safety-Check reveals for the 
fourth consecutive year. 


And these figures do not include the non-safety items, 
such as engine faults. 
. . . 


Steel firms hiked prices an average of $4.50 per ton while 
the Federal transportation tax was dying last week. 


Even-steven so far, but the inflationary pressure 
1959 auto prices continues. 
- « * 

Sale of imported cars may reach 385,000 units during 
1958, with the lion’s share going to a handful of volume 
producers. 

That total would make a nice year’s sum for all but 
America’s top three cars. 
- ” . 

A 10-state Midwest tour by AUTOMOTIVE NEws’ traveling 
correspondent L. H. Houck, finds auto business on the strong 
upturn. 

With inventories being cleared up nicely, the ’59s could 
bring a substantial upswing this fall. 


on 


Coming 
Events 


Dealer Conventions 


Aug. 10-12—Georgia Independent Auto- 
mobile Dealers Assn, Bon Air Hotel, 
Augusta. 

Aug. 13-15—Automobile Dealers Assn. of 
West Virginia, Greenbrier Hotel, White 
Sulphur Springs. 

Aug. 17-18—Georgia Automobile Dealers 
Assn., General Oglethorpe Hotel,’ Sa- 
vannah. 

Aug. 22-23—National Auto Auction Assn. 
annual convention, Hotel Bismark, 
Chicago. 

Sept. 5-7—Maine Automobile Dealers 
Assn., Eastland Hotel, Portland. 

Sept. 7-9—Colorado Automobile Dealers 
Assn., Antlers Hotel, Colorado Springs. 

Sept. 7-9—Wyoming Automobile Dealers 
Assn., Lander, Wyo. 

‘ — New Hampshire Automobile 

ealers Assn., Farragut House, Rye 
Beach, N. H. 

Sept. 8-9—Minnesota Automobile Dealers 
Assn., Leamington Hotel, Minneapolis. 

Sept. 14-16—Michigan Automobile Dealers 
Assn., Pantlind Hotel, Grand Rapids. 

Sept. 21-22—Kentucky Automobile Dealers 
Assn., Inc., Sheraton-Seelbach Hotel, 
Louisville. 

Sept. 21-23—Ohic Automobile Dealers 
Assn, The Neil House, Columbus. 

Sept. 21-23—New York State Automobile 
ealers, Lake Placid Club, Lake Placid. 

Sept. 21-23—Automotive Trade Assn. of 
Virginia, Cavalier Hotel, Virginia Beach. 

Sept. 21-23—New York State Automobile 

lers, Inc.. 35th Annual Convention, 
Lake Placid Club, Essex County, N. Y. 

Sept. 22-23—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee. 

Oct. 19-2i—Florida Automobile Dealers 
Assn., Eden Roc Hotel, Miami Beach. 

Oct. 25-27—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 

Oct. 27-29—New Jersey Automotive Trade 
Assn. Chalfonte-Hadden Hall Hotel, 
Atlantic City. 

Nov. 6-10—Texas Independent Automobile 
Dealers Assn., Texas Hotel, Fort Worth. 

Nov. 12—Connecticut Automotive Trades 
Assn., Hotel Statler, Hartford. 

Nov. 16-I18—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov. 16!8—National Independent Auto- 
mobile Dealers Assn.. Edgewater Beach 

Hotel, Chicago. 

Dec. 3—Utah Automobile Dealers Assn., 
Newhouse Hotel, Salt Lake City. 

Dec. %Milwaukee County Automobile 
Dealers Assn., Milwaukee Athletic Club, 
Milwaukee. 

Jan. 31-Feb. 4—National Automobile 
Dealers Assn., Chicago. 

Feb. 22-23—Louisiena Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
March 16-17—Automobile Dealers Assn. 

of North Dakota, Bismarck. 

May 17-19 — ideho Automobile Dealers 
Assn., Boise. 

* * * 


Auto Shows 
Oct. 419—Texas State Fair 
Show, Dallas. 
Nov. 51é—Turin Auto Show, Turin, Italy. 
Nov. 22-29 — Philadelphia Auto Show, 
Philadelphia. 
Nov. 22-30—Detroit Auto Show, Artillery 
Armory, Detroit. 


Jan. 10-17—Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh. 
Jan. 17-25—Chicago Auto Show, Inter- 

national Amphi tre, Chicago. 
Jan. 22-27—Tampe Auto Show, Fort 
Hesterly Armory, Tampa. 
Feb. 19-23—Albuquerque Auto Show, State 
Fair Coliseum Bidg.. Albuquerque. 
Apr. &I!—Denver Auto Show, Denver 
Auditorium, Denver. 
. . . 


General 


Aug. 13-17—Rod and Custom World's 
Fair, Industrial Arts Bidg., Eastern 
States Exposition, West Uringheld, 
Mass. 

Sept. @1!—National Truck Leasi Sys- 
tem, i4th Annual Meeting, Blackstone- 
Sheraton Hotel, Chicago. 

Oct. 68—Truck Body & Equipment Assn., 
inc., convention - exhibit, Ambassador 
Hotel, Atlantic City. 

Oct. 13-19 — International Foreign Car 
sow, Mechanics Exposition Bidg., Bos- 
on, 


Automobile 


Nov. 3-4—Automotive Warehouse Distrib- 
utors Assn., Inc., Muehlenbach Hotel, 
Kansas City, Mo. 

Jan. 25-Feb. !—international Foreign and 
Sports Car Show, Dinner Key Audi- 
torium, Miami. 

Feb. 15-17—Motor and uipment Whole- 
salers Assn.. National nvention, Con- 
rad Hilfon Hotel, Chicago. 

Feb. 18-21—1959 International Automotive 
Service Industries Show, Navy Pier, 
Chicago, 


20 Years Ago... . 


Automotive Cartoon 


Letterbox 


‘Solid Deals 


‘Indorses Holdback 

Some several weeks ago the 
| writer read an article that you pub- 
\lished regarding a West Coast 
| dealer, who suggested that the fac- 
|tories, in presenting their new 
| models, should lower the price by 
giving the dealer a 15 percent dis- 
| count, retaining 5 percent of this 
| until the end of the year. 

| The writer is of the opinion that 
| this would permit the factory to 
|advertise a smaller price and have 
la better hold on the public in the 
| presentation of the ‘59 automobile. 
This, also, would keep the small 
|dealer from cutting his price, as 
jhe could not give much of a dis- 
count on a current 10 percent. 

| It, too, would result in a better 
| profit for the dealer, as he would 
make solid deals, which he is not 
making now. At the end of the 
year, around Christmas time, a 
100-car dealer would have a check 
of approximately $10,000 being 
|mailed him from the company.— 
Ww. J. Wrue, Hammond Motors, 
Inc. (Ford), Hammond, La. 


Auction on Tuesday 

In the July 14 issue of AUTOMOTIVE 
News, Skyline Auction was listed 
as Thursday. Our auctions are held 
each Tuesday. 








Please be advised that for future | 


listing, Skyline Auction is held only 
on each Tuesday.—Haro.p D. Bern- 
stein, Skyline Auto Auction, Brook- 
lyn, N. Y. 


4-Wheel Brakes in ’28 

In your article “Chevrolet Ob- 
serves 40th Year in Trucks” in your 
July 7 issue, you state that Chev- 
rolet’s first four-wheel brakes for 


The Big Stories 


A 1938 New Jersey law, if interpreted technically, prevented the 
resale of used cars taken in exchange for a price less than cost. 

Production of cars and trucks in the U.S. and Canada in June 
totalled 189,399, compared with 210,183 in May and 521,153 the year 
before. Of the June total, 174,667 units were produced in the U.S. 

Declaring that certain forms of tire guarantees are in effect insur- 
ance policies, the Ohio Supreme Court held that companies issuing 
such guarantees must comply with the laws authorizing and regulat- 


ing the business of insurance. 


The Interstate Commerce Commission ordered the use only of lami- 
nated glass in windshields, doors or window openings of vehicles 
operated under authority of the Motor Carrier Act. 


‘ 


—F¥rom the files of Automotive News. 


"That's the kind of hustle | like to see from 


young man.” 


9 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


heavy-duty trucks were in 1930. 
The second series (Model LP) 1928 
one-ton, which was the heavy-duty 
of the Chevrolet truck line, was 
the first with four-wheel brakes and 
also the first with four-speed trans- 
mission as standard equipment.— 
Douce Bett, Pollard-Carrell Co. 
(Chevrolet), 753 San Fernando Rd., 
San Fernando, Calif. 


> > > 
Safety Pays 

The costs of a car wreck are bad 
enough, but they also deprive us of 
many other things we would like 
to have. 

The press might help this situa- 
tion if they would stress the finan- 
cial advantages of alert driving.— 
Wiuuam R. Suuuvan, Los Angeles. 

a > > 
‘Cancer’ Grows in Texas 

Below is what a dealer in another 
county told me. In his county there 
are: 

Twelve dealers representing 15 
make cars and trucks. 

In the month of June, 77 new 
units were registered. 

Of this number only 17 were 
registered to buyers living in his 
county. 


Sixty were registered to buyers 
living outside of his county. 


| He said that these 15 makes rep- 
resented one make to each 1,000 
| population in his county. 
| Now that is what I call “Cross- 
| selling” and helps that “growing 
| cancer” grow.—Texas DEALER. 

= * 7 


Ode to a Tirekicker . 

He kicks the whitewalls, he kicks 
the blacks, 

He scratches the paint and makes 
wisecracks; 

He’ll smell the tailpipe and taste 
the grease, 

And pick it to pieces, piece by 
piece. 

His life has been filled with sor- 
rows and woes, 

He’s had one turned back and three 
repos, 

He’ll give you the story of his 
entire life, 

And tell you, “I can’t buy now, I'll 
go get my wife.” 

—Pat Partrerson, Tulsa, Okla. 











FOUR-WHEEL 
BRAKES 


DUO-SERVO* 
BRAKES 


CONSTANT 
VELOCITY 
UNIVERSAL 


CERAMETALIX* BRAK 
LININGS AND 
CLUTCH FACINGS 


Each of these key Bendix developments has had an important influence 
on the course of automotive design. New Bendix developments now in 
process demonstrate continuing foresight into the needs of the automotive 
industry. Let us consult with you now on problems relating to your future. 


*REG U.S. PAT. OFF. 


Bendix sivision South Bend, IND. 












Up 270 Pct. 


AUTOMOTIVE WASHINGTON 


Fringe-Benefit Costs 





Since °47 
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in the middle. They reported that 
an average of 21.1 percent of total 


payroll goes into the invisible pay- | 


checks, compared with an industry- 
wide average of 21.8 percent. 

The: hotel industry pays an 
average of only 13.4 percent of 
payroll, while banks, finance and 
trust companies shell out 31.7 
percent. 


i Concludes the Chamber: 


By William Ullman 

Washington Bureau Chief 
7 invisible paychecks are getting bigger. In a new study 
of fringe benefits paid by 1,020 firms during 1957, the 
U. S. Chamber of Commerce reports that fringe payments 
averaged $981 per full-time employe, an increase of $162 


since 1955. Put another way, payments averaged nearly 
= gg ee 


$82 a month per employe, or 
47.4 cents per payroll hour. 
This adds up to quite a fringe. 

The $981 breaks down this way: 
$310 for pensions and insurance; 
$311 for vacations and holidays; 
$170 for such legally required pro- 
grams as Social Security, unem- 
ployment and workmen’s compen- 
sation; $104 for rest periods, and 
$86 for other benefits. 

The Chamber conducted its first 
fringe-benefit survey in 1947, and 
1,020 firms that reported both then 
and now say their fringe payments 


ploye; 
$1,150. 





William Uliman 


dustry to 
try, with manufacturers of trans- 


portation equipment almost exactly 


have gone up 270 
percent in the 10- 
year period, In| 
1947 they aver- 
aged $420 per em-| reported by the Senate Committee | 
last year|on Public Works. 
they averaged 


As might be 
expected, fringe) 
benefits varied| 
widely from in- 
indus- | 


“When a worker is hired today, 
or a new wage contract is agreed 
upon, the wage rates established no 
longer measure the cost of hiring 
labor, and the number of hours ac- 
tually worked no longer measure 
the number of hours for which the 
employer must pay.” 

* + * 


Single Road Bill OK’d 
BILL to combine all Federal 


date package has been favorably | 


Such a measure has been 
needed for a long time. Since the 
first Federal-Aid Road Act was 
approved in 1916, Congress has 
enacted some 40 separate laws on 
the subject. The hodge-podge of 
existing law contains provisions 
which are obsolete or which have 
been altered or repealed by sub- 


highway laws into one up-to-| 





sequent laws. In some cases, the 
language is awkward and confus- 
ing; in other cases, there are 
conflicts in the law. 

The new bill would revise Title | 
23 of the U. S. Code to include all | 
of the permanent provisions of the | 
Federal highway laws which have | 
been enacted since 1916. Chapter 1 
—Federal-Aid Highways, would 
contain all of the provisions deal- 
ing with the administration of 
| Federal-Aid primary, secondary, ur- 
ban and interstate funds. 

Chapter 2—Other Highways, 
would contain all provisions relat- 
ing to the expenditure of Federal 
funds on other classes of highways, 
including forest and park roads, 
| parkways, Indian reservation roads, 
defense-access roads, and the 
Inter-American Highway. 

Chapter 3 would contain general 
provisions on the work of the 
|Bureau of Public Roads. 
| The new legislation was proposed 
| by the Department of Commerce. 

* 2 * 





| Busby Leaving Capitol 

| PPRACTICALLY every reader of 
Automotive News knows the 
|name of David Busby, and many 
|have met him personally. As coun- 
|sel of the Monroney auto-market- 
jing subcommittee since 1955, he 





Of every 100 persons who get cancer 25 


will be saved, 75 will die. Of these, 


many will die needlessly, because with 
present knowledge they could be saved by 


have that cancer checkup soon. 


early detection and prompt treatment. Play 
fair with yourself and your family . . . 





There has never been enough money to 


indifferent to the enemy that strikes 


1 out of every 4 Americans? 
Your donation—large or small—can help 


carry on all the research that needs to 
be done. Can you afford to remain 


save lives. Someday, perhaps your own. 











has guided Senate hearings on 
factory-dealer relations, auto insur- 
ance premium overcharges and the | 
price-tag bill. 

He was instrumental in secur- 
ing passage of the so-called 
“Dealers’-Day-in-Court” bill in 
1956, and his committee work was 
recently praised by three Sena- 
tors on the Senate floor. 


This week the 32-year-old Okla- 
homan leaves Capitol Hill to join 
the law firm of Alan S. Hays in 
New York City. The firm, which 
also has an Office in Paris, special- 
izes in automotive law, U. S. and 
European customs regulations and 
foreign investments. Among its cli- 
ents are Renault and Caterpillar 
Tractor. 


Busby, whose home town is Ada, 
Okla., is a graduate of Yale Univer- 
sity and of the University of Okla- 
homa Law School. He is a partner 
in the firm of Busby, Stanfield, 
Busby & Deaton, Ada. 


* * * 


New Data on Soviet Autos 


EW information on the Soviet 

auto industry is now available 
through the Foreign Technical In- 
formation Center of the Depart- 
ment of Commerce. 


This new branch of the Office 
of Technical Services collects 
translations of Soviet material 
from intelligence agencies, ab- 
stracts it, and publishes it for the 
use of U. S. industry. 


Director John C. Green has an- 
nounced that the Center soon will 
begin distributing complete trans- 
lations of articles and books. 


The following publications of in- 
terest to the automotive industry 
are available now. All articles in 
each issue are abstracted. 


PB 141110T, Automobile Indus- 
try, monthly, $6 a year; PB 14111- 
6T, Machine Builder, monthly $6 a 
year; PB 141119T, Instrument Man- 
ufacture, monthly, $6 a year. 

> * > 


Radio to Control Traffic 


7 world’s largest radio traffic- 
control system will be installed 
in Washington soon by Motorola. 


The initial $167,000 contract 
awarded by the District of 
Columbia calls for control over 
signals at 87 intersections. 


The centrally controlled radio- 
traffic system provides for syn- 
chronization of traffic signals, and 
also for the automatic change of 
their cycles to meet demands of a 
fluctuating traffic flow at various 
times of the day and week. 


The new system will be program- 
med by a high-speed punched tape, 
the first to be used in traffic- 
control operations. 

Use of radio is expected to save 
the District more than $2 million. 





| 
| 





P 


AUL Mason, State director of 
motor vehicles of California 
and president of the American 
Assn. of Motor Vehicle Adminis- 
trators, has asked Gov. Goodwin 
J. Knight to withdraw his name 
from consideration for appointment 
as a judge in the State Court of 
Appeals. 

Mason asked the withdrawal of 
his name after a number of Cal- 
ifornia attorneys and county bar 
associations lodged what Mason 
termed “bitter protests” against his 
proposed appointment. 


> > > 


Road Costs Noted 


[pURING the first two years of 
the accelerated Interstate Sys- 
tem construction program, the Bu- 
reau of Public Roads reports that 
1,771 miles of projects were com- 
pleted at a cost of $439 million. 

At the end of fiscal 1958, which 
ended June 30, construction was 
under way on 3,167 project miles. 
They will cost $1,740 million. In ad- 
dition, almost $1,500 million had 
been authorized or spent for pre- 
liminary engineering work and ac- 
quisition of right-of-way. 


He’s Tardy but Happy 


DETROIT. — Walter Smalley, of 
Englewood, Colo., is happy with his 
1938 DeSoto, but it took him a 
while to get around to telling the 
factory so, He recently came across 
a 20-year-old customer-satisfaction 
card, noted that “my 1938 DeSoto 
still runs fine” and returned. the 
card to DeSoto headquarters. 











How’s Station Wagon Business? 


It’s Great... If You’re A 
RAMBLER DEALER! 


| RAMBLER DEALERS 
+| CAN Sell A Car For As Little As 


es s Zi. 10 PER 
Me ermine es 


Yes! You can sell a Rambler American De Luxe 
Sedan at the full suggested factory delivered 
: irectior Sig 


price, equipped with I nal gnals, 
Ree Sed 


& at 0'~% 
| , 1/3 down, 
~ a ' = a month. This, 
ie \ Pe i of course, dc 8 not in- 
e " er clude freight, insurance 
X . or state and local taxes. 


We Have the Product for the 


Expanding Compact Car Market... 


YOU Have the Opportunity! 


Rambler Franchises Also Available in Canada and important export markets. 
in Canada write to: American Motors (Canada) Ltd., 2951 Danforth Ave., Toronto 


Yes! It’s great to be a Rambler dealer. Sales are up a 
resounding 73% and Rambler station wagon business now 
accounts for one out of every three American-built 4-door 
station wagons sold in the $2200 to $2400 factory list price 
range. Only Rambler dealers can sell a compact car that 
gives the best of both: 

1. American Big-Car Room and Comfort 


2. Small-Car Economy and Handling Ease 


WOULDN’T YOU LIKE TO SELL 
THE CAR THAT’S... 


© 73% Ahead of Last Year in Sales 
e Proven Economy Leader 


© Tops in Resale Value 


PLAN NOW FOR ’59... 
MAIL THIS COUPON TODAY | 


Director of Dealer Development 

American Motors Sales Corporation 

Detroit 32, Michigan 

Gentlemen: Will you please provide me with more complete information 
about the Rambler franchise. | understand that | am under no obligation 
and my inquiry will be held in the strictest confidence. 


NAME 


a aiccckitineeie ncaa tceitia etal 





What's New... 
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In Parts and Accessory Distribution 


Headlamp Promotion Package 


Is Offered by Westinghouse 


BLOOMFIELD, N. J.—An auto- 
motive headlamp-assortment and 
aimer promotion designed to build 
dealer sales and profits and pro- 
mote night-driving safety has been 
announced by the Westinghouse 
lamp division. 

The “Aim For Profit” promotion 
package consists of the most mod- 
ern mechanical headlamp-aiming 
device and an assortment of Safe- 
T-Beam headlamps, according to 
Robert M. Harris, marketing man- 
ager of the photo-miniature lamp 


department. 


* * + 


AP Offers Sales-Aid Folder 


TOLEDO.—A sales-aid folder de- 
signed to help its muffler and pipe 
wholesalers and dealers has been 
made available by AP Parts Corp. 
It describes promotional items and 
also includes radio, newspaper and 
classified-advertising ideas. 


AEA Committee 
Discusses Policy, 


New Programs 


CHICAGO.—The manufacturers 
advisory committee of the Automo- 
tive Electric Assn. met here to dis- 
cuss association policy matters and 
consider new programs and activi- 
ties. 

According to E. N. Robinson, 
chairman, the committee outlined 


plans for six AEA regional con-| 


ferences to be held throughout the 
country in 1959. 

These conferences will put 
greater emphasis on management 
and general business problems and 
are designed to be of special in- 
terest to the management of busi- 
nesses in the specialized service 
field, he said. 

The committee also discussed the 
AEA combined electrical and fuel 
systems catalog and recommended 
that certain additional features be 
added. 

The committee reviewed a new 
AEA tuneup training course pro- 
gram and discussed a review of 
the by-laws. 

The central distributors advisory 
committtee of AEA also met in 
Chicago to discuss mutual problems 
and make recommendations to the 
AEA board with respect to ex- 
panded activities for the associa- 


* > a 
Jobber Attendance Prizes 
Planned for ASI Show 
CHICAGO.—A series of attend- 
ance prizes will be given to dealers 
and jobbers during the “open 
days” of the International Automo- 
tive Service Industries show here 
Feb. 18-21. 
“Open days” are Feb. 20-21. Ten 
prizes will be awarded each day. 
* > 


Moraine Reports Sales 


Up 8 Percent in First Half 


DAYTON, O.—For the first half 
of this year, sales of parts by 


GM’s Moraine Products division 
were up 8 percent over the com- 
parable period of 1957, according 
to C. T. Sillin, manager of service 


sales. 


One item contributing to this 
increase is the new Super 99 
brake fluid introduced in April, 


Sillin said. 


* > * 


Maremont mufflers, has been 
named manager of the division 
composed of Texas, Oklahoma, Ar- 
kansas and Louisiana. 

<z * > 


Sign Plugs Mufflers 
DEFIANCE, O.—An all-metal 
curb sign, standing 6% feet high, | 
has been introduced by Arnold! 
Haviland Co. as part of its ex- 





D&W to Move 


LOUISVILLE.—_D & W Sales & 
Service Co., wholesale automotive 
supply concern, has purchased 
property at Eighth and Main from 
Roy C. Whayne Co. 


* + 


Two Sales Agents 
And 27 Jobbers 
Added by DuMont 


CLIFTON, N. J.—Two territorial | 
selling agents and 27 jobbers have! 


been added to the U. S. and Can-/ — 


adian sales force for Du Mont’s| 
automotive test equipment line. | 


The new selling agents are Carroll 
Canning, 570 Audubon Place, High- 
land Park, Ill, and A. J. Harris! 
Co., 5434 Penn Ave., Pittsburgh. | 


New jobber appointments include: | 
Auto Electric Service Co., 110 Meri-| 
dian St., Huntsville, Ala.; Brooks) 
& Whitney Auto Parts, 17 S. First 
St., Glendale, Ariz.; Flagstaff Auto 
Supply Co., 12 N. Beaver St., Flag-| 
staff, Ariz.; Bruce’s Automotive) 
Service Equipment Co., 3103 W. 
Magnolia, Burbank, Calif.; Art Cole 
Automotive Parts, 2554 Randolph 
St., Huntington Park, Calif.; P. L. 
Badt Co., 2111 Long Beach Ave., 
Los Angeles; Richmond Motor| 
Parts, 2131 MacDonald Ave., Rich- 
mond, Calif.; Globe Auto Supply, | 
100 Darina, Sacramento, Calif.;| 
Automotive Industrial Supplies, 576 | 
W. Santa Clara St., San Jose, Calif.; 
P. L. Badt Co., 568 Seventh St., San 
Francisco, and Tracy Auto Parts,| 
113 W. Eleventh St., Tracy, Calif. 

Keenan Auto Parts Co., Front) 
Ave., Albany, Ga.; Nelson Sales Co.., | 
Reidsville, Ga.; Southern Auto Sup-| 
ply Co. of Rome, Inc., 296 W. Third | 
St, Rome, Ga.; E. Blankenship &| 
Co., 704 W. Main St., Marion, IIl.;| 
Majestic Auto Parts, 19%-25 Quincy, 
Riverside, Ill.; Kansas City Automo- 
bile Supply Co., 1818 McGee, Kansas | 
City; Nyack Auto Parts, Inc., 267) 
Main St., Nyack, N. Y., and Forest! 
City Auto Parts, 9900 Buckeye Rd., | 
Cleveland. 

Straus-Frank Co., 4000 Leeland | 
St., Houston; Sagebiel’s Motor Sup-| 
ply Co., Box 926, Seguin, Tex.; Dee 
L. Brown Custom Service, 408 
Twenty-seventh St., Ogden, Utah; | 


W & H Equipment Sales, 3141 N./- 


Tenth St., Arlington, Va.; Madison 
Armature & Parts, 844 E. Washing- 
ton Ave., Madison, Wis.; Monark 
Supply Co., 555 N. Seventh St., Mil-| 
waukee; Loveseth Ltd., 10180 105th 
St., Edmonton, Alta., and City Auto 
Parts, 31 Tenth St. W., Prince 
Albert, Sask. 
> 


Maremont Shifts Sterd 


HOUSTON.—Sam Sterd, former 
district sales manager here for 
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New Headquarters for Rietman— 


Planned for making best use of all the space available, a new type of steel build- 
ing put up by the Rietman Chevrolet Co., Clatskanie, Ore., has attracted wide at- 
tention among Northwest dealerships. The 50-by-80-foot structure has a rigid frame 
and is void of inside posts, affording an unobstructed working area. Designed by 
Stran-Steel, it contains 4,000 square feet of usable floor space—2,000 for service 
and 2,000 for showroom, offices and parts department. Translucent roof panels pro- 


vide ample light. 


A Car and Flowers— 
Any prize for unusual window displays should go to H. L. Staggs, operating manager 


panded merchandising program for! of Columbia Motors (Chrysler-Imperial), Magnolia, Ark. Staggs enshrined a Chrysler 
| New Yorker hardtop in a “Forward Look" floral display. 


Thermo Flo mufflers. 


New Commercial Car Registrations, 
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state capitals. 
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released weekly, as 
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rt to the extent of the registrations received and tabulated 
Polk & Co, cannot assume any liability by reason of inaccuracies or omissions.""—R. L. 











Increase Payload and 


Lower Fuel Consumption 
with New Spicer 


12-Speed Transmission... 





200 LBS. LIGHTER 


12 INCHES SHORTER 


Now you can shorten the wheelbase by at least a foot, and increase 
payload by 200 lbs. At the same time you eliminate the auxiliary 
transmission and the two-speed axle. 


No other transmission has ever given you so much efficiency— 
both on and off the highway—as your new Spicer Synchro-Master 12. 


Write for booklet—Dana engineers want to help you adapt this revo- 
lutionary new Spicer transmission to your heavy-duty truck needs. 
Your letter, wire or telephone call will receive immediate attention. 








ing. 
Fin 
ufact 
suffici 
peopl 
indus 
bette 
and t 
large 
segm 
The 
indust 
new. 
ices a 
its fe 


Expa 
E 
tr 
that t 
recess 
While 
much 
during 
hardl 
they 
which 
Ind 
118 p 
May 
perso 
establi 
in the 
in mi 
Wh 
was 
figu 
again 
sion 
The 
in the 
estate 
higher 
earlier 
levels 
2.9 per 
the g 
laneou 
percen 





Price 
1 
pr 
show 
showin 
ucts la 
all pri 
gains 
The 
index i 
tween 
same 
ices wl 
third o 








Products Losing Ground... 


Services Moving Up 
in Economy of U.S. 


By Kenneth C. Kelley Jr. 
Staff Writer 
y= the recession beginning to 
ease, one thing is becoming in- 
leasingly clear: The U. S. is be- 
coming more and more a service 
economy and less and less a prod- 
uct economy. 

The swing to services also sheds 
some light on the 


percent, apparel gained only .2 per- 
cent and house furnishings de- 
creased by .2 percent. 

a * * 


Foods Are Exception 

7. exception to this price pat- 
tern was food which went up 

by 6.1 percent over the year. This 

boost reflects the effects of adverse 

weather on the food supply, not a 


News Peng inflation) }i- increase in the amount of food 
+ The development “Far eatee generally and frosts 
Finance of any nation’s econ-| ;, morida cut the amount of fruits 


omy follows this 
general pattern: 

First, each family or 4 small 
group of families produces just 
about all the products the group 
needs. This is a subsistence econ- 
omy with little production for sale. 

Next, the country may turn to 
production of raw materials which 
are sold in foreign countries to ob- 


and vegetables available for con- 
sumption in the last year. The end 
of years of drought have upset the 
meat-marketing structure and 
boosted the prices of the smaller 
amounts of meat available for 
consumption this year. 

Overall, consumers are not only 
paying more for individual serv- 
ices but they are allotting more 
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limit on services. While the demand 

for products in the U. S. may show 

no spectacular gains in the next 

few years, a steady growth of 

services is likely. 
* 


Services Push Inflation 


N REGARD to the late inflation 
scare, the increase in food prices 
gave the biggest boost to the cost 
of living index. Food shortages and 
food surpluses come and go in rela- 
tion to the farmer’s luck with the 
weather. One year’s short supplies 
do not constitute much of an in- 
flationary threat over the long pull. 

With the exception of increased 
food prices, the rest of the recent 
price climb falls pretty squarely 
on the service industries. As long 
as the demand for services holds 
firm or grows and the supply of 
persons in the service industries 
is short, the increase in service 
prices is not likely to stop. 

The higher prices in the service 
field will call more and more people 
to the services until the supply 
meets the demand. When this read- 
justment takes place—and it may 
take years—the outlook for price 
stability will be improved. 


3M Official Sees 





“did you say ‘ 
‘amortized’ ? 





“no, 1 said ANODIZED! 
Anodized aluminum from 














tain the finished products needed 
in the country. This commodity 
economy provides some increase in 
the standard of living over the 
subsistence level, but not much. 
Then, the country begins 
swinging to a product economy 


of their paychecks for services. 

The Government's quarterly fig- 
ures on spending showed that the 
amount expended for personal con- 
sumption increased by 1.6 percent 
in the year ended in March of this 
year. 







Signs of Upturn 


An optimistic business note was 
sounded by Louis F. Weyand, di- 
rector of sales for Minnesota Min- 
ing & Mfg. Co. 










That's a word worth knowing. It means tough, strong ¢ 
automotive trim that doesn’t pit, peel or corrode. 
When you tell your prospects about anodized Alcoa® 
Aluminum trim you're a big step closer to making 
the sale. It’s nationally advertised! 





with people coming off the farms 
and out of the mines and forests 
to make the finished products the 
country needs and thereby in- 
crease their own standard of liv- 
ing. 


The amount spent on durable 
goods decreased by 12.3 percent 
during the period. But the amount 
spent on services increased by 4.6 
percent, considerably more than 
the percentage increase in personal 
















Weyand said preliminary sales 
figures indicate June exceeded 3M’s 
volume for the same month of last 
year. “June sales were the second 
largest monthly volume in 3M’s his- 


ALCOA ALUMINUM...FOR GLEAM AND GO! 


ALUMINUM 











Finally, when the country’s man- 
ufacturing establishment becomes 
sufficiently large, more and more 
people are siphoned off into service 
industries. The services provide a 
better standard of living for all 
and the service workers provide a 
large market for the manufacturing 
segment of the economy. 

The development of the service 
industries in the U. S. is nothing 
new. However, the growth of serv- 
ices appears to be roaring ahead at 
its fastest pace right now. 


Expand in Recession 

E stature of the service indus- 

tries can be seen in the fact 
that they did not suffer from the 
recession but actually expanded. 
While services never contract as 
much of manufacturing industries 
during a recession, they could 
hardly be expected to expand unless 
they were on a long-term upswing 
which the recession could not halt. 

Industrial production in May was 
11.8 percent below the report for 
May of last year. The number of 
persons working in manufacturing 
establishments fell by 10.2 percent 
in the same period and employment 
in mines was down 10.7 percent. 

While the making of products 
was slipping as indicated by these 
figures, services were going 
against the current of the reces- 
sion and expanding. 

The number of persons employed 
in the finance, insurance and real 
estate industries was 1.5 percent 
higher in May than it was a year 
earlier. The number working in all 
levels of government increased by 
2.9 percent over the same span and 
the general service and miscel- 
laneous industries showed a 1.6- 


percent gain. 
> > 
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Prices Show Like Pattern 

4 Ww one notable exception, the 
. price changes of the last year 
. show the same pattern—services 
showing the big gains with prod- 


ucts lagging behind. While nearly) ° 
all prices increased, the service|; _ 


gains were above the average. 

The Government's cost of living 
index increased by 3.3 percent be- 
tween May of last year and the 
same month of this year. The serv- 
ices which make up about one- 
third of the index were up 3.7 per- 
cent. When rent is excluded, the 
other services were up by 4.1 per- 
cent. 

The rise in service prices is par- 
ticularly noticeable in two other 
items which are parts of the 
overall cost of living index— 
medical care and reading and 
recreation, both of which in- 
creased by 4.7 percent in the year. 

On the other hand, the prices of 
most products did not increase any- 
where near as much as the overall 
index, All commodities with the ex- 
ception of food increased by one 















sales manager. 



















tory,” Weyand said, “topped only 
by September of last year.” 

Weyand said he is particularly 
encouraged by indications thus far 
in July that the upturn is continu- 
ing. July usually is the poorest 
month in 3M’s year. 

“Our division managers have 
done an excellent job of examining 
expenditures,” he said. “As a result 
we have realized some sizable sav- 
ings without sacrificing essentials. 
The fat is gone—the muscles are in 
better shape because of it. So, while 
none of us were happy to see a 
recession come, we recognize that 
it had wholesome effects.” 

> > > 
Financial Policy Changes 
Hike American Airlines Net 

American Airlines, Inc., reported 
net earnings of $7,202,000 for the 
first half of 1958, of which $1,596,000 
came from the disposal of property. 
Earnings for the first six months of 
1957 were $6,814,000, including $1,137 
from disposal of property. 

The company said a revision of 
depreciation policy and adoption of 
a policy of capitalizing interest on 
deposits with manufacturers for 
purchase of flight equipment added 
$2,750,000 to net earnings for the 
1958 period. 


consumption expenditures. 
o > > 


Continued Gains Ahead 


services would not be able 
to increase their number of em- 
ployes, boost their prices more than 
the average and increase their 
share of the consumer’s spendable 
dollar in the face of a recession 
unless they were in demand, As 
long as that demand exists and 
grows, the services will continue to 
grow, probably at a better rate than 
the manufacturing industries. 

As the service industries grow, 
more people will be pulled away 
from the manufacturing trades and 
the nation will become that much 
more of a service economy. 

Service prices can be increased 
for two main reasons, The strong 
demand for services is running 
ahead of the supply of offerings 
of the available force of doctors, 
mechanics and other service per- 
sonnel. When the demand for 
services outruns supply, prices go 


up. 

Secondly, there is a demand for 
new services and more complicated 
services, which pushes up service 
prices generally. 

While there is at least a theoreti- 
cal limit to how many products a 


country can use, there is no top 


Corning Glass 


Corning Glass Works, first half 
report, 1958 and 1957: Net income, 
$6,633,269 and $8,288,336; net sales, 
$70,680,587 and $74,142,948. 


PPG Net Drops 
Along with Sales 


Sales by Pittsburgh Plate Glass 
Co. and its consolidated subsidiaries 
for the second quarter of 1958 were 
$132,256,539, a decline of 17 percent 
from sales of $160,186,668 reported 
for the comparable period of 1957. 

For the first six months, sales 
were $249,562,690, a decrease of 20 
percent from sales of $311,087,322, 
for the same period of 1957. 

Net earnings for the second quar- 
ter of 1958 were $7,686,123. For the 
comparable quarter of 1957, re- 
ported net earnings were $16,013,078. 
First-half net earnings were $12,- 
754,459. This compares with first 
half 1957 net earnings of $29,239,370. 


7 + * 
Towmotor 
Towmotor Corp., first half, 1958 
vs. 1957: Sales, $13,243,247 and $15,- 


283,728; net profit, $707,830 and $1,- 
017,734. 








lines 


Drawing a Winner— 


Abbe Lane, TV and radio star, draws 
the $1,000 United States Savings Bond 
winners in the Seal of Protection Sweep- 
stakes sponsored by Purolator Products 
Inc., Rahway, N. J. Miss Lane is assisted 
by James B. Lightburn, Purolator general 


Air Reduction 


Air Reduction Co., Inc., second 
quarter, 1958 vs. 1957: Sales, $42,- 
363,939 and $46,815,125; earnings, 
$3,185,667 and $3,885,106. 
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Lawsuits Affecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 

I RECEIVED an interesting letter 

from A, D. Whitcome, auto 
dealer in Atlanta, as follows: 

“For many years I have very 
consistently read 
your writings in 
Automotive News, 
and I assure 
you that I have 
learned a lot 
about the law 
pertaining to the 
business of sell- 
ing automobiles. 
However, there is 
one part of law 
I don’t quite un- 

L. T. Parker derstand and that 
is: When is the seller of an auto- 
mobile liable for punitive damages 
which I understand is in addition 
to regular or normal damages?” 

The first and important legal 
rule, as to whether an automo- 
bile dealer is subject to punitive 





damages, is: Punitive damages 
may be recovered only where acts 
of the automobile dealer were 
characterized by malice, fraud, 
oppression or willful wrong 
evincing disregard of rights of 
the purchaser of the automobile. 

In many past law suits the 
higher courts allowed punitive dam- 
ages to the purchasers who proved 
that their speedometers had been 
set back by the automobile dealers 
to deceive the purchasers. 

Also, see the leading case of 
Commercial Credit Co. v. Spence, 
184 So. 439, in which the higher 
court affirmed an award of punitive 
damages. 

o « + 


Force Not Justified 
ESTIMONY in this case clearly 
proved that the agent of Com- 

mercial Credit Co, repossessed an 

automobile while it was parked in 
front of a hotel, while the pur- 


Since 1903... 


PARTNER 


IN PROGRESS (0 the 
AUTOMOTIVE 


INDUSTRY 


CHRYSLER-—one of the leading engine manufacturers 
using Perfect Circle piston rings for original equipment. 


Behind the world-wide accept- 
ance of Perfect Circle is a his- 
tory of more than half a century 
of PC engineering leadership— 


Leading manufacturers spec- 
ify piston rings developed in co- 
operation with Perfect Circle 
engineers. You and your cus- 


chaser’s wife was in the hotel and 
had the keys to the car. 

Further testimony showed that 
the agent of the finance company, 
which was repossessing the auto- 
mobile accomplished the reposses- 
sion by breaking out one of the 
windows, and thereby obtaining ac- 
cess to the inside of the car. 

The higher court in awarding 
heavy punitive damages said that 
the right to take the automobile 
from the possession of the pur- 
chaser did not justify the use of 
force to take it. 

On the other hand, if the testi- 
mony fails to show that the auto- 
mobile dealer, or finance company, 
who repossessed the automobile did 
not use force, fraud, malice or op- 
pression there is no ground for al- 
lowance of punitive damages. A 
few weeks ago a higher court ren- 
dered a decision to this effect. 
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No Trickery 
OR instance, in Bradley v. As- 
sociates Discount Corp., 92 So. 


(2d) 468, the testimony showed) 
A man named| 


facts, as follows: 
Bradley purchased from Louis 


Motor Co. a used automobile. The} 


conditional sales contract was as- 
signed to Associates. 
A few months later Associates 








and more. There’s a history,too, tomers benefit with Perfect 
of unceasing creative research Circle’s achievements in engi- 
---a constant search for the new neering, research and manufac- 


and the better...matchless 
manufacturing skills...and 
scores of contributions to the 
forward march of the automo- 
tive industry, year after year. 


PERFECT CIRCLE 


PISTON RINGS 


turing skills when you install 
PC rings. Perfect Circle Corpo- 
ration, Hagerstown, Ind.; The 
Perfect Circle Co., Ltd., 888 Don 
Mills Road, Don Mills, Ontario. 
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There are more automobiles on 
U. 8. farms than bath tubs. 





repossessed the automobile be- 
cause of Bradliey’s default in 
the payment of the monthly in- 
stallment of the purchase price. 
The automobile at the time it was 
repossessed was parked on a lot 
of an automobile mechanic in 
whose custody the automobile 
had been left to be repaired. 


Bradley sued Associates for 





Auto-Pilot—a product of Perfect Circle 
research and engineering—prevents un- 
intentional speeding in city, country and 
turnpike driving, yet keeps full engine 
power at your instant command. Lets you 
keep your eye on the road—and off the 
speedometer. Provides “robot throttie"’, 


permitting restful highway cruising with 





your foot off the accelerator pedal. Avail- 
able now on the magnificent 1958 Chrysler 
and Imperial motor cars. Auto-Pilotis 
manufactured by the Speedostat Division 
of Perfect Circle Corporation. 


heavy damages, claiming that the 
finance company’s claim adjuster 
used trickery and made false rep- 
resentations to the automobile me- 
chanic to obtain possession of the 
car. 

During the trial, testimony was 
given which proved that the total 
price to be paid for the automobile 
was $1,543.60; that the sum of $400 
was paid in cash, and that the 
monthly payments to be made 
thereafter were $47.65. 


* * * 


17 Days Behind 


RADLEY testified that when the 

Associates agent came and got 
the car he was behind on one of 
his notes only 17 days, and that 
the mechanic said that the Associ- 
ates agent told him that Bradley 
was bankrupt. This was not true. 


Also Bradley testified that at the 
time the automobile was repos- 
sessed he had a rod and reel and 
fishing tackle and a new tire in 
the car, and also tools and papers, 
and that Associates had not offered 
to return the property to him. 


Bradley argued that in view of 
this testimony he was entitled to 
recover from Associates $2,500 
punitive damages, in addition to 
other damages. 

The higher court allowed Bradley 
$454.23 normal damages, but re- 
fused to award any punitive dam- 
ages saying: 

“We think there is no substan- 
tial evidence in the record to show 
that Crutchfield (agent of Associ- 
ates) used trickery or chicanery, 
or made false representations, to 
obtain possession of the automo- 
bile.” 

For comparison, see Vicksburg 
v. Marlett, 20 So. 62. This court 
said: 

“Punitive damages may be recov- 
ered only in cases where the acts 
complained of are characterized by 
malice, fraud, oppression, or willful 
wrong evincing a disregard of the 
rights of others. There must be 
some element of one or more of the 
qualities or properties named, re- 
lating to the acts made the ground 
of the suit, before such damages 
can be inflicted.” 


> > 7 
Sunday Closing Laws 
Upheld in Pennsylvania 
HARRISBURG, Pa. — Pennsyl- 
vania’s Sunday closing laws were 
upheld in an opinion handed down 
in Allentown by President Judge 


John James Henninger of Quarter 
Sessions Court. 


In a ruling expected to set the 
pattern for similar cases involving 
arrests for sales on Sundays, the 
court denied appeals by employes 
of the Two Guys from Harrison 
discount-store chain, operating in 
Pennsylvania and New Jersey. 


No Discounts, 
No Buying, Says 


New Hampshire 


CONCORD; N. H.—The State of 
New Hampshire has launched a 
“Don‘t Buy Now” campaign as far 
as automobiles are concerned, it is 
indicated by State Comptroller 
Leonard 8. Hill. 

He said the new policy was 
adopted when he was informed 
that the auto industry had elimi- 
nated a “manufacturer’s discount” 
which the State Government pre- 
viously enjoyed in purchasing ap- 
proximately 100 cars and trucks 
annually. 

“The policy change by the major 
automobile manufacturers,” Hill 
declared, “has caused an increase 
of from $300 to $350 per car over 
the normal prices paid prior to 
the change. 

“We have no idea how long this 
policy will continue, but we suggest 
that if you can delay requisitioning 
your new automobiles, it may be 
to your advantage, dollar-wise,” he 
said in his monthly bulletin to 
State department heads. 

In New Mexico, meanwhile, the 
State let contracts for the purchase 
of 109 cars and trucks costing $154,- 
000. There will be no more auto- 
motive purchases in 1958 by the 
State. 


Dealer Aids Fund 


PITTSFIELD, Mass.—A _ check 
for $300 has been presented to Pitts- 
field High School by Stanley Sha- 
piro, president, Shapiro Motors, 
Inc, (Dodge-Plymouth) here, for 
use in a scholarship fund. 
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You sell the best when you sell 


IIMPERIAL 


Imperial dealers have an extra edge with 


the finest car in America 





Tom McCahill makes no bones about it. The first paragraph of his article in the July Mechanix Illustrated 
states it very bluntly. “... the outstanding car built in America, bar none, is the 1958 Imperial.” The 
story winds up with this equally unequivocal statement ... “In four words—It’s America’s Finest Car.” 
In between, there are approximately 600 words of straight, unadulterated excitement for this new Imperial. 
Sample a few: “It’s a big car in every way, but behind the wheel you feel it’s small. That’s because the 


99 «ee 
. 


steering is so light, accurate and positive.” “... the suspension, best in the country, lets you maneuver as if 
it were 2000 pounds lighter and several feet shorter.” “There is no car made in America (with the exception 
of the Chrysler 300) that can match it around a hard bend.” “. . . there is no comparison—Chrysler Torsion- 
Aire suspension is miles ahead in every respect, particularly in safety and control.” “With this Auto-Pilot it 
would be conceivable to drive all the way from New York to Chicago and only have to touch the accelerator 


four or five times, after stopping for tolls.” “In four words—It’s America’s Finest Car.” If you want the com- 


plete rundown on Imperial, read Tom McCahill in the July issue of Mechanix Illustrated. 
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Auto Personnel 





John Dykstra, vice-president — 
group executive, defense products 
group, Ford Motor Co., has been 
elected a member of the company’s 
board of directors 
and appointed a 
member of the 
executive commit- 
tee. 

Dykstra joined 
Ford in 1947, 
serving originally 
as general 
duction assistant 
to D. S. Harder, 
manufactur- 

/ ing vice-president. 
John Dykstra In 1948, he was 
named general manager of the for- 
mer general manufacturing divi- 
sion. He was elected a Ford vice- 
president in 1950, and was named 
amanufacturing group vice- 
president in 1957. He was appointed 
to his present position in April, 
1958. 





Rose Joins McCarthy 
Dan ©. Rose, veteran fleet car 


pro-| 





and truck sales manager, has joined 
Jerry McCarthy Chevrolet Co. in 
Detroit. Rose spent 11 years with 
Grand River Chevrolet Co., before 
it closed its Detroit location. 

= * * 


Purolator Products Lists 


13 Personnel Changes 


Lee Sander has been named | 
Eastern zone manager in a series 
of promotions and appointments 
announced by Purolator Products, | 
Inc., Rahway, N. J. 

The promotions include Ernest 
A. Ortman jr., from Ohio district 
representative to Indiana district 
manager; Donald H. Deering, 
from Wisconsin sales representa- | 
tive to Wisconsin district man- 
ager; David L. Harrington, from 
sales representative to Arizona- | 
New Mexico district manager; | 
Thomas M. Browne, from sales 
representative to North Carolina- | 
South Carolina district manager, | 
and John J. Stundon, from Texas 
district representative to 
Nebraska-Iowa district manager. 

Six were appointed district rep- 





| 


resentatives. They are: Leonard 
D. Miller, Chicago; Dale W. 
Schnippel, Los Angeles; Loren L. 
Reed, Kansas-Missouri; W. C. 
Childs, South Texas; George C. 
Read, Ohio, and Edwin C. Rup- 
pert, Nebraska-Iowa. Willard S. 
Holland has been named special 
field representative for the East- 
ern United States. 


* * * 


Furey Joins CCC 


James M. Furey has been ap- 
pointed research analyst for Com- 
mercial Credit Corp., Baltimore. 


Controls Co. Names Shnable 


West Coast Sales Chief 
Controls Co. of America, Milwau- 
kee, has appointed Jack Shnable 
as its West Coast general sales 
manager. 
In his position, Shnable will be 


| responsible for directing the selling|the automotive 


efforts of all products manufac- 


| tured by Controls Co. and its affili- | Norgren - Stemac 


ates. 
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Dodge Appoints Shawe 


Quality Control Head 


The appointment of E. C. Shawe 
to the position of quality control 
manager, has been announced 


here by W. C. Cawthon, Dodge 
plant manager. 

Shawe was previously general 
superintendent, second shift at 
Dodge Main, in Detroit, and for- 
merly worked at Plymouth for 24 
years where he served as super- 


intendent of assembly. 
7 ca 7” 


Haney Named Sales Chief 


By Norgren-Stemac 


Charles C. Haney, formerly 
Studebaker-Packard Denver re- 
gional manager, 
has been named 
sales manager for 
Norgren - Stemac, 
Inc., Littleton, 
Colo. 

Haney, who es- 
| tablished the S-P 
| Denver office in 
|1956 has a wide 
|}background in 


| field, to which the 


Cc. C. Haney 


| organization is a supplier of name 
plates, decorative trim and other 
| cast parts. 
° = . 


ACF Names Gaiennie 


L. Rene Gaiennie has been elected 
industrial and public relations vice- 
president of ACF Industries, Inc., 
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Today, only a few short weeks after the first announcement, Quaker State’s new Super 
Detergent Additive is being hailed by dealers and their customers all across the land! 

Customers are discovering that S.D.A. cleans and peps up car engines as no other 
motor detergent can. It assures smoother, snappier performance in any weather and 
under all driving conditions. 

And dealers are finding that S.D.A. brings in profits as no other motor detergent 
can. It gives a new lift to sales and profits the year round! 


How about you? 
Your Quaker State Distributor can explain the unusual profit opportunities offered 
to dealers who stock S.D.A. Don’t delay . . . get the facts about S.D.A. today! 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. © MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 











New York. He succeeds Albert L. 
Kress, who remains a staff vice- 
president. 

= ° * 


Universal CIT Ups 2 


To District Offices 

Universal CIT Credit Corp., 
New York, has promoted two 
Ohio men to posts as district 
managers. 

Clifford A. Wallon jr., formerly 
of Cleveland, has been named 
district manager at Canton, and 
Robert L. Morgan, former branch 
manager of the Akron office, has 
been appointed district manager 
at Painesville. 

az * = 


Ward Joins Molded Fiber 


Chester L. Ward has been ap- 
pointed vice-president and general 
manager of Molded Fiber Glass Co., 
Ashtabula, O. 
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Shatterproof Names Weiss 


Assistant Sales Manager 


Shatterproof Glass Corp., Detroit, 
has announced the appointment of 
George W. Weiss as assistant sales 
manager. 

Weiss, formerly with Morse 
Chain Co., will assist V. G. Brown, 
sales vice-president, in office man- 
agement, customer contact, sales 


and distribution problems. 
= = ” 


Dayton Appoints Jester 


To New Sales Position 


Orville P. Jester has been named 
manager of original equipment tire 
sales for Dayton Rubber Co., Day- 
ton, O. 

In his new post, Jester will be 
responsible for all original equip- 
ment and government tire sales. 
He has been with Dayton Rubber 
since 1926. Prior to his new ap- 
pointment, he had been a tire 
sales representative to mobile 
home and truck, and truck-trailer 
manufacturers. 

. > * 
Executive Appointments 


Announced by Oster Mfg. 


Oster Mfg. Co., Wickliffe, O., 
has announced the appointment 
of Robert C. Baumgartner, for- 
merly general sales manager, to 
the position of vice-president. 

At the same time, Richard 
Humiston was named treasurer 
and Clare R. Metcalf, sales man- 
ager. Metcalf has been secretary 
of the company since 1947 and 
will continue in that capacity in 
addition to his new duties. Elwood 
A. Oring, chief accountant, has 
been appointed controller. 

> > * 


Clark Establishes Branches 
In Cleveland, Newark 


The industrial truck division, 
Clark Equipment Co., Battle Creek, 
Mich., has established factory sales 
and service branches in Cleveland, 
O. and Newark, N. J. 

The Newark facility will be op- 
erated by Douglas A. Whitney. 
William C. Portman has been 
named manager of the Cleveland 
branch, 

> * - 
Automotive Engineer Retires 


At General Petroleum 

Francis P. Baeyertz, San Gab- 
riel, Calif., chief automotive engi- 
neer in the marketing department 
of General Petroleum Corp., has 
outieadl 

He has a long record of serv- 
ice in the petroleum industry. 
From 1944 to 1952, when he was 
promoted to his present position, 
he was in sales training work. 


Olin Mathieson Names Four 


To Head New Divisions 


Olin Mathieson Chemical Corp. 
announced the integration of 11 di- 
visions into four new divisions and 
named four vice-presidents to head 
them. They are: 

Chemicals, Edward Block; 
Metals, Jess E, Williams; Packag- 
ing, Robert H. Evans, and Energy, 
Carroll Copps. 


* * + 
Ingersoll Products Promotes 


Lucas to Sales Manager 

Blaz A. Lucas jr. has been ap- 
pointed sales manager for the In- 
gersoll Products division, Borg- 
Warner Corp. 

Lucas, who joined the division 
in 1956, as procurement director, 
had been factory manager. He suc- 
ceeds Robert A, Anderson, who is 
retiring as sales vice-president. 
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Do the experts really know what 
causes traffic accidents? They know 
about the “who, what, when and 
where,” but do they know the 
“why?” 

Greater knowledge about “why” 
accidents happen would be inval- 
uable to the auto industry, pub- 
lic officials and safety organiza- 
tions. 

During the past 20 years, acci- 
dent prevention efforts have re-| 
sulted in a 60 percent reduction in 
the traffic fatality rate. Far-reach- 
ing progress has been made in the 
various engineering aspects of the 
problem, but less has been accomp- 
lished on the human side. 

A team of scientists at North- 
western University’s Traffic Insti- 
tute is making a new effort to find 
out “why.” oe 

“Scientists who study acciden 
prevention believe they have too 
few facts about the human causes,” 
says Ray Ashworth, director of the 
Institute. 

The real cause is seldom appar- 
ent, he believes. It may .be some- 
thing deep-seated in the driver, or 
a highly complicated set of contrib- 
uting factors. 

To get more facts, the Institute 
has developed the first fully scien-| 
tific method of investigating basic 
causes underlying traffic accidents. 

This long-range project is pro- 
moted and financed by the U. S. 
Bureau of Public Roads, the U. 8S. 
Public Health Service and the 
Automotive Safety Foundation, 
which is a national organization 
supported by automotive and al- 
lied industries. 

Among the many questions for 
which answers are sought are the| 
following: 

What is the real significance of 
emotional instability and reckless- 
ness in traffic accidents? 

What is the specific effect of al- 
cohol on drivers, especially when 
less than an intoxicating amount is 
in the blood? 

What is the exact relationship of 
the vehicle's rate of speed to the 
time needed for a driver to recog- 
nize dangerous situations and take 
evasive action? 

To what extent are accidents 
caused by specific vision deficien- 
cies or other physical defects? 

What are the real reasons for in-| 
attention of various kinds in solv- 
ing the problems presented by mod- 
ern traffic situations? 

“Actually,” Ashworth says, “this | 
is a pilot study, out of which will | 
come not only valuable new data) 
on accidents, but new concepts and | 
techniques of collecting data as 
well.” | 

The pilot phase is expected to| 
take three years. Five or more ad-| 
ditional years may be needed to 








is a team composed of 
R, Jones, psychologist 
sociologist; Dr. Mary F. Young, 
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Scientists Investigate 
Causes of Accidents 


medical doctor; and Robert B. 
Mack, engineer. 


load of investigating personal 
backgrounds, attitudes and environ- 
mental factors. Dr. Young examines 
the subject’s physical condition and 
medical history. 

Often the team returns to the 
scene of the accident to check de- 
tails. 

Finally, each case is discussed 
and evaluated. 

+ = + 


Indiana Toll Revenue Up 


The team, which later will be} Toll revenues on the Northern 


joined by a statistician, is super- 
vised by J. Stannard Baker, direc- 
tor of research at the Institute. 
The project is guided by an “op- 
erating committee” of Northwest- 
ern University faculty members. 


The three scientists gather infor- 
mation by direct investigation of 
accidents. At the scene, the engi- 
neer primarily is responsible for 
physical and mechanical data. All 
three, however, make observations 
and talk to witnesses and the peo- 
ple involved. 

The real effort to probe into 
underlying human causes begins 
some days later in the calm at- 
mosphere of the project office. 
There, the team interviews the 
drivers in a friendly but pene- 
trating manner. 

Dr. Jones carries the major 


Indiana Toll Road during the first 
six months of 1958 were 18.4 percent 
above those of the corresponding 
1957 period. The figures were $3,- 
922,925, compared with $3,310,889. 
Commercial tolls jumped 40.8 per- 
cent and passenger traffic increased 
10.4 percent. ° 
* ¢ @¢@ 
Youngstown Check Lanes 


Cut Roadblock Delays 


Irked at driving delays created 
by roving police roadblocks, 
motorists in the Youngstown 
(O.) area requested and received 
public safety checks of vehicles. 

The inspections were made by 
W. O. Strausbaugh Motor Co. 
(Dodge-Plymouth) and Al Wag- 
ner Motor Sales (DeSoto- 
Plymouth). Police agreed that 


cars displaying windshield 
stickers would be waved through 
roadblocks. The check lanes were 
arranged by the Safety Council 
of Greater Youngstown. 


* * * 


Indiana-lllinois Link Due 


Govs. Harold W. Handley, of In- 
diana, and William G. Stratton, of 
Illinois, announced an agreement 
for improvement of US-41 to con- 
nect Indiana’s east-west toll high- 
way and Illinois’ Tri-State toll-road 
system. The two-lane highway will 
become a four or six-lane express- 
way. The project will cost about 
$24 million and will take about 
three years. 


Tire Firm Plans 
Safety Campaign 


A nationwide campaign to en- 
courage more careful driving and 
to help combat highway accidents 
was announced by William O'Neil, 
spas: of General Tire & Rubber 

“We of General Tire,” said O’Neil, 
“are appalled at U. S. highway 
deaths and accidents, We want to 
help do something positive about 
this sinful waste of life, limb and 
property and we hope by this cam- 





paign to urge every American 
motorist to accept his responsibility 
on the highway and to wake u: 
and live!” 

General Tire dealers are cooper 
ating in this campaign, said O’Neil 
To draw attention to the campaign 
General Tire is setting up a plan 
for 20 competitive college scholar- 
ships. The scholarship contest will! 
be open to every youth of high 
school age who is interested in 
greater highway safety, O’Neil said. 
Details will be announced later, 


* cd * 


750,000 Students to Complete 
Driver Training in 58 

Approximately 75,000 students 
completed high school driver 
training courses in California 
during the current school year, 
and nearly 750,000 will graduate 
from such courses in the U. S. 
during 1958, according to Robert 
J. Cheney, Automobile Club of 
Southern California public safety 
department manager. 

Cheney said 11,000 dual-control 
cars are loaned by dealers for 
driver training courses. Auto 
manufacturers have assisted the 
program by granting dealers a 
$125 allowance for each vehicle 
loaned for this instruction in 
some 7,700 high schools, he said. 


— 


4a -€ ~*~ he 


| 
| 


bh 


BULKHEADS MAKE THE DIFFERENCE 





Seiberling’s exclusive bulk- 
heads keep the sealant in 
position, giving you lifetime 
puncture protection and 
tire balance. 


In other puncture-sealing 
tires, the sealant can slide 
and lump-up. You lose 
puncture protection and tire 
balance when this happens. 
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By Martin L. Whitmyer 
Staff Writer 

Of the 12 publications carrying a 
total of $10 million or more in ad- 
vertising during the first six 
months of 1958, nationally syndi- 
cated newspaper magazines showed 
the greatest gains over 1957. 

Their ranking in dollar gains and 
losses are as follows: 

Parade, up $2,326,739; American 
Weekly, up $1,974,884; Reader’s 
Digest, up $1,783,993; This Week, up 
$517,304; Newsweek, down $158,585; 
Look, down $322,394; Time, down 
$530,234; Journal, down $1,401,443; 
Better Homes, down $3,423,144; Post 
down $3,926,320, and Life, down $7,- 
335,125. 

* * * 


Triumph Changes Agencies 


Standard Triumph Motor Co. of 
New York has appointed Doherty, 
Clifford, Steers and Shenfield, Inc., 
to handle trade and consumer ad- 


Affecting Factories and Dealers .. . 


! 
| Auto Advertising 


Greenland, which has handled the 
account for two years. 


According to A. F. Bethell, pres- 
ident, the change in agencies was 
made after a “careful review of 
our history in the American market 
and a long-range projection of our 
future needs. We feel that our ex- 
pansion and plans for the future 
require the wider range of services 
available in a larger agency. The 
new agency takes over Aug. 15. 

? * * 


Peugeot Gets Rep in West 


Len Weissman, director of ad- 
vertising and public relations for 
John Green Corp., distributors of 
Renault and Peugeot automobiles, 
has announced appointment of Pro- 
motion Management Co., Los An- 
geles, to handle the advertising for 
the French Peugeot automobiles. 

A budget of $100,000 has been 
allocated by Green for a newspaper 
campaign in California, Arizona, 
Nevada and Utah. 


vertising, replacing Gore Smith & The advertising agency, Tilds & 
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Cants, will continue on the Renault | established with R. B. Williams as 
account for Green in these same} manager. L. E. Birger continues as 


areas. 

* * * 
Galion Appoints Hoy 

Hercules Galion Products, Inc., 

Galion, O., has announced the 
appointment of Walter A. Hoy 
to the post of advertising man- 
ager. Hoy formerly was in the 
advertising department of Tap- 
pan Co., Mansfield, O. 

= 


2 * 


Renault Dealers Pick Powell 


Powell Advertising, Inc., Detroit) © 


has been appointed advertising 
agency for the Renault Dealers 
Assn. of Southeastern Michigan. 

* + * 


Ford Tractor Setup Realigned 


The Tractor & Implement divi- 
sion of Ford Motor Co., Birming- 
ham, Mich., has realigned its ad- 
vertising, sales promotion and 
merchandising departments under 
J. F. Pedder, assistant general 
sales manager, advertising and 
merchandising. 

W. E. Butler continues as man- 
ager of the merchandising depart- 


ment which now consists of two) 


sections, sales promotion and mer- 
chandising. A publication and visual 
aids department also has been 


Seiberling makes it easy for you to get into the profitable 
“changeover” business with a Car Dealer Program that means: 


NO CAPITAL INVESTMENT FOR STOCK OR STORAGE 


NO SPECIAL EQUIPMENT 


OR PERSONNEL 


NO ADVERTISING EXPENDITURE ON YOUR PART 


NO EXTRA PAPER WORK 


the Seiberling SEALED-AIRE...the tire that’s built 
to give car owners an extra margin of safety and to give 
car dealers an extra margin of profit. 


Regardless of the car you sell, write or phone today for the 
complete story about Seiberling change-over profits. 


Your Seiberling representative has all the facts 
about the exciting “Summer Valurama”’. Ask him 
about this special sales-building program. 


| 





LINCOLN DEALERS CAN EARN EXTRA PROFITS 
SELLING TIRE SAFETY FOR THE FAMILY 


manager of the advertising depart- 
ment. 
+ a * 


Meredith Promotes Zosel 


Kenneth P. Zosel, Detroit adver- 
tising sales manager for Better 
Homes & Gar- 
dens magazine, 
has been named 
Meredith Publish- 
ing Co. manager 
in Detroit. 

Zosel will super- 
vise sales opera- 
tions for Better 
Homes ¢é Gar- 
dens and Suc- 
cessful Farming 

‘ magazine and the | 
K. P. Zosel six Better Homes | 
& Gardens idea publications. 

He joined Meredith in 1946 and 
was named Better Homes & Gar-| 
dens Detroit manager in 1950. 

. * = 
Volvo Summer Campaign 

Volvo is highlighting its summer | 
sales campaign with a 45 and 30-| 
inch newspaper ad. 

The ad, which will appear in 
major U. S. cities, consists essen- 
tially of a long headline set in big 


‘Young & Rubi- 


| Associates. 
| previously served 


You earn premium profits when you switch new-car buyers to sensational, 
puncture-sealing Seiberling SEALED-AIRE tires. 


| of the U.S. 
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FWD Selects 
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type, followed by a solid block of 
type listing a score of Volvo fea- 
tures. The head says “Drive a 
Volvo today .. . compare it feature 
by feature with any car in its price 
range ... and you'll see why they 
say ‘One try ... and you'll buy’ 
... Volvo.” Two small illustrations, 
one of them a Volvo in racing 
garb, add to the appearance of the 
ad, and the dealer’s signature 
completes the unit. 
* * ” 


Volvo Signs Ad Pact 


Advertising Agencies, Inc., 
Studio City, Calif., has signed an 
extended advertising and public 
relations contract with Volvo 
Import, Inc. and Volvo Distribu- 
ting, Inc., Englewood Cliffs, N. J. 

Volvo Import handles the im- 
portation into the U. S. of all 
Volvo products, which include 
cars, trucks, tractors, marine 
engines, printing presses and 
buses. The distributing company 
handles distribution of the Volvo 
car in the east and midwest areas 


* * 


Y & R Appoints Standart 


Joseph G. Standart jr. has been 
named an account supervisor in the 
Detroit office of Young & Rubicam, 
Inc., advertising 
agency. Standart 
will supervise the 
Chrysler division 
account. 

Standart joins 


cam after two 
years as president 
of his own organ- 
ization, Standart 
He 





4. G. Standart 
Kenyon & Eckhardt and 13 years 
with MacManus, John & Adams. 
Present clients of Standart As- 
sociates will continue to be served 
by the personnel of that agency. 


five years with 


Brad 


Four Wheel Drive Auto Co., 


| has appointed Brady Co., Apple- 


ton, Wis., relations counsel, suc- 
ceeding the Lawrence H. Selz 
Organization. 

Leo Anderson, formerly man- 
aging editor of Industrial Mar- 
keting magazine, has joined 
Brady as account writer for 
Four Wheel Drive. 


Detroit Agency Honored 


Holden, Chapin, LaRue Advertis- 
ing agency, Detroit, has been 
awarded a trophy for the most out- 
standing creative program submit- 
ted by 26 agencies in the First 
Advertising Agency Group. 

The agency also received six 
first prizes for consumer advertis- 
ing, industrial advertising and in- 
dustrial house organ and the 


| same three classifications in 


public relations. 
The awards were accepted by 


| Parker Holden, agency president, at 


the annual convention of the First 
Advertising Agency Group in Min- 
neapolis. 


For views on retail auto distribution, 


read the Dealer Forum column on Page 3. 


Help your customers to protect the investment they have in their cars. 
Give them the opportunity to protect their lives and cars with 


SEIBERLING (006,00 7%. 


Made by the makers of America’s finest tires—Seiberling Rubber Company * Akron, Ohio * Teronto, Canada 





Giant banners 
with your own 
sales message 
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Write your own sales message. We spell it out 
with big 13” x 19” all-weather cloth letters, 
and sew on 60-ft. ropes ready to hang. Two 
regular colors (red and blue): 40c per letter. 
Four Day-Glo colors: 70c per letter. 


FREE CAR LOT DISPLAY CATALOG 
Shows wide variety of ovtdoor items 
menufactured and sold direct by Pratt— 
pennonts, banner S, posters, vertical and mobile 
displays, and letter-banners. Write for your 
copy. 

For lower prices, faster delivery and 

gverenteed quality, buy direct from .. . 


The Pratt Poster Co. 


PRINTCRAFT BUILDING © INDIANAPOLIS 4, IND. 








FORD FAMILY OF FINE CARS CLEARINGHOUSE ° NO. 95 OF A SERIES 


Our Safety Features Reduce Inj r 


“Thanks to your foresight in designing a car with the safety 


of the passengers in mind, we are alive today. 


I am convinced that your contoured frame, Lifeguard a 
door latches, deep-dish steering wheel and logical | but 
bracing of the body shell saved our lives.” by 


“The padded dash undoubtedly saved our 12-year-old 


daughter from more serious injuries than a broken nose.” 


“T rolled over at least once— maybe twice. 


My safety belt saved my life.” 


",..1 hit that steering wheel with terrific force, but it 
only bent. My chest never reached the steering post.” 


Even though the number of cars and trucks on the American concern to us and that is why we are doing everything we can 
Road and the miles they are driven have increased tremendously — to develop safer cars and trucks. At the Advanced Product Study 
in the last few years, the accident rate has been decreasing. | and Research Unit in our new Ford Engineering and Research 

Center, our engineers continue to develop the kind of safety 
But the possibility of any accident is still a matter of grave —_— features which will further reduce injury due to accidents. 






















Read these excerpts from letters writ- 
ten by people involved in accidents. 
They report that the safety features 
pioneered by Ford Motor Company 
reduced their injuries and in many 
cases actually saved their lives. 


| ries... Save Lives 


.I crashed into a truck during a blinding snowstorm, 
| the doors held and minimized my injuries 


by holding me inside, though the car was demolished.” 


“My head hit the dashboard and sun visor. If 
they hadn’t been padded, I would possibly have 


suffered a fractured skull.” 


“T hit a concrete stanchion holding a caution light. 
Both doors remained closed. The car turned over. 
ul If ['d had another kind of steering wheel, P’'m sure I 


would have been seriousl y uyured.” 


FORD MOTOR COMPANY -« THE AMERICAN ROAD, DEARBORN, MICHIGAN 


FORD ¢ THUNDERBIRD ¢ EDSEL ¢ MERCURY ¢ LINCOLN ¢ CONTINENTAL MARK III © ENGLISH FORD LINE 
GERMAN FORD LINE ¢ FORD TRUCKS ¢ TRACTORS ¢ FARM IMPLEMENTS ¢ INDUSTRIAL ENGINES 











Across the Nation... 
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Auto Dealer Changes 


Schmidlapp Oldsmobile has closed 
at 3813 Montgomery Rd., Norwood, 
O., and is moving to 1001 Federal 
Highway, Pompano Beach, Fila. 
The firm also handles Cadillac. 


* + * 


Perkins, Glover Merge 

Perkins Motor Car Co. and 
Glover Motors, Inc., Asheville, 
N. C., have merged and occupied 
a new location at 2 Valley St. 
The firm, Glover Motors, Inc., 
now handles the full Chrysler 
line—Plymouth, Dodge, DeSoto, 
Chrysler, Imperial and Dodge 
trucks—and Renault and Peugeot. 


+ o * 
3 Dealers Add Borgward 
Earle C. Anthony, Inc., Los 
Angeles, importer and Western dis- 


tributor of the German-built Borg- 
ward, has announced the addition 


tana. They are: Butte Truck & 
Motor, 23 W. Granite, Butte; Par- 
rish Motor Co. 623 W. Main, 
Lewistown, and Montana Motor 


Sales Co., Dillon. 
* 


. * 

Normoyle Named Sales Chief 

Ed V. Normoyle has been named 
sales manager for Reynold C. John- 
son Co., 1600 Van Ness Ave., San 
Francisco, Volkswagen distributor 
in Northern California, Western 
Nevada and Utah. 


* * * 


Pontiac Names 4 Dealers 


New Pontiac dealerships in- 
clude Ken Moody Motors (Olds- 
mobile), Fosston, Minn., operated 
by Ken Moody; Cliff Christianson 
Chevrolet, Buffalo, Minn., oper- 
ated by Clifford Christianson; R 
& H Oldsmobile-Pontiac, Devils 


Riggen and John Hager, and 
Amundson Chevrolet, Ine. 
(Chevrolet-Cadillac), Willmar, 
Minn. operated by Ruben 
Amundson. 


DeArmond, Welch Sell 


Alex DeArmond and Frank B.|_ 


Welch sold their interest in Central 
Motor Co. (Chevrolet), Hamilton, 
O., to Robert R. Kihm. DeArmond 
and Welch were two of the five 
stockholders when the firm was 
founded in 1910. 


* * * 


White Adds Alaskan Outlet 
Northland Sales, Inc., Northern 
Lights Blvd., Anchorage, has been 
appointed Alaska distributor for 
White and Autocar. Richard B. 
Newell, Seattle, is president and 
Dale N. Angerecht is general man- 
ager. 
: * * 
Balle Joins Daniel 
Joe Balle, formerly with Kendall 
Motor Co. (Ford), is now a partner 
| with H. T. Daniel in Daniel Motor 
Co. in Eugene, Ore. 
* + * 


Reed Gets Oldsmobile 
Jack Reed Chevrolet Co., Wah- 





of three Borgward dealers in Mon-| Lake, N. D., operated by L. L. | peton, N. D., has been named an 








ut 4,000,000' salesmen to work for 











ca 


“I knew yesterday that I'd 
made a sale when he asked me to 


call him ‘Hot Shot’—said he 
wanted to get used to it.” 





Oldsmobile dealership, The firm, 
operated by Jack Reed, replaces 
the former Olds dealership, Milan 
Motors, at Breckenridge, Minn. 
Oldsmobile also announced that 


...another P.A.G. reader family! ** 





... thru the PETERSEN AUTOMOTIVE GROUP! 


The 4,000,000 readers of the Petersen Automotive Group form a great 
automotive sales potential. This vast consumer audience looks to PAG 
publications for aid in selecting their new cars. 


But more than this, PAG readers — from the station wagon set to sports car 
enthusiasts — are pacesetters in their circle of acquaintances. They talk about 
their cars .. . talk that influences other potential new car buyers. 


Start these enthusiastic 4,000,000 selling for you. Get the facts now 
on the influential Big Three of the Petersen Automotive Group: 
Motor Trend, Motor Life, Hot Rod. It is easier to sell 

if you tell it to PAG readers — first. 


ABC circulation: 1,146,000 World’s Largest Automotive Consumer Audience 
Readership: 4,000,000 * 2-CAR families; 48.3% = (Latest Bennett-Chaiken Survey) 


PETERSEN PUBLISHING COMPANY 


5959 HOLLYWOOD BLVD., LOS ANGELES 28, CALIF. © HOLLYWOOD 2-3261 


524 Beek Building 17 East 48th Street 
DETROIT Detroit 26, Michigen NEW YORK New York 17, New York CHICAGO 
Weedwerd 3-8668 Pleza 1-6690 \ 


YOU 





360 North Michigan Avenve 
Chicage 1, Illinois 
FRanklin 2-6067 


the franchise of Hiway Auto & 
Implement Co., Lakefield, Minn., 
has been terminated. 


* * + 


Biglane Sells to Buffington 


The name of Biglane-Buffington 
Ford Co. in Magee, Miss., has been 
changed to Carlos Buffington Ford 
Co., following the sale of O. J. Big- 
lane’s interest in the company to 
Carlos Buffington. 


* + * 


Ozmun, Kelly Buy Deal 

Lyle Ozmun and Roy E. Kelly jr. 
have purchased Stafford Motor Co. 
(Ford) in Stafford, Tex. The firm 
will be known as Ozmun-Kelly 
Ford, Inc. 


x * * 


Don Allen Adds Willys 


Don Allen Chevrolet Co. has been 
awarded a Willys franchise in 
Pittsburgh. The new firm will be 
known as Don Allen Willys Co. 


* * * 


Cavanaugh Bros. Moves 


Cavanaugh Bros. Motors (Ram- 
bler) has moved into its new head- 
quarters in Manchester, N. H, 

= & = 


Ingram Closes Deal 


Bill Ingram Motors, Inc. (Lincoln- 
Mercury), 130 N. Forbis St, 
Greensboro, N. C., has gone out of 
business, according to W. P. Ingram 
ir.. owner. Ingram said he will 
continue to operate his used-car 
lot at 232 N. Eugene St. 


> ca * 


Erickson Adds Borgward 

Latest addition to the nation- 
wide Borgward dealer chain is 
Erickson Pontiac Co., 422 W. 
Main St., Farmington, N. M., ac- 
cording to Earle C. Anthony, 
Inc., Borgward importer and 
western distributor. 


- + * 
Deal Adds AMC Lines 


Shaker-Lee Motors, Ine. 
(Triumph-Volvo), 280 Broadway, 
Bedford, O., has added Rambler 
and Metropolitan. Sam Messerman 
is president. 

> > 


L-M Deal for Moran 


Prestige Motor Sales, Inc. 
(Lincoln-Mercury), has opened at 
1822 Ridge, Evanston, Ill. Jim 
Moran is president and Robert 
Steveley is general manager. Moran 
also owns Courtesy Motors, Inc. 
(Ford), Chicago. 

> o 


> 
Import Deal In Syracuse 
Michael Ivy Imported Cars, Inc., 
has opened at 300 W. Genesee, 
Syracuse. 
* - . 


Bruton Adds Renault 


Bruton Motors, 1802 S. Buckner 
Bivd., Dallas, has been appointed 
dealer for Renault and Peugeot. 

. > > 


Toyopet in Portland 
Edwin Francis jr. has signed a 
contract whereby Francis-Lincoln- 
Mercury becomes distributor of the 
Japanese Toyapet in Portland, Ore. 
> = > 


Haupert Shuts Deal 
Hayden Haupert, who had oper- 
ated a Packard dealership in Tilla- 
mook, Ore., for eight years, has 
closed the firm and has joined Bar- 
nard Cadillac, Portland, Ore. 
. * + 


Eagar Opens Deal 
Jim Eagar has opened French 
Motor Car Sales and Service at 72 
E. Eleventh Ave., in Eugene, Ore. 
He is handling the sales of Re- 
nault, Peugeot, Citroen and Pan- 


hard cars. 
* * 


Stuart Sells Deal 


Norton A. Stuart has sold Stuart 
Chevrolet, Inc., in Warren, O., to 
Paul E. Martin. The firm will be 
known as Martin Chevrolet, Inc. 

= 7 . 


Mazzei Moves Deal 

L. W. Mazzei is moving his 
Pontiac-Cadillac dealership imto 
the former Mersereau Ford build- 
ing in Pittsburg, Calif. Mazzei 
purchased the deal formerly 
owned by the late Otis Hanson. 
He was sales manager of the 
firm for five years. 

x 7 - 


Newlin Buys Sala 
Theodore F. Newlin has pur- 
chased Sala Motors (Plymouth- 
DeSoto), located at 1026 Harrison 
Ave. in Panama City, Fla., and has 
aot its name to Ted Newlin, 





Why these front-surface mirrors 
will appeal to your customers 
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Md Perfect vision for night driving 


SOLD THROUGH NEW-CAR DEALERS ONLY. Now 
standard equipment on top-line Buick* models. 
With this amazing E-Z-I Mirror, headlights behind you are 
_—_—— distinct—yet glare-free. You can judge more accurately how 
CROMIR near the headlights are behind you. No guessing, no blinding! 
Safer! It’s optically better because it’s a front-surface mirror— 
you see only one image. 
Ee eee 
! - Not just two positions, but three! 
123 
) DAYTIME, you get a clear, soothing yellow-green image. 
) NIGHT IN CITY, you filter out low-beam headlight 
glare. 
(3) NIGHT ON HIGHWAY, you de-glare “brights”? behind 


you. 


(1 
(2 


CROMIR® OUTSIDE MIRROR 


Perfect vision in clear or rainy weather 


SOLD THROUGH NEW-CAR DEALERS ONLY. 


Cromir is an outside-mount, front-surface, chromium-alloy- 
type mirror. It provides clean, sharp, single images. No ghost- 
ing! No blurred reflections! A Cromir gives you better day- 
night vision than.ordinary back-surface mirrors. It’s clearer in 
wet weather because moisture droplets run off, don’t cling. 
The mirror is guaranteed for as long as the first driver keeps 
the car. Available from manufacturers of outside mirrors. 


*Also available from Accessory Department. 


7 LIBBEY-OWENS-FORD 
or: a Great Name in Glass 


LIBERTY MIRROR DIVISION © Brackenridge, Pennsylvania 
GLASS Tune in THE PERRY MASON SHOW, Saturday Nights, CBS-TV Network 
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TEST STAND—A test stand, primarily 
intended as a test and demonstrator unit 
for its 240 series electric fuel pump, but 
which can be used to test the shutoff 
pressure and delivery of any electric fuel 
pump has been announced by the Instru- 
ment division of Stewart-Warner Corp., 
1826 Diversey Pkwy., Chicago 14, Ill. Fuel 
delivery to fhe carburetor also can be 
tested with the unit, The test stand can 
be used as a portable unit, or may be 
permanently fastened to a work or repair | 
bench. The unit is factory-assembled to | 
include pressure gauge, shut-off valve and 
quick, detachable couplings and fittings 
on the outlet and inlet hoses. | 





VALVE SEALS — Perfect Circle Corp., 
Hagerstown, Ind., has developed a seal 
that is said to eliminate oil loss through 
valve guides in overhead valve engines. 
The device consists of a Teflon seol en- 
cased in a Buna-N synthetic rubber jacket 
with a retainer ring. It eliminates oil! loss 
by forming a positive seal between the| 
valve stem and guide. 

2 =e 6 


PLASTIC HAMMERS — Custanite Corp., | 


1228 Utica Ave., Brooklyn 3, N. Y., 
announced a series of Teniplex 


has 


i 
i 
sound and gets louder as 
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NEW PRODUCTS 


storage for 50 tires, has been de-| 
veloped by International Equip- | 
ment division of Morrison Railway | 
Supply Corp., Buffalo. 

Tires displayed in this rack can- 
not be stolen, the manufacturer | 
said, since two solid locking ware | 
extend through the tires. 


= * * 





FUEL ALARM — The “Gos Chek,” an 
electronic fuel alarm that audibly warns 
the driver when his gas runs low, has 


been introduced by Gas Chek Division, 





self-contained in a booked enamel 
| aluminum box, which can be mounted be- 
|hind the dash or elsewhere in the car. 


| When the car's tank gets down to about 





Willor Mfg. Corp., 825 Bronx River Ave., | 
| New York 72, N. Y. The unit is said to 
| be 


| three gallons, the unit's buzzer starts to | 


more gos is 
used. 
put in the tank to bring it back at least 
to the three-gallon level. 

eS * 
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VALVE CAPS—Custom valve caps are 
|}made of precision-molded plastic in 
bright colors, and designed with deep, 
| accurate threads to insure airtight pro- 
| tection and lessen likelihood of lost caps 
|} due to vibration, it is said. Offered by 
Technical Chemical Co., 938 W. Page, 
| Dallas, Tex., these caps fit all standard 
threaded valve stems. They are available 
|} to match, harmonize or contrast with car 
finishes or sidewalls. 

* * * 


inertial | 


impact (no bounce) plastic hammers with | 


Taperiok threaded tips. The hammers are 
said to feature one-piece metal con- 
struction with contour cut safety grip. 


Threaded tips guarantee instant tip re- 
placement, it is claimed. 





MATS—Atlias Sales Co., 234 Patterson 
Rd., Dayton, O., has announced a line 
of station wagon Caremats. These mats 
are made of heavy-duty box board with 
neviral color, linen design, surfaces. De- 
signed to prevent scratches to the cargo 
space, the mats can be used in any posi- 
tion, or folded for under seat storage, it 
is claimed. 

oe: 2 -@ 


‘Tire Island’ Rack Displays 


And Protects Merchandise 


The “Tire Island,” a merchandis- 
ing rack which provides permanent 


~~ 








REAR-VIEW MIRROR—The Explorer is 
the latest addition to the line of rear- 
view mirrors produced by Supersite Corp., 
Derby, Conn. The unit features a mirror 
shadow box with a knurled interior that 
is said to minimize reflected glare, day 
or night, and affords rear and side traffic 
vision. The die cast head and arm of the 
44-inch mirror is triple-plated chrome, it 
is said. The mirror can be mounted right 
or left on body or fenders. 


It keeps buzzing until more gos is | 


| 





and efficient performance at low 
cost, has been announced by Aro 


| Equipment Corp., Bryan, O. 


_— | 


iim 





BALL PEEN HAMMER—An unbreakable | 
ball-peen hammer has been introduced | 
by Owatonna Tool Co., 314 Cedar St., 
Owatonna, Minn. With head and handle 
forged from tool steel there are no welds, 
joints or pins to loosen or break, it is 
claimed. The laminated leather grip will 


not loosen from the shaft and is not | 
affected by sweat, gasoline or oil under 
normal conditions, it is said. 
= > * 
= 
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SPARK PLUG—Van Sales Co., 617 Dale 
Dr., lowoa Falls, la., has been named no- 
tional distributor for the German-made 
ZK spork plugs. The ZK plugs, with pro- 
truding electrodes made of a special 
nickel-alloy, ore scid to ensure an easier 
stort. 





TIRE REPAIR UNIT—Remaco, Inc., New 
York 7, N. Y., has introduced its Avto- 
Matic Self-Vulcanizing repair units. The 
monvufacturer claims thot this is the 
simplest and eosiest method of repairing 
tubeless punctures “on the wheel.” The 
disposable Repair Unit—Rema “Avto- 


Matic’"—<contains in its metal construction 
@ compressed rubber plug and a self- 
piercing double-action cartridge of ce- 
ment. A push will automatically supply a 
first lubricating shot of cement, insert the 
plug and supply a second sealing shot 
of cement. The empty metal housing is| 
then withdrawn and disposed of. 
. 


|}ant bronze enamel. 


They are finished in dirt-resist- 
The reels are 
not enclosed, which permits a cost 
| saving for service stations and gar- 
ages where white and gray enam- 
eled housings are not desired, Aro 
said. 





MOISTURE EXTRACTOR — The Spee-Flo 
Co., 6614 Harrisburg Bivd., Houston 11, 
Tex., has introduced a moisture extractor, 


the DryAir 400, that is said to give clean, 
dry air for protection of spark plug 
cleaners, 
ond all types of intermittently operated, 
cir powered equipment. The unit is said 
to seporcte and remove oil, 
other matter from the air line. 
models up to 120 CFM, this new unit is 


tire strippers, paint spray guns| 





woter and) 
Offered in| 


j 


designed to cover a wide range of air| 


operated equipment. 





BATTERY CABLES—Crescent Co., Inc., 
Pawtucket, R. |, has introduced the Wiry 
Joe “Fostercote” battery cables, The 
“Fostercote” battery cable is said to carry 
a specially-developed coating that covers 
the terminal and a portion of the cable 
(or strap) leading to the terminal. This 
coating is resistant to acids, alkalies, al- 


cohols and oxidizing ogents and has bet- 
ter abrasion-resistant qualities than 
metals, it is claimed. 





CARRIERS—Market Forge Co., Everrett 
49, Mass., has introduced the Continental 
series of top and trunk carriers for all 
foreign sedans and sports cars. Each car- 
rier in the line has been custom designed 
and styled as a functional adjunct to all 
foreign cars to get the maximum luggage 
and utility space, it is claimed. 

es 


Aro Equipment Adds Line 
Of ‘Economy’ Hose Reels 


An economy line of overhead 
hose reels, designed to provide fast 


MARKING DEVICE—A palm-sized writ- 
ing and marking implement, called the 
Magic Marker, is said to write indelibly 
on practically any surface. The unit does 
the work of crayons, paints, chalk and 
stick-on labels. It is smudgeproof, water- 
proof and runproof. It is fade-resistant, 
dries instantly on porous surfaces, in a 
few seconds on non-porous materials. The 
Magic Marker is available in six brilliant 
colors plus black, brown and white, and 
an assortment of pastels. Speedry Prod- 
ucts, P.O.B. 97, Richmond Hill, Jamaica 
18, N, Y. 


| three-inch 
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MEMO HOLDER — Sheldon Mfg. Co., 
P. O. Box 262, Clayton 5, Mo., has de- 
veloped and marketed a device for jot- 
ting down memos, for automobile, com- 
mercial vehicle and motorcycle drivers, 
called the E-Z-C Auto and Cycle memo 
holder. The E-Z-C for autos is an adjust- 
able miniature platform mounted on an 
adjustable bracket which is fastened to 
the upper moulding of the dashboard on 
the car by using one of the removable 
phillips screws, it is said. For motorcycles, 
it has a special bracket that fits around 
any handle bor firmly and is adjustable. 





SHOP EQUIPMENT—Two items added 
to the line of service station equipment 


produced by Huffman Mfg. Co., P.O. Box 
310D, Delphos, O., include the No. 184 
“Drum Dolly” and the No. 183 “Big Top” 


drum lid. The dolly has four, stem-type, 
neoprene wheels with boll- 
bearing casters. Each dolly will support 
up to 600 pounds. The drum lid is said 
to fit a 55-galion drum. 

» se 





IMPACT WRENCH—An 
available in two models, has been on- 
nounced by Gordner-Denver Co., Quincy, 
Il. Both feature lightweight and small 
dimensions, and are rated at %-inch nuvt- 
setting copacity. Model 18B-7 is equipped 
with %-inch square drive and model 
18B-7S hos %-inch builtin hexagon slip 
chuck. Accessories for the wrench in- 
clude stud drivers, socket adapters, hexc- 
gon shank socket holders and universal 
joint socket adapters. 


> * * 





VALVE LIFTERS—A line of Zero-Lash 
hydraulic valve lifters has been added to 
the valve train product lines of Mc-Quay- 
Norris Mfg. Co., 2320 Marconi Ave., 
St. Lovis, Mo. Among the advantages 
claimed for Zero-lash lifters are the 
patented combination check valve spring 
and retainer housing that assures instan- 
taneous closing of lifter check valve. 
Prelubrication is said to assure the lifters 
are for instant use. 








impact wrench, 
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National Bonded Cars, Inc.; Registered-Tested Cars, 
Inc.; Auto Warranty Company, and Auto Life Plan — 
four of the largest, most efficient, most successful com- 
panies in the warranty field — have combined to form 
Consolidated Warranty System. 


While each individual company will continue to serve 
you under its own trade name, this consolidation pro- 
vides a unified group with 121 offices strategically 
located throughout the United States, Canada, Mexico 
and Puerto Rico. This consolidation means prompt 
service for both you and your customers. It assures 
fast action on claims. It guarantees your customers 
the peace of mind they need .. . assures them that 
the sizeable investment they make is a sound one. 


It couldn’t happen at a better time: Everyone in the 


business of selling used cars has known for a long 


time that the one-year guarantee against mechanical 






SERVING ALL AMERICA 

@ 121 offices throughout 
United States, Canada, Mexico, 
Puerto Rico. 

@ Over one-half million cars war- 
ranted by Consolidated member 
companies now on the road. 

@ Saving the driving public 
more than a million dollars 

a month in repair bills. 








The Automobile Warranty Industry 
takes a “giant step” forward as — 


4 major 
companies 
join forces 




















Auto Warranty Company 









PerteCeverepe babar Coverage 


COAST TO COAST 


HUTO-WE __ 
PARTS &@ LABOR COVERAGE L. AN 





failure would become a major factor in influencing 
used car sales. This is no longer a mirage. It is a fact! 
And right now, when value is vital, warranties on 
cars you offer are genuine sales clinchers. 


The combined resources of Consolidated Warranty 
System now make it possible for us to tell the public 
about this reason to buy now, through a coordinated 
national and local advertising and sales promotion 
program. The power of the nation’s leading mass 
media will be used to tell your prospects why, how 
and where to get used cars with a one-year guarantee 
against mechanical failure. 


This is your chance to take advantage of a rising 
tide... to fulfill the demand of a value-seeking public. 
Call on any-of the member companies of Consolidated 
Warranty System for complete information and a real- | 
istic boost to your sales effort. 


Consolidated Warranty System 


Headquarters: Springfield, New Jersey 


NATIONAL BONDED CARS, INC. | 
REGISTERED-TESTED CARS, INC. 
AUTO WARRANTY COMPANY 

~ AUTO LIFE PLAN 
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TURNINGS ... 


Alternating-Current 
Generators Ahead? 


By Joseph M. Callahan 


Engineering Editor 
NDERSON, Ind.— One of the surest bets in the auto 
industry is that alternating-current electrical gener- 
ators will replace the present direct-current generators on 
some production cars in the next couple of years. 
This is the opinion of many electrical engineers as well 
as Delco-Remy officials, who ® 





‘ violent ups and 
downs which are 
so hard on a bat- 
tery’s power. 
Discussing 
Delco ~. Remy 
thinking on the 
alternating- 
current generator, 
J. D. Bolles, di- 
rector of sales 
and engineering, 
said a more pow- 
erful generator 








development of such an alter- | 
nating-current generator. 

The new generator, which is| 
probably the most radical innove- | ‘ 
tion in auto-electrical systems in 20 | 
years, is better able to deliver) 
enough electricity for a car, espe-| 
cially if it has many power-operated 
accessories. 

Furthermore, this generator and 
the new electronic regulator intro- 
duced with it will extend battery 





Callahan 
life __life by | reducing deep cycling—the | will be needed “down the road” be- 


4. M. 
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ALL YOU DO IS... 
SPRAY IT ON... 


NOW! 


- Profits from Your Wash Rack! 
with Amazing New 


New Chemical Spray 
Cleans Cars Like Magic 


cause even now traffic congestion 
does not permit enough steady 
driving to keep the battery ade- 
quately charged. 

“Today,” he said, “if a driver 
covers 12 miles an hour in city 
traffic, he’s doing well. He prob- 
ably travels 35-36 miles an hour 
but he stands still half the time. 
“We found in some recent tests 

that 30 seconds is a long time for 
a car to keep moving in the down- 
town New York area. It’s strictly 
a ‘goose and a coast’ there.” 

If this trend continues and if 
the load demand continues to rise, 
he said, it soon will become neces- 
|Sary for a generator to charge the 
battery at idle. 

= 


* * 


‘Cars Like Milk Trucks’ 


OLLES asserted, “Today, a car 

must be going 18-20 miles an 
hour before the generator carries 
the electrical load. It’s getting to 
the point now where cars in the 
city are getting like milk trucks, 
which spend 85 percent of the time 
running at idle. Their batteries 
can’t recuperate with a regular 
direct-current generator. 

“Most buses today carry their 
electrical loads at idle—usually it 
| takes about 90 amps. For the first 
| time bus firms are willing to pay 




















with fully guaranteed “Spraay Wash” machine. 


The chemicals do the rest. You don’t even touch the 
car. Paint, chrome, glass and white side walls 
become sparkling clean in seconds. 


RINSE IT OFF... 


with clear water. Again, no need to touch the car. 


The chemicals have done their work (completely 


harmless to finish.) 


DRIVE IT AWAY... 


in minutes, your customer drives away with a 


perfectly clean car. No need to 


use a chamois. 


YOUR COST.... 


is just pennies per car. 


distributed 
nationally by 


BAB 


4612 TROOST 
KANSAS CITY, MO. 
PHONE VA 1-6450 





The rest is all profit! 


INC. 


for a 300,000-mile generator or 
regulator. Because of the high 
maintenance costs, their primary 
interest is durability. And they’ll 
pay almost anything you ask if 
you give it to them.” 

Noting that electrical-load re- 
quirements on cars have risen 
about 600 percent in the past 20 
years, he said air conditioners now 
represent one of the biggest drains 
on batteries. 

This year four GM divisions are 
installing 45-amp DC generators on 
their air-conditioned cars. Chev- 
rolet uses a 35-amp DC generator 
on its air-conditioned vehicles. 

On models which are not air- 
conditioned, Cadillac, Oldsmobile 
and Pontiac use a 35-amp gener- 
ator; Buick uses a 45-amp unit and 


Chevrolet has a 30-amp generator. 
= . + 


Not Competitive Yet 


OLLES said “when it gets to a 

point where you need a 50-amp 
generator, you'll want 25 amps at 
idle. The alternating-current gen- 
erator will be competitive then, al- 
though it’s not now.” 

Discussing some of his divi- 
sion’s objectives, he said “there 
ought to be a 100,000-mile gener- 
ator. That’s what we’re shooting 
for. And there’s no reason why 
we won't get it. 

“With normal driving today, a 
generator should be good for 35,- 
000 miles—unless there is a lot of 
high-speed night driving. Brush 
life is probably less than this.” 


Asked about voltage-regulator | 


life, Bolles said it formerly was 


one of the most troublesome items | 


on a car, but that now it’s at the 


“low end of the pole” on warranty | 


claims. 
= > = 


Tinkering Eliminated 


ly THIS connection, he said one} 


of the advantages of Delco- 


Remy’s new transistor voltage reg- 
ulator was that its printed circui'! 
eliminates tinkering by gas statio: 
mechanics—one of the principal 
causes of regulator trouble. 

He said these regulators have 
been used on buses now for 1% 
years and they have operated 
very satisfactorily. 

Commenting on batteries, he said 
it’s possible to make a number of 
better batteries, but that they are 
too expensive and that “everybody 

is looking for a compromise” be- 
tween the higher costs and im- 
proved efficiency. 

For example, he said, there’s a 
5-1 cost penalty on the nickel cad- 
mium battery and the ingredients 


are scarce, 
* * * 


Poor Analysis Blamed 


ee said a large percentage 
of today’s ignition problems are 
caused by mechanics who fail to 
make a thorough analysis of the 
trouble. 

“They just keep replacing 
things like the battery, generator 
and voltage regulator until it’s 
fixed,” he added. 

He told of a doctor who had 
practically his car’s entire elec- 
trical system replaced before the 
trouble was traced to one tiny bulb 
—his inside trunk light that was 
lit all the time. 

Among the numerous projects 
which Delco-Remy’s expanded re- 
search groups are working on is an 
electronic ignition system for en- 
gines which have 13:1 or 15:1 com- 
| pression ratios. 





| “This has been on the back 
burner for 15 years,” he said. 
“There’s no place for it today be- 
|cause it’s expensive and not too 
|durable. But we have to maintain 
it in readiness for the time when 
it is needed. We have it on a couple 
of cars now.” 





Used-Car Notes 





SAN FRANCISCO.—A petition of 
bankruptcy has been filed in Fed- 
eral District Court here by David 
F. Jones, who as Davy Jones ad- 
vertised $1,000 savings for new-car 
purchasers who dealt with him. 


The petition listed debts of $2,- 


| 153,697 and assets of $175,368. Jones’ 


attorney said about $2 million of 
the liabilities represent sales con- 
tracts guaranteed by Jones. 


Lallas Opens in Lowell 
LOWELL, Mass.—Lallas Motors, 
Inc., has been established to deal 
in new and used cars. Nicholas 
M. Lallas is president of the new 
company, located on Middlesex 


| street. 


Lott & Hoskins Opens 
LOUISVILLE. — Lott & Hoskins 
Co., Inc. (used cars), has opened at 
917 S. Fourth. Philip D. Hoskins is 
president, and Lamarr Lott is vice- 
president. 
> > r 
Feld Heads Dodge Unit 
KANSAS CITY.—Ervin Feld has 
been elected president of the newly 
formed Kansas City Area Dodge 
Dealers Assn. Other officers are 
Robert Cloughley, vic e-president; 
H. A. Davis, Harrisonville, Mo., 
secretary, and J. C. McCreary, 
Olathe, Kans., treasurer. 
+. = 


Brooks Opens New Lot 
MARTINSBURG, Va. — Charlie 
Brooks Used Car Lot, 235 Win- 
chester Ave., has opened a new lot 
on E. Winchester Ave. Extended. 
+o a = 
Bernie’s Auto Opens Lot 
SOUTH BURLINGTON, Vt. — 


Bernie’s Auto Sales, Inc., has 
opened a used-car lot here. 
* * 


Good Opens Second Lot 

ROCK HILL, S. C.—Good Motor 
Co. (Oldsmobile-Cadillac-Simca- 
Rambler), 119 E. White St., has 
opened its second used-car lot here 
at the intersection of E. White St. 
and Elizabeth Lane. 


* + * 


Scrapped Cars Form 
Fish Reef Off Texas 


ROCKPORT, Tex.—A novel and 
useful method of disposing of 


scrapped cars has been devised by 
local auto dealers and the State 
fisheries department. 

The cars, chained together in 
groups of five and loaded on rafts, 
are dumped in 60 feet of water in 
such a manner that they form a 
“snapper reef” about 12 feet high 
on the Gulf floor. The reef attracts 
small fish, including red snappers 
for which the reef is named. 


North Carolina U. C. Dealers 


Name Haskett President 


GREENSBORO, N. C. — Harris 
Haskett, Wilmington, was elected 
president of the North Carolina 
chapter of the National Indepen- 
dent Automobile Dealers Assn. He 
succeeds P. H. Neighbors, Forest 
City. 

Other officers include Gene John- 
son, Sanford, and James English, 
Charlotte, vice-presidents, and 
D. L. Jones, Wilmington, secretary- 
treasurer. 

+. > = 


Williams Opens Lot 
PORTLAND, Ore.—Ed S. Wil- 


liams has opened a used-car lot at 
4921 S.E. Eighty-second St. 


$769,118 Claims 
Against Ex-Dealer 
OK’d in Illinois 


SPRINGFIELD, Il.—Claims 
totalling $769,118 against the late 
Robert L. Knetzer, former Spring- 
field auto dealer, have been ap- 
proved by a referee in bankruptcy. 

G. William Horsley, attorney for 
the more than 500 creditors, said 
the total amount of claims origi- 
nally filed exceeded $6 million. 

Over a 10-year period the Federal 
Government lost an income-tax 
claim of $2.9 million and Knetzer’s 
former partner, Arthur F. Kramer, 
Jerseyville, was denied a claim for 
$2.9 million. 

Horsley said dividends of 35 per- 
cent on each allowed claim will be 
mailed out about Oct. 1. A total of 
$375,555 is held in the Illinois Na- 
tional Bank on behalf of Knetzer 
creditors, he said. 

Knetzer, who got into the business 
during the postwar scramble for 
scarce autos, died in 1953 at the 
age of 39. 
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HERE’S PROOF THAT... 


America wants the 
extra safety...extra value 
of nylon cord tires 


e Almost 4 out of 10 replacement tires sold today are nylon. 
e In just one year, the sale of nylon cord tires went up 65%. 


e Recognizing nylon’s popularity, 12 out of 18 auto manufacturers 
are offering nylon as optional equipment. 


e Above all, new-car buyers want nylon. A recent Dun & Bradstreet 
survey shows that 6 out of 10 say they will buy nylon cord tires 
if you take the trouble to offer them. 


Build customer satisfaction by offering nylon cord tires with every car you sell. 


Powerful Du Pont advertis- 
ing will dramatize the safety 
of nyloncord tires to theread- 
ers of nine of the nation’s 
leading magazines this year. ; 


BETTER THINGS FOR BETTER LIVING 
«+-THROUGH CHEMISTRY 


RES. u. 5. PaT.OFF 


THE SAFEST, STRONGEST TIRES ARE MADE WITH ae “ LON 
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SAVE $1880.00 MONTHLY 


IN A PRODUCTIVE 10 MECHANIC SERVICE OPERATION 


rger shops, multiply number mechanics by $188.00) 








How Nation's Salesmen Meet... 





Practical Problems of Selling 


ALES methods must be varied 

to fit the customer because 

e age of a prospect often de- 
rmines his main interest, ac- 
cording to W. R. Walker, owner 

of Walker Motor Co, (Ford), 
Clinton, Mo., a veteran of almost 
40 years in selling Ford. 
Prospects under 
Sales 40, who have a 
good job and their 
Case life before them, 
Histories may not be so 
much interested in 
cost as in performance, equip- 
ment and what they are getting 
for the money. Consequently, the 
salesman ought to learn as early 
as possible what to emphasize, 
Walker said. 

Older buyers are more careful 
with their money. Consequently, 
the salesman should take care 
that all the money details are 
carefully outlined. 

If the prospect can get all the 
cash details without having to 
pry them from the salesman, 
he will be in a better mood to 
close the deal, Walker said. 


There are many things a sales- 








SURE-CAR STICKER 
SELLS "EM QUICKER 
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ONE YEAR WARRANTY ro ra 


SURE-CAR 
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“Horsetrader Ed Shapiro” of Stanway 
Motors, San Francisco, says:‘‘The value 
of a SURE-CAR 1-Year Warranty is 
that it builds customer confidence at 
the time of the sale as well as after." 


CAR 1-Year Warranty . . . | sell more.” 





dealers and their customers.” 


Attention California Dealers! 


SURE-CAR OF AMERICA, INC., is now affiliated with Lumberman’'s 
Mutual Insurance Co., and is now issuing its nation-wide 1-Year 
Warranty in the form of a state approved insurance policy. To 
avail yourself of this proven sales-tool, contact these district offices: 


SAN FRANCISCO DISTRICT OFFICE LOS ANGELES DISTRICT OFFICE 
878 45th Avenue 30 North Raymond Ave. 
San Francisco, 21 Pasadena, Calif. 
SKyline 2-5154 RYan 1-0934 


Write now for full details... 














Stanley S. Kilburn of Stanley S. Kilburn Inc., N. Y., 
largest Chrysler-Plymouth dealer in the East, says: 
“| not only sell a car ane and easier with a SURE- 


A. D. Williams, President of Williams Bros., Florida's 
largest independent dealer, Tampa, Florida, says: “‘l 
have singled out SURE-CAR as the finest 1- Year Warranty 
company because of their fine service to both the 


America’s 
scr ED Leading Dealers 
Recommend 


THE FINEST 


1-Year Nationwide Guarantee! 




















Lucrative territories still available 


for qualified men. 


Dot eee 


EXECUTIVE OFFICES: SEA CLIFF, 





NEW YORK 











man should do for customers, re- 
gardless of age or standing. The 
people you smile at buy your 
products, not those you frown at. 


The customers’ criticisms 
or complaints should be given 
every consideration by the sales- 
man. A customer with a com- 
plaint must not leave until he 
says he is satisfied. A satisfied 
customer will send in more pros- 
pects, Walker added. He con- 
tinued: 

t + = 
SE make a mistake, 
too, if they create the impres- 
sion that the dealership is too 
easy to deal with, and that finan- 
cial arrangements are only a 
temporary bother, 

A dealer cannot waive regu- 
lar payments or the ordinary 
requirements of business. Good 
prospects and the type of peo- 
ple a dealer wants to sell would 
not want to deal with a dealer 





Baher a ‘Quality Dealer’ 

ALHAMBRA, Calif.—H. E. Baher, 
Inc., has received a DeSoto “Quality 
Dealer Award.” The award is based 
on sound management and excel- 
lence in all phases of dealership 
operation. 


who uses slipshod methods. The 
salesman can explain that while 
the dealership is firm and 
business-like on money ar- 
rangements, it is‘also able to 
make good on statements and 
warranties. 

Salesmen should work for good 
deals for both the employer and 
the customer. 

“I tell them that they have a 
lot of time invested in the busi- 
ness, but that the rest of the 
stuff (Cars and facilities) is 
mine,” said Walker. 

* + = 


Special Bank Account 
Pays Off Bird-Dogs 

DETROIT. — A special checking 
account “for bird-dogs only” attests 
to Andy Conley’s sincerity and suc- 
cess with his own private sales 
force. 

Conley, top-ranking salesman 
with Cass Motor Sales, (Dodge- 
Plymouth) has paid out almost 
$600 in fees since he opened his 
bird-dog checking account a year 
ago. He never pays less than $10 
a deal, sometimes more, depending 
on the profit. 

His force of eight “regulars” and 
more than 30 “part-time” bird-dogs 
helped him rack up 326 new-car 
sales last year. 





How They're Pushing Sales .. . 





Dealer Ad Ideas 


Cars by Boat-Load 


= Dodge dealers in the) 
Western New York area teamed | 
up in a promotion designed to put 
|some zip into midsummer new-car 


| business. 


The three-day event was labeled 
a “Dodge boat-load sale.” The dozen 


| dealers featured a boat-load of 350 


new cars brought down the Great} 


Lakes to Buffalo. 
| Dealers launched the promotion | Kansas City Star. 





| with a large newspaper ad featur- 
jing a sketch of a lake freighter 


en route to Buffalo with the cargo 


| of new Dodges. 


The ad emphasized there were 
no gifts, no gimmicks and no 
entertainment in connection with 
the promotion. As a leader the 
ad spotlighted a 1958 two door 
Dodge at $2,277, delivered in 
Buffalo. 

Dealers taking part in the pro- 
motion were: Brost Motors Inc., 
Buffalo; Lou Bielli Dodge Inc., 
Buffalo; Conshafter & La Spisa 
Inc., Buffalo: Great Lakes Motor 
Corp., Buffalo; Pankow Motors, 
Inc., Buffalo; James R. Shaw Co., 
Chaffee; John L. Kruse Motors Inc., 
Clarence; Michel & Crockett Inc., 
East Aurora; W. G. Haberer & Co., 
Hamburg; Jos. W. Snider Inc., Ken- 
more; De Lacy Motors Inc., Lan- 
caster, and Wassman Bros. Inc, 
West Seneca. 


= * + 


°58 Now, °59 Later 

Miller Ford, Inc., Rochester, 
N. Y., is speeding its cleanup op- 
eration on 1958 models with an 
unusual “2 For 1 Sale.” 

Customers were invited to buy 
a new 1958 Ford for summer va- 
cation use and at the same time 
be one of the first to own and 
drive a new 1959 Ford at no addi- 
tional cost. 

Miller Ford invited the cus- 
tomer to buy the 1958, and when 
the 1959 Ford is introduced, 
Miller said it would trade the 
customer even, model for model 
with identical equipment. 

Miller said the deal would be 
sealed by a written agreement 
signed at the time of purchase. 
The offer was limited to 25 cus- 
tomers. There were 80 new 19588 
to choose from. Miller noted that 
all prices were posted in the 
showroom and promised five- 
minute delivery. 

* t 7 


A Volvo Viking 


EN “The Viking” opened at 
the Strand theater in Hartford, 
Gitlin Motors (Volvo) used a pro- 


motional tiein. 


, James Kelley, of Gitlin, gave free 


movie tickets to all persons who 
took a demonstration ride in a 
Volvo. 

* * > 


Dealer Leases Fleet 


— leasing of a fleet of six 
Chevrolets to Southwest Con- 
struction Co. through Associated 
Leasing Co. was announced by 
Hoehn Chevrolet in an ad in the 


A photo showed Hoehn’s Mat 
Mathews and Associated Leasing’s 
Jim Duane turning the cars over 
to Fred Olsen, president of South- 


west Construction. 
= > > 


‘Help! Help! .. . 

vo vacation theme has brought 
out a new twist in advertise- 

ments by Broad Street Motors, 

Ford dealer in Philadelphia. 

In recent ads, the dealership 
claims that the firm’s boss has ar- 
rived in Maine on a fishing trip 
and he wants to stay there. 

The boss claims that he needs 
money quickly and therefore, Broad 
Street Motors advises potential cus- 
tomers that it is moving new 1958 
Fords at any price in order to get 
the vacation funds for the boss. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story, 
plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year. 


A Big One— 


This frameless dump trailer body is 
claimed by its builder, Perfection Steel 
Body Co., Galion, O., to be one of the 
largest hydravlic dump bodies ever built 
for road service. With a length of 32 
feet, 84-inch width, and 60-inch sides, the 


Dressed in a Viking costume, | trailer has a capacity of 50 tons. 


















Power... get action...to move 


people...to sell goods 


THE CHICAGO DAILY NEWS 


is first in Total Automotive Display 
advertising linage for the first six 
months of 1958 among all Chicago 
newspapers, morning, evening or Sunday* 


*Source: Media Records, Inc. 


USE THE POWER OF THE “NEWS” 
IN CHICAGO 
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Average Prices of Used Cars Sold at Auction 
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Prices of "STs added and 49s dropped in November, 1956, Prices of '58s added and '50s dropped in December, 1957. 
Figures alongside bars represent dollars. 


Market Trend 


automatic transmission or over- 
drive, and (ps) indicates power 


steering. . ‘ 
WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc. Sale every 
Wednesday. Prices are for sale of July 30. 

Market very strong this week, We can 
sell more clean cars, our buyers are always 
looking for this type of merchandise. 148 
units changed hands from 205 offerings. 
BUICK—'57 Century Riviera, $1,450° (ps); 


Super 4-dr., $1,300° (ps); Special 
Riviera, $1,125°. 
"55 Special Riviera, $1,000°, $930°, $850. 


"54 Special 4-dr., $725, $520; Century 4- 
dr., 


"53 Special Riviera, $435*; Super Riviera, 
$400°, $250°. 


"51 Special 4-dr., $265. 
CADILLAC—'57 (62) coupe de Ville, $3,- 


280° (ps). 

"50 (62) conv., $335°. 

CHEVROLET—’58 Biscayne (6) 4-dr., $1,- 

740, $1,675. 

"57 Bel Air (8) Hardtop, $1,850° (ps); 
Two-ten (8) station wagon, $1,830°; 
4-dr., $1,235; Two-ten (6) 4-dr., $1,- 
375°, $1,280, $1,240; 2-dr.. $1,200. 

"56 Bel Air (8) 4-dr., $1, Two-ten 
2-dr., $1,125°, $960, $950, $915. 

"SS Bei Air (6) 4-dr., $1,035; 2-dr., $945, 
$695*, $615; conv., " $605°; Two-ten (6) 


4-dr. station wagon, $955. 


54 Two-ten 4-dr., $560, $515; One-fifty 
station wagon, 
53 Two-ten sedan "$525, $405, $395. 


$325; $280°; 


$310. 
"52 conv., $245, $230. 
CHRYSLER—’55 Windsor Hardtop, $1,100* 


(ps). 
"53 NY 4-dr., $385°. 


DeSOTO — '55 Fireflite Hardtop, $1,100° 
(ps). 


4-dr., One-fifty 2-dr., 


"53 Firedome 2-dr., $275* (ps). 
"51 Custom 4-dr. $125 
DODGE—’57 Coronet (8) 2- dr., $1,265°. 


"56 Coronet conv., $1,080°*. 
‘55 Coronet Hardtop, $975°. 
"54 Coronet station wagon, $670. 
"53 sedan, $255, $250, $235°. 
"51 coupe, $165*. 
FORD—’58 Fairlane (8) 500 4-dr., $2,100*° 


(ps). 

‘57 Fairlane (8) 500 Victoria, $1,650*, 
$1,495*; Custom (8) 300 4-dr., $1,300. 
’56 Fairlane (8) 500 conv., $1,310* (ps); 
Fairlane (8) Victoria, $1,200°; 2-dr., 
$1,100*; Custom 4-dr., $1,010° (ps); 
station wagon, $890 (police). 
‘55 Fairlane (8) Victoria, $1,075*; Cus- 

tom (8) 2-dr., $670. 

*54 Custom Country sedan, $900*, $635; 
Crest conv., $655*; Main Ranch 
Wagon, 

"53 Crest (8) Victoria, $470*, $405, 3 at 
$400; conv., $340°, $305°, $190. 


(Copyright, 1958, by Automotive News) 


HUDSON—’55 Hornet 4-dr., $520*. 
"54 Jet 4-dr., $185°. 
’53 Hornet 4-dr., $185*. 
IMPERIAL—’57 conv., $2,770* (ps). 


MERCURY—’56 Medalist 2-dr., $780. 


'54 Monterey Hardtop, $800*, $625*; 
Custom 2-dr., $495°*. 

*53 Custom 4-dr., $445*. 

"562 Monterey 4-dr.. 2 at $405*, $290. 


’51 Custom 4-dr., $285°. 
"50 Custom 4-dr., $160. 

"49 Custom 4-dr., $105. 
NASH—’54 Ambassador 4- dr., 
"53 Statesman 4-dr., $210. 
OLDSMOBILE — °57 * (88) 

(ps). 
"56 (88) Holiday, $1,300* (ps), 
‘55 (88) Holiday, $1,140° (ps). 
"54 (88) 4-dr., $765°. 
*53 (88) Holiday, $505*. 
"52 (88) 4-dr. $110. 
PACKARD—’55 Clipper 4-dr., 
*54 Clipper 4-dr., $380°*. 
*53 Patrician 4-dr., $175. 
"52 4-dr. $160. 
PLYMO -—"56 Belvedere 4-dr., 
Plaza station wagon, $975. 
"55 Plaza 4-dr., $520. 
*54 Belvedere , Hardtop, $550° ; 
dr., $510°, 
53 4- dr., 3335, *3270, 
"52 2-dr., $175, $115. 


4-dr., $2,065° 


$1,275°. 


$650°. 


$1,080; 


Savoy 4- 
$260, $245, $235. 


rewna0— 56 Stdr Chief Catalina, $1,375* 
(ps 
"55 PStar Chief Hardtop, $800. 


53 Chieftain (6) 2-dr., $315. 
$150. 
50 4-dr., 


RAMBLER—’ 54 station wagon, $595. 

’51 station wagon, $240*. 
STUDEBAKER— 53 Champion 2-dr., $1°5°*. 
WILLYS—’55 station wagon, $140. 
MISCELLANEOUS—’51 Ford %-ton pick- 

up, $195. 

"50 Ford dump truck, $310. 

47 Chevrolet %-ton pickup, $140. 

37 Chevrolet wrecker, $100. 


DETROIT 


Motor City Auto Auction, Sale every 
Monday. Prices are for sale of July 28 

Market strong. Prices going up as cars 
are being scarce. Sold 102 units from 


179 consignments. 

BUICK—’56 RM 2-dr. $1,430* (ps); Spe- 
cial 2-dr., $1, 255*; Super 2-dr., $1,- 
240° (ps). 

°55 Century 4-dr., $825*; Special Riviera, 
$940°; 2-dr. $805*. 
53 Special 3-dr., $410*; Super 4-dr., 


$360* (ps); RM 4-dr., $365° (ps) 
CADILLAC—’58 (62) coupe, $4,075* (ps). 
’57 (62) coupe, $3,185° (ps). 


"53 (62) 4-dr., $980° (ps). 
*49 conv. 
CHEVROLET—’ 57 Two-ten Hardtop, $1,- 
425°, 
"56 4-dr. station wagon, $1, aaa $1,160; 
Bel Air 2-dr., $1, 195°, $1,0 
55 Bel Air 2-dr., $685°*: ote 4-dr., 
$785°*. 
"52 2-dr., $310*, $260°, $225°; conv., 
$195°*. 
CHRYSLER—’55 NY 4-dr., $1,175* (ps); 
Windsor 4-dr., $720*. 
53 4-dr., $140°. 
’55 Firedome 4-dr., $925*; 2-dr., 
$895° so 
"54 4-dr. 
poner be | Royal 4-dr., $1,125. 
’55 Coronet Lancer, $840°; 4-dr. station 
wagon, $550. 
"51 4-dr., $155. 


EDSEL—’58 sedan, $2,090* (ps). 


$440, $400. FORD—’ 57 Fairlane (8) 500 conv., $1,760*, 


$1,660* (ps); Victoria, $1,620° (ps); 
2-dr., $1,575°, $1,570°; Custom 300 
4-dr., $1,300; Main 2-dr., $1,200; 
Country Squire, $1,230*. 
"56 Ranch Wagon, $1,065. 
"55 Fairlane (8) sedan, $725* $675*, 
$665; Custom sedan, $650, $610, $565. 
HUDSON—'54 2-dr., $365. 
MERCURY—’57 Monterey Hardtop, $1,- 
500° (ps). 
’55 Monterey conv., $710* (ps). 
"54 Monterey 4-dr., $585°. 
"52 4-dr., $215. 
"51 4-dr.. $235*, $100°. 
OLDSMOBILE — ‘57 (88) 4-dr., $2,100* 
(ps); (98) 2-dr., $2,100° (ps). 
56 (88) Holiday, $1,450° (ps). 
"55 (98) 4-dr., $1,225° (ps). 
"54 (88) Holiday, $1,060° (ps). 
"52 (88) 2-dr., $350°*. 


PACKARD—’55 Clipper Hardtop, $800*. 
(Continued on Page 37, Col, 1) 














4675 So. Santa Fe Littleton, Colo 
Ph: SU 1-4673 — Ed. G. Smith 
Auction Every Friday at 12:00 Noon 


We Issue Auction Checks and Titles Are 
Guaranteed by Saeko Auction Insurance 
gency 





CONNECTICUT 


NEW ENGLAND'S OLDEST 


AND BEST 


Dealers Auto Exchange in our 12th 
: of continuous operation. ved 








DAYTONA BEACH — Florida Auto 
Auction. City Airport. Tues. 11 
A.M. Dealer-owned. Dealers only. 


MASSACHUSETTS 
















The East Coast's Leading 
Auto Auction 


TANGLEWOOD 


“ACTION AT THIS AUCTION" 
Every Tuesday — 1:00 P.M. 
insured Checks *% Insured Titles 
LENOXDALE, MASS. 

Exit 2 Mass. Tpke.—1 Mi. Off US-20 
5 Miles South of Pittsfield 
Auctioneer: Arnie Johanson 
Tel. 


Lee 1240 * Pittsfield 8145 















AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday af Noon 


19241 Dix—Toledo Highway—Route 25 
Just /. mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 


MICHIGAN 





EVERY TUESDAY—CHECKS INSURED 
At 11:30 A.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 





ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Buy Your Used Cars 





LUCA D, the Dealers’ Directory 
to Leading Auto Auctions. 





NEW JERSEY 


CROSSROADS OF THE EAST 


eee 


WEDNESDAY, 11 A. re 


NATIONAL AUTO 
DEALERS EXCHANGE 


NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed.). 





NEW YORK CITY'S 


Shytine Aulo Auctions 





EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured. 


EVERY TUESDAY 12:30 P. M. 
GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 



















NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 
Dealer Auto Auction 
Albany 5, N. Y. 

Every Monday — I! O'Clock 
80 car sale average 
All Titles and Checks Guardnteed 









NEW YORK 





Thruway Auto Auction, Inc. 
Rovte 188 Buffalo, New York 
EVERY TUESDAY 
Insured Checks — Insured Titles 
Fast, Accurate Market Reports 
Phone: HObart 4700 Al Clements, Owner 


vy Dealers — Land at Buffalo Air-Park, 
5 south of Buffalo Municipal Airport. 
tend surface runway - Unicom Radio. Auction 
is only five minutes away. Call us, we'll 
pick you up. 





NORTH CAROLINA 
RALEIGH — Mann’s Auto Auction 


Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 


CLASSIFIED WANT ADS 
BRING RESULTS 





Dealers’ 
Automobile Auction 
SPORTS ARENA 
TOLEDO, OHIO 
Every TUESDAY 12:00 NOON 








MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MiSs” 


Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 










BUY IT! 
TRADE IT! 


SELL IT! 
HIRE HELP! 









Through 
AUTOMOTIVE NEWS 
Classified Want Ads 






PENNSYLVANIA 





MANHEIM 
AUTO AUCTION, INC. 


Manheim, Penn. 
On Route No, 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M. 


%& Dual Lane Selling 
%& Auction Checks 
* Titles Guaranteed 


Issued 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5-240! 





TENNESSEE 


JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 


Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








WASHINGTON 





SOUTH SEATTLE AUTO AUCTION 


10644 E. Marginal Way Seattie 88, Wash. 
Phone PArkway 5-6490 


SALE EVERY WED. 11 A.M. 


“WE HAVE BUYERS!" 
“Take Home a Guaranteed Auction Check’ 
Bill Johnsen Bob McConkey 








WISCONSIN 





MILWAUKEE 


AUTO AUCTION 
Phone: SOuth I-118! 


4 miles south of city limits on 
S. Highway 41 


SALE EVERY WEDNESDAY 
Dual lane selling 
Checks and titles guaranteed and bonded. 
Dyer, Indiana's Rewns Man, George Lawson, 
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= Used-Car Auction Prices _ |\,#%% 





’55 Plaza station wagon, $1,125; Savoy 
(6) 4-dr., $820*. 

"53 Belvedere conv., $405*; Cambridge 
4-dr., $320. 

*50 coupe, $180. 

—54 Chieftain 4-dr., $470. 

’53 Chieftain Hardtop, $540* (ps). 

*52 Chieftain 4-dr., $230*. 

*50 2-dr.. $130°*. 


(Continued from Page 36) RAMBLER—’53 Hardtop, $675*. 


Pick- 
pLYMOUTH—’56 Belvedere 2-dr., $1,155° 
(ps); 4-dr., $1,020*. 
Ver "55 Belvedere Hardtop, $900*, $550. 
28 ¥ '54 Belvedere conv., $520; Savoy 4-dr., 
aes $200. 
rom '53 sedan, $400, $215, $195. 
PONTIAC—’56 Chieftain Hardtop, $1,195° 
Spe- (ps). * : f 
$1,- '55 Star Chief 2-dr., $1,020* (ps); Chief- 
7 tain 2-dr., $595. 
ie ’54 Chieftain 2-dr., $595* (ps), $310. 
2 '53 Chieftain 4-dr., $425*, $305*. 
dees RAMBLER—’57 4-dr., $1,245. 
>. '56 4-dr., $935. 
(ps) MISCELLANEOUS—’ 55 Ford pickup, $595. 
PORTLAND, ORE. 
Portland Auto Auction. Sale every Tues- 
$1,- day. Prices are for sale of July 29. 
160: BU ICK—’58 Special Riviera, $2,480°*. 
r 56 Century station wagon, $1,880* (ps); 
<a RM Riviera, $1,450* (ps); Special 2- 
~ dr., $1,045* (ps). 
nv "55S Century 4-dr. Riviera, $1,300* (ps); 


2-dr. Riviera, $1,200*° (ps). 
° 54 RM 4-dr., $690* (ps). 
Ps); 53 Special 4-dr., $450%, $435; Super 
Riviera, $425*. 
dr ‘51 Super 4-dr., $280*, $240°; 2-dr., 
$115*. 
CADILLAC—'56 (62) coupe de Ville, $2,- 
750° (ps); (60) 4-dr., $2,700° (ps). 
t '55 (62) coupe, $2,180* (ps); 4-dr., $1,- 
tion 775* (ps). 
'54 (62) coupe, $1,690* (ps); 4-dr., $1,- 
635* (ps). 
coe, @ _.’53 (62) 4-dr., $900° (ps). 
: CHEVROLET—’58 Impala (8) coupe, $2,- 


Ps); 645° (ps); Bel Air (8) 4-dr., $2,400°, 
300 $2,240° (ps), $2,170° (ps); Delray 
200; (6) 2-dr., $1,150. 
'57 Bel Air (8) 2-dr. Hardtop, $2,020° 
2 (ps), $1,940*, $1,835*; 4-dr., $1,675°*; 
75°, Two-ten (8) 4-dr., $1,585*°, $1,550°, 
565. $1,470; One-fifty (6) 4-dr., $1,105. 
'56 Two-ten (8) 4-dr. station wagon, 
$1,- $1,580*, $1,510; Bel Air (8) 2-dr., 


$1,350*; Bel Air (6) 2-dr., $1,190*. 

55 Bel Air (8) Hardtop, $1,420*, $1,- 

380°, $1,260*; 4-dr., $1,125*, $995°, 

$800*; 2-dr., $910*; Two-ten (8) Del- 

ray, $1,240°, $1,035*°; Two-ten (6) 
100° 2-dr. station wagon, $1,215°*. 

54 Bel Air 2-dr., $695; Two-ten (6) 


"53 One- fifty 4- ‘dr. $435. 
"51 4-dr., $300°, $220. 
CHRYSLER— 53 NY 4-dr., $575*, $515° 
. (ps). 
'52 Saratoga 4-dr., $135° ‘ps). 
DODGE—’57 Coronet (8) 4-dr., $2,095° 
(ps); 2-dr., $1,775°. 
"53 Coronet (8) 2-dr., $375°; 4-dr., 
$280*, $250° 
EDSEL—’58 Corsair 4-dr. Hardtop, $2,- 


FORD—'58 Retractable Hardtop, $2,950° 


(ps); Fairlane (8) 500 4-dr., $2,450°| 


(ps), $2,345* (ps); conv., $2,440° (ps), 
$2,350*; Fairlane (8) Hardtop, $2,300°. 
57 (8) 4-dr. station wagon, $2,010°; 
Fairlane (8) 500 conv., $1,920° (ps); 
2-dr., $1,785°; 4-dr. Hardtop, $1,610°; 
Fairlane (8) 4-dr., $1,380; Custom 
(8) 300 4-dr., $1,510°, $1,425, $1,410°. 
56 (8) 4-dr. station wagon, $1,590°, 
$1,555*; Ranch Wagon, $1,460°; Fair- 


Used Imported 


Cars 


New York City 


Jaguar—'56, $1,900. 
"52 4-dr., $690°. 
MG—'52 Roadster, $820. 


West Palm Beach, Fla. 
Renault—'58 4-dr., $1,250. 
Volkswagen—'57, $1,550. 

Chicago 


Renault—'58 Dauphine, $1,445. 
Volkswagen—’'58 2-dr., $1,720, $1,660. 


Flint 
Isetta—'57, $490. 
Renault—'57 4-dr., $915. 


Vauxhall—’58 Victor Super 4-dr., $1,600. 
Volkswagen—'57 Sunroof, $1,360, $1,315. 


Portland, Ore. 


MG—’'57 Roadster, $1,820. 





Metropolitan—'55 conv., $650. 
Morris Minor—'58 2-dr., $1,205. 
Volkswagen—'57 2-dr., $1,420, $1,275. 


Detroit 


an Isetta—’'57 2-dr., $550. 
aoa Volkswagen—'58 2-dr., $1,500. 
Volvo—’58 2-dr., $1,635. 


Ebensburg, Pa. 


N MG—’56 Roadster, $1,460. 
sh. 


Seattle 


Berkeley—’58, $1,120. 
Metropolitan—'56 conv., $870. 
Simea—’57 4-dr., $1,115. 
Volkswagen—’58, $1,620. 

ok" Zephyr—’53, $345. 


Los Angeles 
ome Austin-Healey—'56 Roadster, $1,710°. 
— "55 Roadster, $1,450*, $1,325. 
Liloyd—’'56 2- dr., $205. 
Prefect—'57 4- dr., $800. 
it—’57 4- dr., $910. 
Simea—'58 4-dr., $1, 475, 
"56 4-dr., $835. 
Volkswagen—’57 bus, $1,590; 2-dr., $1,505. 
Volvo—’57 2- dr., $1,500. 


Valdosta, Ga. 


Triumph—’58, $1,695. 
Renault—’57 4-dr., $850. 
Volvo—’57 2-dr., $835. 


Littleton, Colo. 
i. Opel— 58 2-dr., $1,920. 
on, Vauxhall—’58 4-dr., $1,600, 
Albany 


ae Austin—'51 conv., $170. 
Volkswagen—’57 '2-dr., $1,255, 


’52 Hardtop, $675*. 
lane (8) conv., $1,550* (ps), $1,350* | STUDEBAKER—’55 Speedster coupe, $1,- 


(ps), $1,200*; 2-dr., $1,210* (ps); 200* (ps); Commander station wagon, 
Custom 2-dr., $1,195; Main (8) 4-dr., $1,100*; 4-dr., $750°. 
$910*, $900*. "51 4-dr., $150*. 

"55 Custom Ranch Wagon, $1,220*, $1,-| MISCELLANEOUS — ’°57 Chevrolet %-ton 
105*, $1,000, $955*; Fairlane (8) pickup, $1,220. 
Hardtop, $1,150*, $1,125*, $1,000*; se- "56 Ford %-ton pickup, $915*, $910. 


dan, $1,050*, $895*; Custom (8) sedan, "54 Ford %-ton pickup, $625*, $600. 
$945, $520; Main (8) sedan, $910*, 


$900, $895. 
’54 Main (8) Ranch Wagon, $850*; Main CHICAGO 
(6) Ranch Wagon, $800; Crest Hard- Greater Chicago Auto Auction. Sale every 
top, $615*. Thursday. Prices are for sale of July 31. 
53 (8) 4-dr. station wagon, $645; Cus- Sold 309 cars from 436 consignments. 
tom (8) 4-dr., $450; Custom (6) 4-| BUICK—’5S Century Riviera, $2,530*; Spe- 
dr., $375. cial 4-dr., $2,390*. 
"52 (8) 2-dr., $380°*. *57 Century station wagon, $2,125* (ps); 
"51 Hardtop, $305*; 2-dr., $140*. RM conv., $1,960* (ps); Special Ri- 
"50 4-dr., $250. viera, $1,950*, $1,840° (ps); conv., 
HUDSON—’54 Hornet 4-dr., $575°*. $1,830*° (ps), $1,810*° (ps); Super Ri- 
KAISER—’53 Dragon 4-dr., $550* (ps). viera, $1,895*. 
LINCOLN—’55 Capri coupe, $1,130* (ps). "56 RM 4-dr., $1,465*° (ps); Special Ri- 
MERCURY—’55 Monterey 4-dr., $800*. viera, $1,325* (ps); conv., $1,300*; 
"53 Monterey Hardtop, $625*. 4-dr., $1,200*; Century Riviera, $1,200° 
"51 2-dr., $380°. (ps). 
NASH—’52 Statesman 4-dr., $215°*, "55 Super Riviera, $1,050*° (ps), $1,035° 
OLDSMOBILE—’57 (88) Holiday, $1,900* (ps); Special Riviera, $1,030° (ps); 
(ps). 4-dr., $930* 
"55 (88) Holiday, $1,235*; sedan, $1,180* "54 Super Riviera, $725* (ps), $700* 
(ps), $1,145* (ps), $1,100°, $1,005°. (ps); Special 2-dr., $555*°; 4-dr., $525, 
"54 (88) Holiday, $900°. $500. 
"53 (88) conv., $595* (ps). "53 Special 4-dr.. $350° (ps); Super Ri- 
"52 (98) Holiday, $320° (ps). viera, $300*; RM Riviera, $265* (ps). 
"50 (98) 4-dr., $105*. "51 Special Riviera, $215°*. 
PACKARD—’55 Clipper Hardtop, $1,050*| CADILLAC—’58 (60) 4-dr., $5,650* (ps); 
(ps), $950° (ps). (62) conv., $4,600° (ps); coupe de 
PLYMOUTH — ‘57 Belvedere (8) Hardtop, Ville, $4,525° (ps); 4-dr., $4,450° 
$1,825° (ps). (ps). 
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$845; 4-dr., $775; Bel Air (8) 4-dr., 
$1,075* (ps), $1,010*, $975*; sport 























Model Breakdown coupe, $980*; Two-ten (8) Delray, 
$935. 
Of Auction Averages '54 Bel Air 4-dr., $500*; One-fifty 4-dr., 
$445, $350. 
Aug., 1958 July, June, 53 Bel Air 2-dr., $375, $350. 
Model To Date 1958 1958 | CHRYSLER—’55 NY 4-dr., $1,350* (ps); 
504 Windsor Newport, $1,020* (ps), $890*. 
19GB... -ereeens $2 $2,372 $2,561 53 Windsor Newport, $215*. 
BG resevscenseves 1,612 1,627 1,653 | nesoTO—'53 Firedome 2-dr., $270* (ps). 
BODD. .ccrecsecceve 1,169 1,172 1,191 | DODGE—’57 Coronet (6) 4-dr., ng 
*54 Coronet (8) 4-dr., $465; 2-dr., $450°. 
896 ase os EDSEL—’58 station wagon, $2,490*. 
580 FORD — °’58 Thunderbird, §3,700* (ps); 
350 372 364 Fairlane (8) 500 conv., $2,525* (ps); 
" Victoria, $2,125* (ps), $2,035* (ps); 
a7 OLB | Viton, tse 
’57 Fairlane (8) 500 conv., $1,730* (ps), 
Average _—__ $1,690* (ps); 4-dr., $1,590*; 2-dr., $1,- 
. 495*; Victoria, $1,470* (ps); Fairlane 
Overall $ 940 $ 933 § 962 (6) 500 conv., $1,650*; Country sedan, 
$1,650*; Custom (8) 300 2-dr., $1,- 
’57 (62) conv., $3,825* (ps); sedan de 450°; 4-dr., $1,310*, $1,300*, $1,300. 
Ville, $3,800* (ps), $3,625* (ps), $3,- ’56 Thunderbird, $2,340* (ps), $2,180* 
400* (ps), $3,350* (ps); coupe de (ps); Country sedan, $1,275* (ps); 
Ville, $3,650* (ps). Fairlane (8) Victoria, $1,225*, $1,200*, 
"56 (62) sedan de Ville, $2,840* (ps); $1,080°; 4-dr., $1,095*, $1,050° (ps); 
coupe de Ville, $2,480* (ps); coupe, Custom (8) 4-dr., $1,160*, $905; 2-dr., 
$2,200* (ps). $1.080*, $960°, $860. 
"55 (62) coupe de Ville, $2,100* (ps). °55 Thunderbird, $1,825; Fairlane (8) 
"54 (62) coupe, $1,510* (ps). Crown Victoria, $1,005*; conv., $1,- 
"53 (62) conv., $750*; coupe, $730*. 000*; 4-dr., $850*; Victoria, $850. 
CHEVROLET—’58 Corvette, $3,275; Im- $825*, $800; Custom (8) 2-dr., $785*, 
pala (S) coupe, $2,510* (ps); Bis- $715; 4-dr., $750; Custom (6) 2-cr.,. 
cayne (8) 2-dr., $1,825. $455. 
’57 Two-ten (8) station wagon, $1,815 "54 (6) Ranch Wagon, $590; Custom (8) 
$1,800*; 4-dr., $1,485*, $1,430° $1. 2-dr., $500 
425*; Two-ten (6) coupe, $1,546, $1,- "53 Custom (8) 4-dr., $430°. 
430; 4-dr., $1,370*; Bel Air (8) conv. *52 Custom (8) 4-dr., $235. 
$1,775* (ps); sport sedan, $1,775* (ps), IMPERIAL — '‘'57 Southampton, $2,800* 
$1,575; Bel Air (6) conv., $1,515°. _ (Ps). 
'56 Bel Air (8) sport sedan, $1,360*;| LINCOLN — '57 Premiere coupe, $2,975* 
sport coupe, $1,345*, $1,315, $1,310; (ps), $2,810° (ps) 
conv., $1,175; 2-dr., $990; Be! Air "54 Capri conv., $1,000° (ps); 4-dr., 
(6) conv., $1,275* (ps); Two-ten (8) $650° (ps). 
2-dr., $1,100, $1,060*, $1,040°*. MERCURY—’57 Turnpike Cruiser, $2,110* 
’55 Bel Air (6) station wagon, $1,095*; (ps); Montclair 4-dr., $1,925* (ps); 
sport coupe, $1,050°, $850; conv., (Continued on Page 39, Col. 1) 





your seat cover customer is many people 





only SARAN meets the needs of all of them 


Not everyone is looking for the same thing in seat covers. 
That’s why you're always more sure of a sale when you show 
your customers seat covers woven of SARAN. 

Beauty? One look will sell them on SARAN .. . especially 
when you tell them years of use have proved SARAN seat 
covers keep their fresh color and snug fit for years. 


Real seating comfort? A closer look will show them how 
SARAN seat covers are woven to breathe . . . adjust naturally 


YOU CAN DEPEND ON 


to temperature changes. No more cringing from seats that 
are too hot in summer, too cold in winter. 


Durability? It’s built into every tough SARAN fiber. SARAN 
seat covers resist all the wear and tear that tots and teenagers 
can give them. Spills wipe away without leaving a trace. 
Stock them, display them and you'll see: The most salable 
seat covers are SARAN. THE DOW CHEMICAL COMPANY, 
MIDLAND, MICHIGAN. 
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BUICK—Special—4-dr. seda., $2,700; 2-dr. 
sed., $2,636; 4-dr. hardtop, $2,820; 2-dr. 
hardtop, $2,744; conv., $3,041; 4-dr. 2-seat 
. wag., $3,145; 4-dr. 2-seat hardtop 
stat. wag., $3,261. Century—4-dr. sed., $3,- 
316; 4-dr, hardtop, $3,436; 2-dr. hardtop, 
$3,368 ; conv., $3,680; 4-dr, 2-seat hardtop 
stat. wag., $3.831. Super—4-dr. hardtop, 
$3,789; 2-dr. hardtop, $3,644. 15 
owe a ene $4,667; 2-dr, hardtop, $4,- 

$4,680. Limited—4-dr. hardtop, 
$5,113; 2: 2dr, hardtop, $5,002; conv., $5,125. 

(Variable-pitch standard on Cen- 
tury and Super; Flight-pitech Dynflow 
standard on Roadmaster 75 and Limited. 

steering standard on Super, Road- 
master 75 and Limited. Power brakes 
standard on Roadmaster 75 and Limited.) 


CADILLAO — Series 62 — 4-dr. hardtop, 
$4,891; 4-dr. extended-deck hardtop, $5,- 
079; 2-ar, hardtop, $4,784; conv. $5,454; 
Sedan de Ville 4-dr. hardtop, $5,497; Coupe 
de Ville 2-dr. hardtop, $5,251. Eldorado— 

Ue 2-dr. hardtop, $7,500; Biarritz conv., 

500; Brougham 4-dr. hardtop, $13, 074. 

-dr. hardtop, $6,232. Series 

75—S-pass. sed., $8,460; 8-pass. limousine, 

$8,675. (Hydra-Matic, power steering, 
power brakes standard on all models.) 


CHEVROLET — (Prices are for six- 
cylinder models. For V-8s, add $107.) Del- 
ray—4-dr. sed., $2,155; 2-dr. sed., $2,101; 
2-dr. util. sed., $2,013. Biscayne — 4-dr. 
sed., $2,290; 2-dr, sed., $2,236. Bel Air— 
4-dr. sed., $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2, 511; 2-dr. hardtop, $2,447; 2-dr. 
Impala hardtop, $2,586; Impala conv., $2,- 
734, Station Wagons—2-dr. 2-seat Yeoman, 
$2,413; 4-dr. 2-seat Yeoman, $2,467; 4-dr. 
2-seat Brookwood, $2,571; 4-dr, 3-seat 
Brookwood, $2,678; 4-dr. 2-seat Nomad, 
$2,728. — hardtop cpe. or conv. 
(V-8 std.), $3,631. 

CHRYSLER — Windsor — 4-dr. sed., $3,- 
129; 4-dr. hardtop, $3,279; 2-dr. hardtop, 
$3,214; 4-dr. 2-seat stat, wag., $3,616; 4- 
dr. 3-seat stat. wag., $3,803. Saratoga— 


Tire Dealers See 
Record °58 Show 


WASHINGTON. — With the ad- 
vance sale of trade-show exhibit 
space at an alltime high, the Na- 
tional Tire Dealers & Retreaders 
Assn. is predicting a record con- 
vention attendance in Los Angeles 
Oct. 13-16. 


The trade show will open Oct. 12. 
The early opening affords extra 
time for tire dealers, retreaders 
and their employes to examine and 
discuss the latest models of equip- 
ment, the association said. 

The convention will be held in 
the Shrine Exposition Hall and the 
annual banquet in the Biltmore 
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4-dr. sed., $3,818; 4-dr, hardtop, $3,955; 
2-dr. hardtop, $3,878, New Yorker—4-dr. 
sed., $4,295; 4-dr, hardtop, $4,403.50; 2-dr. 
hardtop, $4,346.50; conv., $4,760.50; 4-dr. 
2-seat stat. wag., $4,868; 4-dr. 3-seat stat. 
wag., $5,083, 300-D—2-dr. hardtop, $5,173; 
conv., $5,603, (TorqueFlite and power steer- 
ing standard on Saratoga, New Yorker and 
300-D. Power brakes standard on 300-D.) 


CONTINENTAL—4-dr, sed., $6,072; 4- 
dr. ae the weere 2-dr. hardtop, $5,825; 
conv., $6,2 Drive, power steer- 
ing, power beatae standard on all models.) 


DeSOTO — Firesweep — 4-dr. sed., $2,- 
818.50; 4-dr. hardtop, a 2-dr. hard- 
top, $2,889.50; conv., $3,218.50: 4-dr. 2- 
seat stat. wag., $3,266; 4-dr, 3-seat stat. 
wag., $3,408, Firedome—4-dr. sed., $3,085; 
4-dr. hardtop, $3,234.50; 2-dr, hardtop, $3,- 
177.50; conv., $3,488.50. Fireflite — 4-df. 
sed., $3,582.50; 4-dr. hardtop, $3,731; 2-dr. 
hardtop, $3,675; conv., $3,972; 4-dr, 2-seat 
stat, wag., $4,030; 4-dr. 3-seat stat. wag., 
$4,172, Adventurer—2-dr. hardtop, $4,071; 
conv., $4,369. (TorqueFliite standard on 
Fireflite and Adventurer. Power brakes 
standard on Adventurer.) 


DODGE — Coronet Six—4-dr. sed., $2,- 
529.50; 2-dr. sed., $2,448.75; 2-dr. hardtop, 
$2,571.50. Coronet V-8—4-dr. sed., $2,63 
2-dr. sed., $2,556.25; 4-dr. hardtop, $2, HH 
2-dr, hardtop, $2,679; conv., $2,941.50. 
. sed., $2,797; 4-dr. hardtop, 
2-dr. hardtop, $2,854. Custom 
Royal—4-dr. sed., $3,030; 4-dr. 
$3,142; 2-dr, hardtop, $3,071; conv., $3,298. 
Regal Lancer—2-dr., hardtop, $3,245.25. 
Station Wagons—2-dr. 
$2,970.25; 4-dr., 2-seat Sierra, $3,034.75; 


4-dr, 3-seat Sierra, $3,176.25; 4-dr, 2-seat) 


Custom Sierra, $3,212.25; 4-dr, 3-seat Cus- 


|} tom Sierra, $3,354.25. 


EDSEL—Ranger—4-cdr. sed., $2,592; 2- 
dr. sed., $2,519; 4-dr. hardtop, $2,678; 
2-dr. hardtop, $2,593. Pacer—4-dr. sed., 
$2,735; 4-dr. hardtop, $2,863; 2-dr. hard- 
top, $2,805; conv., $3,028. 
hardtop, $3,425; 2-dr. hardtop, 


hardtop, | 


2-seat Suburban, | 


dr. hardtop, $4,951; 2-dr. hardtop, $4,803. 
Premie 


re—4-dr. sed., $5,565 
$5,565; 2-dr. hardtop, $5,318. (Turbo-Drive, 
brakes standard on 


power steering, power 
all models.) 


2- 


081. 
hardtop, 
conv., 
hardtop, 
hardtop, $3,498. 
$3,944; 2-dr, hardtop, $3,867; conv., 
$4,118. Station Wagons—2-dr, 2-seat Com- 
Commuter, 
$3,105; 4-dr, 3-seat Commuter, $3,201; 2-dr. 
2-seat Voyager, $3,535; 4-dr. 2-seat Voya- 
2-seat Colony Park, 
(Multi-Drive Mere-O-Matic, power 
power brakes standard on Park 
Lane; Mere-O-Matiec standard on Montclair, 
Voyager and Colony Park.) 


OLDSMOBILE — Series 88 — 4-dr. 
sed., $2,772; 4-dr. 


top, 


muter, 


ger, 
$3,775. 
steering, 


$2,837; 


MERCURY—Medalist—4-dr. sed. aes 
dr. sed., 
$2,721; 
$2,840; 2-dr, 
Montclair—4-dr. 
$3,365; 
$3,536; Turnpike 
$3,577; 


2-dr, 


$3,635 ; 


2-dr, 


; 4-dr, ‘hardtop, 


$2,547. Monterey—4-dr. 


$3,035; 


4-dr. 


4-dr, 


sed., 
2-dr, 


2-seat 


-dr, 


sed., $2,652; 4-dr. caomen, 
hardtop, $2,769: conv., 
$3,236; 
hardtop, 

Cruiser 4-dr, 
Turnpike Cruiser 2-dr. 
Park Lane—4 hard- 


4-dr. 
$3,284; 


sed., 
hardtop, 


$2,971; 2-dr. hardtop, $2,893; conv., $3,- 
221; 4-dr, 2-seat stat. wag., ‘$3,284 4-dr. 
2-seat hardtop stat. wag., $3,395. Super BR 
—4-dr, sed., $3,112; 4-dr. hardtop, $3,339; 
2-dr, hardtop, $3,262; conv., $3,529; 4-dr. 
2-seat hardtop stat. wag., $3,623. Series 98 
—4-dr. sed., $3,824; 4-dr. hardtop, $4,096 
2-dr. hardtop, $4,020; conv., $4,300. 
away Hydra-Matic, power steering, power 
brakes standard on Series 98.) 


PACKARD — 4-dr. sed., $3,212; 2-dr. 
hardtop, $3,262; 4-dr. 2-seat stat. wag., 
$3,384. Hawk-— 2-dr, hardtop, $3,995. 
(Flightomatic and power brakes are stand- 
ard on all models.) 


PLYMOUTH—(Prices are for six-cylinder 
models. For V-8s, add $107.) Piaza—4-dr. 
3ed., $2,169; 2-dr. sed., $2,117.50; bus. cpe., 
$2,028.25. Savoy—4-dr. sed., $2,304.75; 2- 
dr. sed., $2,254.25; 4-dr. hardtop, §$2,- 
399.50; 2-dr. hardtop, $2,328.50, Belvedere 
—4-dr. sed., $2,439.75; 2-dr. sed., $2,388.50; 
4-dr. hardtop, $2,527.50; 2-dr. hardtop, $2,- 
456.50; conv. (V-8 std.), $2,762. Fury— 
2-dr. hardtop (V-8 std.), $3,066.50. Sta- 
tion Wagons (Suburbans)—2-dr. 2-seat De- 
luxe, $2,431.50; 4-dr. 2-seat Deluxe, $2, 
485.50; 2-dr. 2-seat Custom, $2,553.25; 
4-dr,. 2-seat Custom, $2,607; 4-dr. 3-seat 
Custom, $2,747; 4-dr. 2-seat Sport, §$2,- 
759.75; 4-dr. 3-seat Sport, $2,899.75. 


PONTIAC—Chieftain—4-dr. sed., $2,638; 
2-dr, sed., $2,573; 4-dr. hardtop, $2,792; 
2-dr. hardtop, $2, 707; conv., $3,019; 4- dr. 








Corsair—4-dr. | 
$3,346. 


Citation—4-dr. hardtop, $3,615; 2-dr. hard-| 


top, $3,535; conv., 
—Roundup—2-dr. 2-seat, $2,876. 
4-dr. 2-seat, $2,933; 4-dr. 3-seat, 
Bermuda—4-dr, 2-seat, $3,190; 4-dr. 3- 
seat, $3,247. (Automatic transmission 
standard on Corsair and Citation.) 


FORD — 
models. 
wagons, Fairlane sedans and Fairlane 500) 
sedans and hardtops; $123 for Fairlane 
hardtops; $137 for Custom 300.) Custom | 
300—4-dr. sed., $2,109; 2-dr. sed., $2,055; 
business. sed., $1, 967. 
$2,275; 2-dr. sed., $2,221; 4-dr. hardtop, 
$2,418.73; 2-dr. hardtop, $2,354.12. Fair- 
lane 500—4-dr. sed., $2,427.72; 2-dr. sed., 
$2,373.72; 4-dr. hardtop, $2,498.72; 2-dr. 
hardtop, $2,434.72; conv., $2,649.88; re- 
tractable hardtop (V-8 standard), $3,- 
162.69. Station Wagons -— 2-dr. 2-seat 
Ranch Wagon, $2,396.76; 2-dr. 2-seat Del 
Rio Ranch Wagon, $2,503.24; 4-dr. 2-seat 


(Prices are for six-cylinder 


Ranch Wagon, $2,450.76; 4-dr. 2-seat 
Country Sedan, $2,557.24; 4-dr. 3-seat 
Country Sedan, $2,664.24; 4-dr., 3-seat 


Country Squire, $2,793.90. ‘Thunderbird 
(V-8 standard)—2-door hardtop, $3,630. 85; 
conv., $3,913.85. 


IMPERIAL — Imperial —4-dr. sed., $4,- 
945; 4-dr. hardtop, $4,945; 2-dr. hardtop, 
$4,838.50. Crown—4-dr. sed., $5,632; 4-dr. 
hardtop, $5,632; 2-dr. hardtop, $5,388; 
conv., $5,758.50. LeBaren—4-dr. sed., $5,- 
968.50; 4-dr. hardtop, $5,968.50. (Torque- 
Fite, power steering, power brakes stand- 
ard on all models.) 





LINCOLN—Capri—4-dr. sed., $4,951; 4- 


$3,801. Station Wagons | 
Villager— | 
$2,990. 


For V-8s add: $107 for station | 


Pairiane—4-dr. sed, | 


2-seat stat, wag., $3,019; 4-dr. 3-seat stat, 
wag., $3,088. Super Chief—4-dr, sed., $2, 
834; 4-dr. hardtop, $2,961; 2-dr. hardtop, 
$2,880. Star Ohief—4-dr. sed., $3,071; 4. 
dr, hardtop, $3,210; 2-dr. hardtop, $3,122; 
4-dr, 2-seat stat. wag., $3,350. Bonneville 
—2-dr. hardtop, $3,481; conv., $3,586, 


RAMBLER — American — Deluxe 2-:ir, 
sed., $1,789; Super 2-dr. sed., $1,874, 
Deluxe Six—4-dr. sed., $2,047. Super Six — 
4-dr, sed., $2,212; 4-dr. hardtop, $2,287; 
4-dr, 2-seat stat. wag., $2,506. Six 
—4-dr. sed., $2,327; 4-dr. 2-seat stat, 
wag., $2,621. V-8—Super — 4-<r. 
sed., $2,342; 4-dr. 2-seat stat, wag., $2, 
636. Custom — 4-dr. sed., $2,457; 4-cr, 
hardtop, $2,532; 4-dr, 2-seat stat. waz., 
$2,751. Ambassador — Super — 4-dr. sed., 
$2,587; 4-dr. 2-seat stat. wag., $2,881. Cus- 
tom—4-dr. sed., $2,732; 4-dr. ‘hardtop, $2,- 
822; 4-dr. 2-seat stat. wag., $3,026; 4-dr. 
2-seat hardtop stat. wag., ,116, 


STUDEBAKER—Scotsman 6—4-dr., sed., 
$1,874; 2-dr. sed., $1,795; 2-dr. 2-seat stat, 
wag., $2,055. Champion 6—4-dr. sed., 
$2,253; 2-dr. sed., $2,189. Commander V-8 
—4-dr. sed., $2,378; 2-dr. hardtop, $2,493; 
4-dr. 2-seat Provincial stat, wag., $2,644. 
President V-8—Classic 4-dr. sed., $2,639; 
2-dr. hardtop, $2,695. Hawks—Silver Hawk 
6 cpe., $2,219; Silver Hawk V-8 cpe., $2,- 
| 352; Golden Hawk V-8 2-dr. hardtop, 
| $3,282. (Overdrive standard on Golden 
| Hawk, Heater standard on 1 Scotsman.) 





New Commercial Car Registrations, 


All States for June, 1958-1957 






























































Truck istrations by states are 
released weekly, as compiled 
by R. L. Polk representatives in 
state capitals. 
34 States Previously 58) 29| 12494| —160|-1737| 10047, 2298, -3957| S29] 205 469| = 789| =—«:1226| + 33940 
Reported for June 57) 36| 12605} 169] 2051| 12586) 2441) 4042) 660) 263; + —607|_~— 890) ~—s 659) 370097 
Alabama 58) SAb | 59} 341) &2| 103) 50) it} " 29| «1233 
‘57 | 508 | | 39; 378; += 133] ~—s:t08| 22\ 1 27| 7 16} 1239 
Arizona 58) 276| J 41| 270) 84 49) 3) 4 2 29) 2 71 
‘57| 297) 42| 236) 105) 6!) 2 e 6 28 26| «808 
California 58) 2336) 16; 314) 2308; 402) 435! 24 29 83 143 498| 6588 
s ‘57 | 2905) 2! 514) 2845) 476) 383) 42 43 66 166 409| _ 7870 
Florida 58) | 59) 7 “| 540 117 165 58) 7 28 78 160; «(1800 
‘57 | 64] S}_—j_—754{_—stj_——sty_ 43] ty S39) 4] __ 8 
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New Passenger Car Registrations, All States for June, 1958-1957 
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Used-Car Auction Prices 


(Continued from Page 37) 
MISCELLANEOUS—’57 Ford %-ton pick- 





Monterey 2-dr., $1,670°; 4-dr., $1,- 
500° i 


56 Medalist 2-dr., $890. 
'55 Monterey coupe, $1,150* (ps), $1,- 


050° (ps), $1,025*, $975°; Montclair 


coupe, $960*. 


°54 Monterey 4- . _3555°; Custom coupe, | 


$460; 2-dr., 
"52 Custom 4-dr. ° 35250°. 
*51 Custom 4-dr., $230. 
OLDSMOBILE—' (98) ° Holiday, $3,140*° 
(ps); (88) Super Holiday, $2,635* 


(ps). 

'57? Fiesta station wagon, $2,480*; (98) 
Holiday, $2,300* (ps); conv., $2,240* 
(ps); (88) 4-dr., $1,700*, $1,315°*. 


"56 (98) * $1,675* (ps); Holiday, | 


$1,600° (ps 
"55 (98) Holiday, $1,400° (ps); (88) 


Super Holiday, $1,350° (ps), $1,280°, | 


$1,205, $1,200*° (ps), $1,130°; 4-dr., 
$1,205°. 

"54 (98) conv. $875* (ps); (88) Super 

4-dr., $495° (ps). 

53 (88) conv., $520*; (98) conv., $375* 

(ps); 4-dr., $300° (ps). 
PACKARD—’'55 Clipper 4-dr., $635*. 
PLYMOUTH—’ 57 Belvedere (8) 4-dr., $1,- 

480°; conv., $1,470*. 

56 Suburban, $1,130*; Savoy (8) 4-dr., 

$900*; Belvedere (8) 4-dr., $780; Plaza 

(6) sedan, $700, $680°; Plaza (8) 2- 

dr., $665°. 

'55 Belvedere (8) coupe, $865* (ps); Bel- 
vedere (6) conv., $475; Savoy (6) 2-dr., 

$625°. 

PONTIAC—’58 Chieftain Catalina, $2,420°*. 

‘56 Star Chief Catalina, $1,535° (ps), 

$1,200*, $1,100°; 2-dr. Catalina, $1,- 

145° (ps). 

‘SS Star Chief conv., $1,075* (ps), $1,- 

060° (ps); Chieftain Catalina, $1,025°. 

’S4 Chieftain conv., $645°. 
RAMBLER—’'5S 4-dr., $1,870*. 

'S6 4-dr.. $1,450°; Cross Country, $1,- 

165. 

‘55 Cross Country, $1,175*, $1,040°. 
STUDEBAKER—'56 Champion 4-dr., $820. 

"54 Commander 4-dr., $325. 

"63 Land Cruiser 4-dr., $250. 
WILLYS—’55 2-dr., $550. 
MISCELLANEOUS—'57 Ford Ranchero, 

$1,365. 

"55 Chevrolet Carryall, $650. 

"S4 Ford %-ton pickup, $550. 


FLINT, MICH. 


Flint Auto Auction, Inc. Sale every Wed- 

mesday. Prices are for sale of July 30. 
Cars sold under $200 are no longer 

listed in our weekly report. Sold 162 cars 

from 245 consignments. 

BUICK—’57 Century Riviera, $2,000° (ps); 
Special 4-dr., $1,810°; 2-dr., $1,975° 
(ps), $1,700°; conv., $1,940° 

‘56 Super Riviera, $1,485* (ps), $1,335° 
(ps), $1,300° (ps); RM 4-dr., $1,400° 
(ps); Special 2-dr., $1,065. 

‘55 Special Riviera, $1,130; Century 2- 
dr., $1,010°. 

'S4 Super Riviera, $820°; Special Riv- 
jera, $560°. 

‘53 Special Riviera, $340°; Super 4-dr., 

* 


‘S2 Super 4-dr., $200°. 

OADILLAC—'S6 (62) 4-dr., $2,165° (ps). 

"S4 (62) 4-dr., $1,250° (ps). 

CHEVROLET—'5S Impala (8) 2-dr., $2,- 
250°, $2,230, $2.130; Brookwood sta- 
tion wagon, $1,950°. 

‘ST Nomad station wagon, $1,910°; Bel 
Air (8) Hardtop, $1,.705* (ps); 4-dr., 
$1,610°; Two-ten (8) 4-dr., $1,705°, 
$1,490°; 2-dr., $1,280°; Two-ten (6) 
2-dr., $1,425°. 

'S6 Two-ten (8) station wagon, $1,375*; 
2-dr., $1,125°; 4-dr., $1,060; Two-ten 
(6) station wagon, $1,055; 4-dr., $930; 
Bel Air (8) conmv., $1,175*. 

‘SS Two-ten (6) station wagon, $1,060*°; 
4-dr., $815*; Two-ten (8) 2-dr., $810, 
$740°; coupe, $825. $800, $775; Bel 
Air (8) 4-dr., $915°, $875°, $585; Bel 
Alr (6) 2-dr., $900°, $670°. 

"SA Bel Air coupe, $685°; conv., $585°; 
4-dr., $365°; 2-dr., $360°. 

"53 Bel Air 4-dr., "$430°: 2-dr $360, 
$305*; Two-ten 2-dr.. $385, $420; 4- 
dr., $355 

"52 2- dr., $350; 4-dr., $250°. 

"51 2-dr., $220° 

*57 Firesweep 4-dr., $1,610°. 

‘56 Firedome 4-dr., $875. 

DODGE—'S7 Royal (8) sedan, $1,630°. 

"56 Royal (8) 4-dr., $1,2065°. 

FORD—'58 Fairlane (8) conmv.. $2,110. 

"ST Country sedan, $1,800°; Fairlane (8) 
500 conv., $1,760°; 2-dr., $1,615°, $1,- 
600°; 4-dr.. $1,525°, $1,475; Fairlane 
(8) sedan, $1,545°, $1,520°; Ranch 
— $1,515; Custom (8) 2-dr., $1,- 

"56 Country sedan, $1,275; Fairlane 
— $1,005*; Custom (6) 2-dr., $875, 

"55 Country sedan, $1,130*, $1,120° (ps), 
$1,075; Fairlane (8) conv., $915*; 2- 
dr., $715*, $695; 4-dr., $340, $705; 
Ranch Wagon, $760*. 

"54 (8) 4-dr., station wagon, $665*; 
Crest (8) Victoria, $505*; conv., $395; 
Custom (8) 2-dr., $410. 

HUDSON—’55 Hornet (8) 4-dr., $810*. 
MERCURY—’'58 Parkiane Hardtop, §$2,- 


610° (ps). 

’ST Monterey 2-dr., $1,715*; 4-dr., $1,- 
590° (ps). 

"56 Montclair coupe, $1,270* (ps); Phae- 
ton, $1,250* 


55 Montclair 2-dr., $635°. 
"54 Monterey 4-dr., $645. 
OLDSMOBILE—’'57 (98) Holiday, $2,300* 
(ps); conv., $2,200* (ps); (88) Super 
Holiday, $1,890* (ps); (88) Holiday, 
$1,800°. 
‘56 (88) Super 4-dr., $1,405*, $1,250°. 
"55 (88) coupe, $1, '150*, $1, 025° (ps), 
$975* (ps). 
"54 (98) Holiday, $925* (ps); (88) Super 
4-dr., $725°. 
PACKARD—’55. 4-dr., $700*. 
PLYMOUTH—'57 Savoy (8) 4-dr., $1,240. 
‘55 Plaza 4-dr., $1,000*; station wagon, 
$950*. 
PONTIAC — ‘56 Chieftain station wagon, 
$1,450*; Catalina, $1,155*; coupe, $1,- 
030°. 


‘55 Star Chief sedan, $950*°; Chieftain 
Catalina, $890*, $845°; 4-dr., $840". 
"54 Star Chiet conv., $665*. 






"53 4-dr., $310. 
RAMBLER—’54 Cross Country, $670*. 
o: oe — °57 Commander 4-dr., 






‘56 Champion 4-dr. 15° 
WILLYS—’53 2-dr., oe. = 











'54 Chevrolet panel, $295. 


OMAHA 


Richard Abel Auto Auction, Sale every 
Thursday. Prices are for sale of July 31. 
Market very active. 
BUICK—’57 Special Riviera, $1,635*. 
"56 Special Riviera, 
jera, $1,325* 


; Super Riv- 
Century Riviera, 


'55 Super Riviera, $940°* (ps) 
'54 RM Riviera, $800* (ps); 
; Special sedan, 
"53 Riviera, $390*. 
CADILLAC—’58 (62) 4-dr., 
sedan, $2,450* 


'52 (62) 2-dr., 
'51 (62) 4-dr., 
"49 (61) 4-dr., 
'S6 Bel Air (8) sedan, $1,345*, $1,315*; 


(8) Hardtop, $i,805*, $1,- 
; Two-ten (8) sedan, 


‘57 Bel Air 


55 Bel Air (8) 


Two-ten Delray, $1,035; 4-dr.; $1,000. 
CHRYSLER—’'56 Regis, $1,625* 
Ds). | 
"51 Windsor sedan, $165. 
DeSOTO—’'52 Firedome sportsman, 


DODGE—’57 Coronet 2-dr., 
825° (ps). 
"55 Coronet conv., $790*. 
"53 Coronet Diplomat, $345*. 
"52 Coronet 4-dr., $135. 
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$1,- 


EDSEL—’58 Citation sedan, $2,555* (ps). 
FORD—’57 Fairlane (8) 500 4-dr., $1,720* 
(ps), $1,700* (ps); Victoria, $1,540*; 


2-dr., $1,475*, $1,440*; Custom 300 4- 


dr., $1,455*, $1,280; 2-dr., $1,390*, 


345°. 


$1,- 


’56 Country sedan, $1,330*; Fairlane (8) 


Victoria, $1,310° (ps); 4-dr., $1,195*. 
’55 Fairlane (8) Victoria, $1,250*; conv., 


$1,120°. 
MERCURY—'56 Monterey Hardtop, 
275°. 


(ps); 4-dr., $1,065*. 
’54 Monterey sedan, $810*. 
’53 Monterey Hardtop, $645°*. 
"52 Custom 2-dr., $340*. 


$1,- 


’55 Monterey station wagon, $1,415* 


OLDSMOBILE—’56 (98) Holiday, $1,565* 


(ps); (88) Holiday, $1,450° (ps); se- 


dan, $1,350*. 


, om $695* ’55 (98) Holiday, $1,265° (ps); 
$565* (ps). 


Holiday, $1,240*; 2-dr., $900. 


(88) 


"54 (88) 4-dr., $1,025° (ps); Holiday, 


$4,645° (ps). $935* (ps). 


PLYMOUTH—’57 Plaza (6) 4-dr., $1,040. 
’56 Belvedere (8) Hardtop, $1,325* (ps), 


$795°. 


$350°. 
‘sa. “gtar Chief Catalina, $280*. 


‘48 International truck, $235. 
"46 Chevrolet bus, $270. 


$1,190°*. 
*53 Cranbrook sedan, $330, $300. 
° "51 sedan, $140. 
CHEVROLET—’58 Biscayne 4-dr., $2,000;| PONTIAC — ‘55 Chieftain 2-dr., $825*, 


- ae 2-dr., $370*; Star Chief 4- 


$1,445*, $1,- "51 coupe, $235. 
’48 station wagon, $185. 
Hardtop, $1,195* (ps); | MISCELLANEOUS — '57 Ford Courier, 
2-dr., $925°; $840; Ranchero, $1,375. 





West Palm Beach Auto Auction. Sales 


University of Michigan's North Campus, where 
five new research laboratories are located. 


every Thursday. Prices are for sale of 

July 31. 

Terrific market on clean cars. Sale 
growing rapidly each week. 
BUICK—’57 Special 4-dr., $1,625*. 

’55 Special Riviera, $925*; RM Riviera, 

$905*° (ps). 

°54 Special 4-dr., $520*; 2-dr., $465. 

"52 Super conv., $110*; 2-dr., ’$275°. 
CADILLAC—'58 (62) 4-dr., $4,750° (ps). 

"BT (62) 4-dr., $3,550* (ps). 

"56 coupe de Ville, $2,440* (ps); sedan 
de Ville, $2, 800°’ (ps). 

55 (62) 4-dr., $1,875* (ps), $1,720* (ps). 
CHEVROLET—'58 Bel Air (8) Hardtop, 

$2,150* (ps), $2,080* (ps). 

’57 Bel Air station wagon, $1,850*; sport 
coupe, $1,675*; Hardtop, $i, 760° ; 
conv., $1,105. 

’55 Bel Air Hardtop, $800*; 2-dr., $1,- 

50, $850*; conv., $930; Two-ten 2-dr., 
$550; One-fifty 2-dr:, $630. 

$550! One-fifty 2-dr., $630. 

’53 station wagon, $330; Two-ten 4-dr., 
$425°*, $315°*; 2-dr., $280; Bel Air (8) 
conv., $510. 

"52 sedan, $175. 

"51 2-dr., $300, 

CHRYSLER—’'56 NY 4-dr., $1,680* (ps). 
*53 Windsor 4-dr., $410*. 

DeSOTO—’53 Firedome 2-dr., $310* (ps). 

DODGE—’57 Coronet Hardtop, $1,740*. 
’55 Coronet Hardtop, $865* (ps). 

"54 Royal 4-dr., $525. 

*53 Coronet 2-dr., $200. 

FORD—’58 Fairlane (8) 500 Victoria, $2,- 
220* (ps). 

’57 Fairlane (8) 500 conv., $1,585* (ps), 
$1,550* (ps); Victoria, $1,540* (ps); 
4-dr., $1,520* (ps); Custom 300 sedan, 
$1,260*, $1,170*. 

"56 Fairlane (8) conv., $1,300* (ps); 
Victoria, $1,210* (ps), $1,100*; 4-dr., 
$870; Custom sedan, $1,095* (ps), 
$880°. 

"55 Fairlane (8) Victoria $980°*; Custom 
sedan, $695*, $630*, $600*; Country 
sedan, $960*; Ranch Wagon, $650. 

"54 Country sedan, $645*°; Crest 4-dr., 
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$410°, 
LINCOLN—’58 Premiere Hardtop, $4,000* 


(ps). 
*57 conv., $2,625 (ps). 
MERCURY—’55 Custom Hardtop, $795*; 
Monterey Hardtop, $850. 
’54 Monterey Hardtop, $545. 
’53 Custom 2-dr., $475. 
NASH—’54 Statesman 2-dr., $405. 
OLDSMOBILE —'55 (98) 4-dr., $1,430* 
(ps), $1,200° (ps). 
"54 (88) Hardtop, $875*; 4-dr., $850* 


(ps). 
53 (88) 2-dr., $500°. 


52 (88) 4-dr. $250, 
PLYMOUTH—’58 Belvedere Hardtop, $2,- 
175* (ps). 
56 Savoy 4-dr., $1,020°; Plaza 4-dr., 
$745. 


PONTIAC—’56 Chieftan 2-dr., $815. 
’55 Star Chief conv., $1,095* (ps). 
"54 Chieftain 4-dr., $475°*. 

"53 Chieftain 4-dr., $265*. 

RAMBLER—’58 2-dr., $1,525. 

"ST 4-dr., $1,275. 
*54 station wagon, $575. 


STUDEBAKER — ‘54 Commander sedan, 
$450. 

MISCELLANEOUS —- '58 Ford Ranchero, 
$1,730°. 


’55 Chevrolet pickup, $590. 


NEW YORK CITY 


Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of July 29. 

Market on good cars still remains 

strong. Rough cars bring rough prices. 

Sold 101 units from 134 offierings. 

BUICK—’57 Special conv., $2,025* (ps); 
Century 4-dr., $1,800° (ps). 

"56 Special conv., $1,085* (ps). 

'55 Super 4-dr., $685° (ps), $685; Cen- 
tury 4-dr., $1,375* (ps); RM conv., 
$1,050*. 

"54 RM 4-dr., $675*° (ps); Special 4-dr., 


$ 
'53 RM 4- dr., $275° (ps). 
(Cc ontinued on Page 40, Col. 1) 





Ann Arbor’s Newest Role — Research Center 


The University of Michigan’s North Campus, comprising about 900 acres and in the 
early stages of its development, already has achieved stature for industrial research 
and engineering progress. Here, in this new area, are shown the Phoenix Research 
Laboratory, Ford Nuclear Reactor, Cooley Engineering Laboratory, new auto- 
motive laboratory and aeronautical engineering laboratory. 
Such facilities already have resulted in decisions of Parke Davis & Co. and the Bendix 
Aviation Corporation to locate research centers adjacent to this campus. The 
contribution of these companies in terms of highly-trained personnel and the buying 
power of these engineers, scientists and supporting staffs and their families will 


be considerable. 


With this type of industrial facility and educational projects steadily growing in 
the Ann Arbor area, this market offers unique opportunities. We'd like to tell you 
more about the advantages of product promotion in this rich, cultural and stimu- 


lating community through its one dominant medium, THE ANN ARBOR NEWS. 


See our representative today! 


THE ANN ARBOR NEWS 


NATIONAL REPRESENTATIVES 
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A Booth Michigan Newspaper 
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’50 Custom (8) 2-dr., $105. 

















HUDSON—'52 Wasp 4-dr., $175". 
e e MEROURY — ‘54 9-pass. station wagon, 
Used-C r= 
e ar AUCTION Frices "52 Custom 4-dr., $250°. 
OLDSMOBILE—’56 (88) Holiday, $1,255* 
(ps). 
| °53 (88) Super 4-dr., $400*. DD (\ ] 
. ‘ | PACKARD—’53 ‘‘300’' 4-dr., $230*. 
Se aes euge oer PLYMOUTH—'55 Plaza (8) 4-dr., $500. 
*s 7 , ° 

‘52 Century Riviera, $210°. PLYMOUTH—'57 Plaza (6) 2-dr., $935. 28 Bavecwe ecav., Sao: 

‘51 Super Riviera, $130° 56 Savoy 2-dr.. $800; Suburban, $865 oi Vramroes S68. S20. 

= Sage oS o's 1h in eg > Seewrwae, % | PONTIAC—’58 Chieftain Catalina, $2,325*. 

CADILLAC ‘56 (62) Hardtop, $1,930* ‘54 Savoy 4-dr., $400, $290 | °55 Star Chief conv., $995* (ps). 
(ps). ,o3 2-dr., $240 | °53 Chieftain conv., $280*. 
52 (62) conv., $475° (ps). 52 4-dr., $120. '52 Chieftain 2-dr., $150°*. 
"51 (62) 4-dr., $255*. PONTIAC — ’'56 Chieftain 4-dr., $1,160*;| °50 4-dr., $125. 
CHEVROLET—’'57 Two-ten 4-dr., $1,235, Star Chief Catalina, $1,245* (ps), $1,- | MISCELLANEOUS—’57 Chevrolet %-ton 
$1,215, $1,210, $1,150; 2-dr., $1,190, 220°. stake, $1,200, 
$1,180, $1,165 "54 station wagon, $300 "54 Chevrolet Utility, $285. 
‘56 Bel Air (8) 4-dr., $1,410°; conv., '53 Chieftain sedan, $335*, $315*, "51 Chevrolet %-ton pickup, $355. 
$1,360*: Two-ten sedan, $915, $890, "51 4-dr., $185*. | 
$880, $870, $840; One-fifty sedan, STUDEBAKER—'53 Commander Hardtop, : TT . | 
$800, $790 $190* SEA LE | 
'55 Bel Air 4-dr., $860; Two-ten sedan, "51 Commander 4-dr., $140 South Seattle Auto Auction. Sale every | 
$740. WILLYS—'52 2-dr., $155. Wednesday. Prices are for sale of July 30. | 
54 Bel Air station wagon, $610; One- | MISCELLANEOUS—’55 Chevrolet cab and | BUICK—’56 RM 4-dr., $1,420* (ps); Super | 
fifty 2-dr., $405; Two-ten 2-dr., $425 chassis, $430; Carryall, $360; 6-ton 4-dr., $1,390*° (ps); Special 4-dr., $1,-/ . 
63 Bel Air sedan, $470*, $180*; conv., pickup, $300. 350°, $1,150. 
$405; Two-ten station wagon, $320; ’52 Chevrolet cab and chassis, $265, ’55 Super coupe, $1,290* (ps); conv., $1,- | In North Dakota, one man 
sedan, $330 5 "51 Chevrolet ‘%%-ton pickup, $1585. 280°; Century coupe, $1,215* (ps);| built a double garage. Over one 
DeSOTO—'54 Firedome sedan, $425* (ps). Special coupe, $1,175*, $1,070*. . f “Eig” 
DODGE—’53 Coronet sedan, $425° (ps). EBENSBURG PA "54 Super coupe, $825*. | door he painted His, on the 
Meadowbrook sedan, $160, $100. es " — "53 RM 4-dr., $525* (ps) | other “Hers. You guessed it, 

’50 sedan, $140. Ebensburg Auto Auction, Sale every | CADILLAC—’57 sedan de Ville, $3,650°;| “Hers” is two feet wider. 

FORD—’57 Fairlane (8) 500 sedan, $1,- | Thursday. Prices are for sale of July 31. coupe, $3,485* (ps) | 
695°, $1,565*, $1,515*; Custom sedan, Dealers holding cars for higher prices. ‘54 (62) coupe, $1,705* (ps) 
$1,290*, $1,280°. Sold 39 units from 60 offerings. "53 (60) sedan, $890*. coupe, $815, $555* 

‘56 Fairlane (8) Victoria, $925*. BUICK—'56 Century conv., $1,150* (ps). '51 (62) 4-dr., $620*. 53 station wagon $615. 

55 Custom (8) 4-dr., $740. CHEVROLET—'57 Bel Air (8) Hardtop, 49 (62) 4-dr., $260° ‘51 4-dr., $310°. 

"53 Crest Victoria, $560°; conv., $200; $1,430°. CHEVROLET—’'5S Impala (8) conv., $2,- '50 4-dr.. $300. $170*, $100 

sedan, $310*, $225. ’53 Bel Air sedan, $485, $430*, $325. 600° (ps); sport coupe, $2,545° (ps); | CHRYSLER 57 Windsor coupe, $2,190* 

"52 sedan, $200° "52 2-dr., $155* Biscayne (8) 4-dr., $2,200*° (ps) 4-dr., $2,095* (ps). 
MERCURY—’55 Monterey Hardtop, $700*; |\CHRYSLER—'52 NY conv., $160 ’57 Bel Air (6) 4-dr., $1,595; Two-ten ‘55 Windsor coupe, $1,340° (ps). 

2-dr.. $690°*; Montclair conv., $955*. DeSOTO—'52 Firedome sedan, $175*. 4-dr.. $1,600*, $1,500, $1,445: Delray, "52 Windsor station wagon, $390* 

"53 Custom 2-dr., $340°. DODGE—'52 Coronet 4-dr., $100. $1,570° . DODGE—'58 Coronet coupe. $2,175°. 
NASH—’'53 Statesman 2-dr., $235, $185 FORD—’'57 Fairlane (8) 500 2-dr., $1,360; "56 Bel Air (8) Hardtop, $1,485*; Two- 57 Royal (8) 4-dr $1,590°. 
OLDSMOBILE—'56 (88) Holiday, $1,005* Custom (8) 300 4-dr., $1,370° ten 2-dr., $1,260°, $1,255, $1,130 '56 Sierra station wagon, $1,800* (ps); 

"55 (98) Holiday, $1,265° (ps); (88) '55 Custom (8) 4-dr., $695*. '55 Nomad station wagon, $1,535*; Bel Coronet coupe, $1,420° 

conv., $900*° (ps). "54 Crest (8) 4-dr., $455 Air (8) conv., $1,325*; coupe, $1,095; ‘53 station wagon, $700; 4-dr.. $475 

"51 (88) Holiday, $140*. "53 Main (8) 4-dr., $320; Custom (8) 2- Bel Air (6) 4-dr.. $1,150*; 2-dr., $1,- '52 station wagon, $395. ; 
PACKARD—'55 Clipper 2-dr., $690°*. dr., $450 070 FORD—’'57 Fairlane (8) 500 Victoria, $1,- 

"52 4-dr., $240, $230. "52 Main sedan, $135. "54 Two-ten 4-dr., $995, $785*; Bel Air 890° (ps): 4-dr., $1,800*, $1,695° (ps); 








2-dr., $1,570°*, $1,665°*; station wagon, 
$1.875*. $1.710; Ranch Wagon, $1,- 
660; Custom 300 4-dr., $1,525*, §1,- 
520°, $1,460°, $1,420 

56 Country sedan, $1,610° (ps), $1,- 
520°; Fairlane Crown Victoria, $1,490*, 
$1,425*; conv., $1,290°; 2-dr., $1,095°, 
$935*; Custom 4-dr., $1,080*; $1,030 

"55 Country sedan, $1,450°; Fairlane 
Victoria, $1,175*, $1,095*; Custom 4- 
dr., $900; 2-dr., $920°, $785° 

"S4 station wagon, $5850*, 
conv., §$570°. 

‘53 Ranch Wagon, $495: Custom 4-dr., 








y 30, $: 
styling that sells | ‘82 Crest Victoria, $415; Custom 2-dr., 
$336 
"51 ooian, $235. $205: Victoria, $230°*, 
$225° 


"49 4-dr., $140°. 

LINCOLN 55 Capri coupe, $1,475 (ps) 
MERCURY 56 Montclair 4-dr., $1,395° 
(ps); Custom Hardtop, $1,315. 

"55 Monterey coupe, $1,085*; Montclair | 

conv., $1,175° (ps) 
"53 Monterey station wagon, $915*; 
coupe, $625: 2-dr.. $600 } 
"51 4-dr., $195. 
NASH—'S0 Ambassador 4-dr., $115°*. 
OLDSMOBILE—'S7T (88) 4-dr., $1,875* 


‘56 (98) coupe, $1.775*; (88) Super | 
Hardtop, $1,675* (ps); coupe, $1,600°. | 
"SS Starfire conv., $1,650° (ps); (98) | 


coupe, $1,375* (ps) 
"53 (98) coupe, $800° (ps); 4-dr., $640° | 
(ps); (88) Super 4-dr., $620*. 
"50 coupe, $195* 
PLYMOUTH 57 Savoy 4-dr., $1,395, $1,- 
290° 
"56 Suburban, $1,400; Belvedere sport 
coupe, $1,135°; 4-dr.. $1,040° (ps); 2- 
| dr., $820, $775; Savoy 4-dr.. $875*° 
Plaza 4-dr., $700. 
‘53 Suburban, $590. 
"52 4-dr.. $220. 
‘S51 Suburban, $365. 
PONTIAC— 57 Chieftain coupe, $1,775* 
‘56 Star Chief conv., $1,455*; Chieftain 
4-dr., $1,005°. 
"55 Star Chief coupe, $1,190° (ps); sta- 
tion wagon, $1,060°: 4-dr., $950°. 
"54 Star Chief coupe, $910° (ps). 
"53 Chieftain coupe, $590° (ps); 4-dr., 
$380°, $370°; 2-dr., $305°, $245. 
"51 coupe, $135° 
RAMBLER—'55 Cross Country, $1,240*. 
"54 Cross Country, $920* i 
WILLYS—'47 station wagon, $195. i 
MISCELLANEOUS — ‘S57 Dodge, %-ton | 
pickup, $1,195*. 
. 
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Ford uses shatter-resistant LUCITE acrylic resin for its new 4-passen- 
ger Thunderbird: The rich color and brilliant clarity of these lenses will 
be unaffected by automotive solvents and long outdoor exposure, for Lucire 
is durable as. well as decorative. Featuring good dimensional stability, 
Lucire can be molded into almost any size and shape. For more facts 
about the distinctive styling and sales appeal made possible by Lucire, 
write to: E. I. du Pont de Nemours & Co. (Inc.), Polychemicals Depart- 
ment, Room 38, Wilmington 98, Delaware. 

In Canada: Du Pont Company of Canada (1956) Limited, Box 660, Montreal, Quebec. 





Opening Day at Auto Auction— 


: : LJ ¢ > i i te A wide selection of cars inspired spirited bidding by dealers on opening day at 


Auto Auction, Inc., in East Rutherford, N. J. 


’56 Chevrolet delivery, $770. 
’52 Ford delivery, $295; %-ton pickup, 


$500, 
* * * 

— Auctions in Brief — 
ALBANY 


Tim <Anspach Dealer’s Auto Auction, 
Sale every Monday (July 28). Prices mo ed 
up another notch to a new high for he 
year. Many cars were snapped up &as s°on 
as they hit the admitting gate. Looked | ke 
old °55 times. Car quality was exceptional, 
The bums must have all been junked. Sold 


1/161 units from 193 consignments. 


* * > 


JENISON, MICH. 

Grand Rapids Auction. Sale every Tues- 
day (July 29). Market very steady, Cars 
were generally cleaner today and consign- 
ment sold very well. Sold 112 units from 


167 offerings 
* * * 


BORDENTOWN, N. J. 
National Auto Dealers Exchange. Sale 
every Wednesday (July 30), Prices were 
strong in every year and model. There has 
been an increasing demand for °57 models, 
and the °53 and ‘54 cars were at an all 
time high, Sold 84 percent of 474 cars 


registered. 
* * * 


SYRACUSE 


Syracuse Auto Auction. Sale every Wed- 
nesday (July 30). Another red hot sale 
today. Sold 85 cars from 118 registered. 


* * * 
INDIANAPOLIS 

Ken Schaefer Auto Auction, Inc, Sale 

every Thursday (July 31). A violent all 


day rain storm held down our consign- 
ment today, however, buyers were here 
in numbers and continued to pay top prices 
Sold 83 percent of the consignment. 

* * * 


MANHEIM, PA. 


Manheim Auto Auction. Sale every Fri- 
day (Aug. 1). Another good sale especially 
for a rainy morning. All years are selling 
well. Soid 83 percent of 554 cars registered. 


Club Helps Buyer 
Save for New Car 


SEATTLE.—A “Car Saver Club,” 
nimed at helping new-car pros- 
pects accumulate the necessary 
downpayment, has been started by 
S. L. Savidge, Inc. (Dodge- 
Plymouth). 

Savidge pays 7 percent interest 
on the funds collected. Club mem- 
bers may build up an amount which 


| will cover the minimum downpay- 


ment when they are ready to buy, 


|or they may set aside larger 


amounts which will reduce their 
monthly car payments. 


Atlanta Dealers Elect 


Callaway President 


ATLANTA. — Thomas M. Call- 
away jr., president of Callaway Mo- 
tors (Oldsmobile), Decatur, has 
been elected president of the At- 
lanta Automobile Assn. He suc- 
ceeds Daniel A. Graham, president 
of Frank Graham Co. (Lincoln- 
Mercury), Atlanta. 

Other officers are: Thomas L 
Smith, Lander Motors (Dodge- 
Plymouth), first vice-president; C. 
E. Iler, Motor Contract division, 
Trusco Finance Co., second vice- 


| president; R. H. East, Crest Motor 


Co. (Ford), honorary secretary- 
treasurer. 

New directors are: L. B. Yar- 
brough, Yarbrough Motor Co. 
(Studebaker-Packard); Fred Wal- 
ters, Fred Walters Oldsmobile; Tom 
Hodges, Pure Oil Co. and J. HL 
Peebles, Universal CIT. 


According to Ernie Kassab, general man- 


i acrylic resin ager, dealers are returning in even larger numbers on subsequent Tuesday sale days. 
8£6.u. 5. pat.ort ‘ Over 3,000 dealers have registered and received permanent credit approval since 
BETTER THINGS FOR BETTER LIVING. . . THROUGH CHEMISTRY : the auction opened June 10. The firm's new facilities are located on an 11-acre site. 
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Carlisle-Porter Moves in Clearwater .. . 


New Home Has Oriental Flavor 


Eprror’s Norse: This is another 
in a@ series on dealership reloca- 
tions. Next week: Two Southwest 
dealers. 

By Ken Musson 
Staff Correspondent 

LEARWATER, Fla, — A new 

concept in architecture for an 
automobile dealership was unveiled 
here as Carlisle-Porter Lincoln- 
Mercury moved into its new build- 
ing on Gulf-to-Bay Blvd. 

The $150,000 building was de- 
signed by nationally known 
architect John Randal McDonald 
and features wood and Tennessee 
limestone as its construction ma- 
terials, along with an abundance 
of glass. Another key feature is 
an eye-level display area, 

H. H. Carlisle, his son, Dan, and 
Ralph Porter, executives of the 
dealership, know they have some- 
thing different for this area, and 
they hope it will start a national 
styling trend for other dealers. 

: = = 

HE showroom, large enough for 

a dozen cars, will be limited to 
eight or 10 automobiles to insure 
effective display. It is three feet 
above street level and is octagonal 
in shape around the ground-level 
office space. Above it, under a 
pagoda-type roof, is a balcony to 
house the executive and sales 
offices. 

A tinted glass peak sets off 
the roof to give the building a 
modern Oriental appearance. 
Main beams are laminated wood. 
Steel supports have been kept to 
a minimum, and covered to 
avoid detracting from the decor 
of the rest of the building. 

The service department runs to 
the rear of the lot in a “I” shape 
from the sales area. Here again 
the Tennessee stone is brought into 
play. No chrome or paint is used 
to clash with the natural finish of 
the rest of the building. In addition, 
signs have been kept to a minimum 
throughout the dealership area. 


if SEDSs from the obvious eye- 
appeal of the new building, Dan 
Carlisle said the move to a new 
location was prompted by Carlisle- 
Porter’s optimism as to the poten- 
tials of both Clearwater and 
Lincoln-Mercury. 

“In addition,” he said, “the facili- 
ties at our old location were en- 
tirely inadequate for our present 
needs—let alone any room for 


Architect McDonald’s studies in 
the Orient and his belief in the 
naturalistic architecture practiced 
by the famed Frank Lioyd 
Wright, his former mentor. 

A suspension stairway winds 
from a pool set in the showroom 
floor center to a mezzanine and a 
24-foot Fiberglass dome which sky- 
lights the entire area below. 

- = > 


T= building itself is designed 
to be elevated about three feet 


Ex-Licensee Sues 
Hertz for $322,164 


LOS ANGELES.—Adams-Phillips, 
Inc., Pasadena, Calif. a former 
licensee of Hertz Corp., has filed a 
$322,164.81 damage suit against the 
leasing organization in Federal 
Court. The suit charges violations 
of the Sherman Antitrust Law. 

The plaintiff alleges that Hertz 
Corp. and Hertz System, Inc., a 
Subsidiary, used a license system 
to develop the Hertz name in terri- 
tories in which the corporation 
itself did not operate. 

The suit charges that unless the 
licensee sold its rental business to 
Hertz at the latter’s price, the 
license was cancelled and Hertz 
moved in to take over the business. 
Adams-Phillips asserts that its 
license was cancelled Apr. 18, 1957, 
without cause and as part of the 
charged conspiracy. 


Translucent Roofing 
Translucent roof areas are offered 
as optional equipment on all truck 
bodies produced by Montpelier Mfg. 
Co., Montpelier, O. 


above the normal street level 
through rising landscaping—and, as 
the Clearwater Sun put it, “lawns, 
trees and the Florida flora will be 
as much a part of it all as 
Carlisle-Porter themselves.” 
Equipment additions for the 
uniquely-designed service depart- 
ment include a Clayton chassis 
dynamometer and a John Bean 
Visualiner: A completely roofed 
“drive-thru” runs between the 
main building and the service 
department, and the customer 
lounge has been air conditioned. 


Carlisle-Porter first started in 


Weissenbergers, Ward Get 
New Posts in Toledo Deal 


TOLEDO.—Carl F.. Weissenberger 
has been elevated to chairman of 
Carl F. Weissenberger, Inc. (Chev- 
rolet), and James E. Ward has 
been named president. 

Richard Weissenberger, who 
joined his father in the firm in 
1946, was appointed vice-president. 


a en es 


service absorption in many important ways! 


AUTOMOTIVE NEWS, AUGUST 11, 1958 


Clearwater two years ago after 
eight years of operating two Ford 
dealerships in Missouri. The prede- 
cessor Carlisle Motor Co., of Prince- 
ton, Mo., dates from 1923 and be- 
came a franchised Ford dealership 


in 1934, 
» 6s 


Al-Warren Ford Adds 


Space at Manchester 


MANCHESTER, N. H.— Within 
the past year, Al-Warren Ford, Inc., 
largest Ford dealership in the area, 
has increased its facilities from 
75,000 square feet of space to more 
than 100,000, according to company 
officials. 

Major developments include the 
acquisition of new warehouse and 
body shop headquarters on W. 
Bridge St. and enlargement of its 
used-car facilities with the addition 
of another lot. 

Warren Lindeman is president of 
the firm, which has 63 employes, 
25 percent of whom are salesmen. 
Al Kaufman is vice-president and 
Al Marcotte, treasurer. 


j= 


Socony Mobil can help boost your 





How much of your overhead does your service department pay for? 
Socony Mobil can help you increase that amount. Here’s how: 


We can advise you how to set up and operate an efficient lubrica- 
tion department. Sometimes a simple change can speed up job turn- 


over .. . increase volume. 


We’re ready to give you the benefit of years of merchandising ex- 
perience . . . suggest sales tips . . . give you vital retailing information 
that can change labor and parts sales figures from red to black. 


And, of course, there’s our lubrication training program. We'll in- 
struct your men on the most up-to-date equipment . . . show them 


proper lubrication techniques on the make of car you sell. 


Another reason you’re Miles Ahead with Mobil 


SOCONY MOBIL OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM @ORP. 


L-M Home Like Tokyo Tearoom— 


Newly opened in Clearwater, Fia., is what is believed to be the nation's first dealer- 
ship influenced by Japanese architecture. 
Lincoln-Mercury) hired Architect John Randal McDonald to design their $150,000 home. 
He came up with the above concept—a hexangular building with a pool in the 
center of the showroom. Offices are housed in the pagoda roof. 


LD Can Socony Mobil analyze my 
CL layout and help me set up a more 
profitable service department ? 


\ 
WZ Sanagaae™ 
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Carlisle-Porter Motor Co, (Continental- 
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Here’s why it’s good business 
to do business with Socony Mobil 


You get America’s top sellers . . . Mobilgas, 
Mobiloil, Mobiloil Special! 


You get the help of experienced men to 
help you boost service absorption. 


You get expert on-the-job training for your 
personnel. 


You get the benefit of merchandising and 


lubrication knowledge unsurpassed in the 
petroleum industry. 
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Sales Expected to To 


Half-Million in ’58 
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No Decline for Air-Conditioners 


By Kenneth C. Kelley Jr. 
Staff Writer 
DETROIT.—The auto industry 
seems to have found a friend in the 
customer who buys an air- 
conditioned car. 

While others have left the new- 
car market this year, the cooler 
enthusiasts are still buying their 
share of new cars and may have 
actually increased their purchases 
in this year of declining sales. 

To see how air-conditioner sales 
are moving in relation to car sales, 
look at the results of Oldsmobile 
and American Motors. 

Oldsmobile’s auto sales are off 
this year but more cooler enthusi- 
asts are buying Oldsmobiles. One 
of eight 1958s produced was equip- 
ped with an air conditioner. In 
1957, one of 11 Oldsmobiles carried 
the accessory. 

These proportions indicate that 
Oldsmobile sold about 35,000 cars 
with coolers last year and about 
37,000 this year. 

While AMC’s sales have been 
soaring this year, the company’s 
percentage of cars equipped with 





coolers has fallen. Last year, 6.4 
percent of the Ramler, Hudson and 
Nash lines were air-conditioned. 
This year, it has been 4.7 percent of 
the Rambler line. 

The percentages indicate that 
AMC has produced about 7,500 air- 
conditioned cars this year, com- 
pared to about 5,500 last year. 

Exact figures on the number of 
air conditioners sold are impos- 
sible to obtain. Auto makers 
produce some for installation at 
the factory and others for instal- 
lation by dealers. The factories do 
not release unit sales figures on 
either class. 

In addition, a host of independent 
manufacturers have coolers on the 
market for installation on cars in 
the field. 

The American Automobile Assn. 
has estimated that combined in- 
stallations by factories, dealers and 
independent outlets will reach well 
over half a million units this year. 

However, most factories will give 


| percentage or proportion figures on 
| the part of production that leaves 


Another thinly disguised WJR success story 


the factory equipped with a cooler. 

These figures generally indicate 
an increase in the percentage of 
air-conditioned cars produced. In 
some cases, these figures really 
show fewer cooler sales. 

For instance, a division may 
produce 200,000 cars one year 
and have 5 percent air- 
conditioned. If sales fell to 100,- 
000 cars the next year, 10 percent 
of production would have to be 
air-conditioned for the division to 
end the year with the same num- 
ber of cooler units sold. 

However, the general rise in the 
percentage of cooler-equipped cars 
sold by factories does indicate that 
sales of those cars have held up 
much better this year than sales 
of cars generally. 

Many auto executives freely pre- 
dict that the air conditioner will 
become as common as the heater 
and the automatic transmission in 
the not too distant future. 

Following the normal pattern 
for rather costly accessories, air 
conditioners sell best on the lux- 
ury cars and there are indications 
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UNIVERSITY AT EAST 


Visible at Night— 


dag: 


HENNEPIN + MPLS 


A reflective poster paper which makes changeable copy and other temporary 


outdoor advertising signs visible at night 


has been announced by Minnesota Mining 


and Mfg. Co., St. Paul. Called “Reflector-Lite,” it makes practical the reflectorization 
of 24-sheet posters, six-sheet posters, bumper strips and other temporary advertising 
devices. This sign utilizes the reflective poster paper on the changeable copy portion 


which reads, “Buick Bargain Headquarters. 


" The reflective paper lasts up to 90 days. 





that their use is spreading into 
the medium and lowest-priced 
lines. 

Cadillac reports that more than 
one of every three 1958 models pro- 
duced has been equipped with an 
air-conditioner, a slight increase 
over last year’s showing. 

Imperial has had much the same 
result with coolers installed on 33.2 





Folks in Michigan are still on the go and they’re still 
spending money. A vacation is one of the first places 
where recession-minded people tighten the old belt. 
But hear this! The Micnigan Tourist Council got 
close to one thousand replies from one WJR broad- 
cast which included an offer of a vacation guide! 
That isn’t all. This broadcast was made at 8 A.M. 
on a Sunday morning! 


This indicates two things. First, Michiganders are 


spenders. Second, they depend on WJR as a guide 
in their spending. An Alfred Politz survey proved 


ry DETROIT 


60,000 WATTS CBS 


WJ 


this when it disclosed that . . 


. in the age group that 


controls 80% of the purchasing power, WJR has 
more listeners than the next six Detroit stations 


combined! 


The best way to chase those recession blues out of 
your business is to have your agency or ad manager 
contact the nearest Henry I. Christal representative. 
He’s the man with all the facts that prove WJR can 
move your product in the Detroit-Great Lakes area - 
—the fifth richest market in the country. 


Recession, my eye! 


Radio Programs with Adult Appeal 


| percent of the cars produced in the 
| first four months of this year, up 
|from 29.8 percent during 1957. 


Once out of the luxury class, the 
percent of cars which are factory- 
| equipped with air conditioners falls 
| off sharply. In the medium-priced 
field, figures between 5 and 15 per- 
| cent are the most common. In the 
| lowest-priced lines, the total is run- 
| ning around 2 percent. 


To these figures must be added 
the number of cars which are 
equipped with a cooler by a dealer 
and the number which are equip- 
ped with one of the products of 
the independent air-conditioner 
manufacturers. 


Chrysler Corp. reported that 22 
percent of Plymouths produced in 
| the first four months of this year 
were air-conditioned, compared to 
1.5 percent in 1957. The comparable 
figures for the other Chrysler lines, 
in addition to Imperial mentioned 
above, are: 


Dodge, 3.5 percent, up from 3 per- 
cent last year; DeSoto, 6.2 percent, 
up from 4.7 percent, and Chrysler, 
10.3 percent, up from 8.7 percent. 

Chevrolet reported that just 
under 2 percent of 1958 models 
have been factory-equipped. That 
the cooler is catching on in the 
lowest-priced field was indicated 
by the fact that the Chevrolet 
percentage was “just about a 50 
aes gain” over the 1957 show- 
ng. 

Pontiac, too, showed a big gain in 
percentage terms. Six percent of 
1958 models carried the accessory, 
compared to 3 percent of 1957 
models. At Buick the percentages 
were 75 for the 1958 model and 
6.2 for the 1957s. 

Ford division, which goes in 
more heavily than some for dealer 
installation of coolers, reported one 
percent of 1958 production has car- 
ried the accessory. The same per- 
centage was installed in the 1957 
model run. 

M-E-L division reported that 
air-conditioner sales “have shown 
a steady increase” on the Mer- 
ecury, Edsel and Lincoln lines. 
Studebaker-Packard said cooler 
installations have held steady at 
about one-half of one percent of 
production in 1957 and 1958. 

The independent producers of air- 
conditioners are enthusiastic about 
their prospects. The Automotive Air 
Conditioning Manufacturers Assn. 
reported that about 15 companies 
have emerged from the group that 
began production when the industry 
was new. 

The independents said their 
sales were continuing to climb 
in 1958 and predicted a growing 
market in the future. More stable 
prices and expanded service facili- 
ties were also seen in the imme- 
diate future. 

The association said that sales 
have spread to all parts of the 
U. S. as well as 25 foreign coun- 
tries. The South remains the big- 
gest market for coolers. 

In 1957, the Southwest bought 44 
percent of the air conditioners 
marketed in the U. S. with another 
25 percent going to the Southeast. 
Sixteen percent of sales were made 
in the Midwest, 10 percent in the 
Far West and 5 percent in the 
Northeast. 


Ford Seeks Tax Cut 


RICHMOND, Calif.—Ford Motor 
Co, has asked Contra Costa County 
for a 35 percent reduction in the 
assessed valuation of its unused 
assembly plant here. The county 
values the plant at $3,097,000. The 
company asks that the value be 
set at $2 million. 
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Import-Car Notes... 


Datsun Makes Debut 


_ first American showing of 
the Japanese Datsun “1000” 
gedan was held in Los Angeles 
under sponsorship of Western Dat- 
gun Distributors, North Hollywod. 
Considered the most economical 
car in Japan, the Datson has been 
popular for years in the Orient as 
a taxi. Only one model is being 
imported into the U. S. at present, 
a four-door sedan seating five 
adults. A station wagon and light 
truck are scheduled for importa- 
tion later. 
The POE price is $1,849. The 





base price includes fresh air heater 
and defroster, white-wall tires, 4- 
speed syncromesh transmission, 
dual electric wipers, automatic turn 
indicators, underhood light, bumper 
guards, foam rubber seats and vinyl 
interior. 

Western Datsun Distributors, 
headed by Art and Jack Woolver- 
ton, will distribute the car in Cali- 
fornia, Oregon, Washington, Ari- 
zona, Nevada, Wyoming, Idado, 
Montana, Utah, New Mexico and 
Colorado. 

| Woolverton Motors, former Borg- 
| ward and Edsel outlet, is abandon- 


ing the retail field to devote full 
interest to wholesaling the Datsun 
and German Goggomobil. 


Western Datsun has some $3,000 
worth of spare parts on hand and 
another $8,000 worth en route from 
Japan. The stock is mainly body 
and crash parts, since the Datsun 
generator, starter, points, plugs and 
other operational parts may be re- 
placed with similar American or 
English spares. 

The car is available in nine 
solid colors. No optional extras 

are available from Japan, as 
Western Datsun expects Ameri- 
can accessory and radio makers 
to provide units for the car. 

San Francisco offices of Western 
Datsun are scheduled to receive 25 
cars by late August, while the Los 
Angeles offices will have over 200 
on hand. Distribution is expected 
to begin in the Seattle area by 
October or November, with the 
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balance of the 11 Western states 


to have cars after the first of the! said it accounted for more than 


year. 

Two Los Angeles metropolitan 
dealers, Lee Hamer (Renault and 
Borgward) in the San Fernando 
Valley and Dave Thomas Imports 
(Triumph and Borgward) in Long 
Beach, have signed with the new 


distributors. 
+ * = 


Austin-Healey 


MERICAN demand for Austin- 
Healey sports cars now con- 
sumes 75 percent of total produc- 
tion, according to Donald Healey, 
the designer. 


He added that world demand 
for the new Austin-Healey Sprite 
has prompted British Motor Corp. 
to double the car’s production 
schedule for the remainder of the 
year to 500 per week. 

The Sprite was introduced in 





43 
the U. S. in mid-June. Healey 


$1 million worth of orders 
in southern California alone in 
the first six weeks it was on the 


market. 
+. * = 


Tempo 
eo Commercial Corp. has 
sold its commercial-vehicle divi- 
sion (Tempo Matador trucks and 
station wagons) to Henney Motor 
Co., division of Eureka Williams 
Corp. 

Fred R. Oppenheimer, Fadex 
president, said the company drop- 
ped Tempo in order to devote more 
time to supplying its dealers with 
the BMW Isetta 300, the BMW 
(Isetta) 600 and the NSU Prinz. 

Henney, founded in 1867, makes 
truck bodies and school buses. Its 
main plant is in Canastota, N. Y. 


New oe Car Registrations, Six Months Total, 1958-1957 










































































































































































“The information contained in this report has been compiled from official state documents. Every reason- 
able precaution 









































been exercised to insure accuracy of this report to the extent of the registrations 
The 1957 figures for Nash and Hudson are included in the Rambler total. The 1957 figures for Gudlansiek con hidieiah te tho: thneclio total. 








received and tabulated at the time the report 
by reason of inaccuracies or omissions.’’— 
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The Man Behind the Wheel. . . 





Sales Testing the New Models 


Eprror’s Nore: This is another 
in a series of articles which will 
report factual results of road 
testing new models. The goal is 
to develop sales ideas that may 
be put to use by dealers and 
salesmen. Articles will be written 
with the idea that dealers, sales 
managers and salesmen may 
want to show them to their pros- 
pects, since the material origi- 
nates from an impartial source. 

* = * 
By L. H. Houck 
Traveling Correspondent 

_—. striking beauty of the Lin- 

coln is a topic that evokes little 
debate, but one of the surprises in 
testing this car over 2,000 miles in 
a two-week pe- 
riod was the wide 
acclaim it re- 
ceived from 
strangers. While 
it may be bad 
manners to com- 
ment on a pair 
of new shoes, 
making compli- 
mentary remarks 
about the auto 
you are driving 
apparently does 
not violate any of the better-known 
rules of Emily Post. 

We parked in a small city un- 
awhre that a local promotion in- 
cluded a radio announcer working 
in a store window. The Lincoln’s 
radio sparkled with: 

“Boy! That gray Lincoln is one 
beautiful automobile. It is a Lin- 
coln, isn’t it? Wave your hand if 
that’s right.” 

Up and down the street in the 
passing traffic, drivers who had 
their radios on turned to look at 
our gray Lincoln as we waved at 
the announcer in the store window. 
When we pulled out a few minutes 
later, the announcer said: 

“That gray Lincoln is pulling out, 


Car Tested: 





L. H. Houck 





look at those slanted lights, the 
profile is wonderful and it looks 
just as good from the rear as the 
front. That’s certainly a _ lovely 
prestige car and that’s no plug 
because Lincoln doesn’t advertise 
with us.” 


Stirs Up Rural Folks 


Our on what might pass for a 
country road we stopped at a 
small general store for a cold soda, 
which we drank in the car. When 
I took the empties back, the store- 
keeper came half way to meet me. 

“You’ve got us all stirred up 
in here. What kind of a car are 
you driving?” 

A voice from within shouted: 
“What did he say it was, Model 
77 

That got a laugh from all the 
cracker-barrel members. I told him 
it was a Lincoln and that the 
Model T was its grandpaw. 

When he passed the word inside 
I heard the perennial joker laugh: 
“Low’d it was some kind of a Ford. 
O’'l Henry’s done it again, ain’t he?” 

One more “fer instance” out of 
a dozen or more. A 14-year-old boy 
leaned over the fender when I 
was having the oil checked at a 
service station: 

“What I wouldn’t do for a car 
like that?” 

* > > 
More Praises 


A COUPLE walking down the 
street on which the Lincoln 
was parked: 

The lady said: “Gosh-a-mighty. 
Look at that pretty car.” 

The husband, superior in his 
knowledge, boasted: “You know 
what it is, don’t you? It’s a Lin- 
coln.” 

We picked up the Lincoln at 
Scott Motors (Lincoln-Edsel-Mer- 
cury), Armour Bivd. and Main St., 
Kansas City. It had been left there 
for washing and make-ready by 
Norman Mitchell, administrative 
assistant in the M-E-L division's 
Kansas City office. 


rings to hold the top of the I- 
beam-type connecting rods to the 
piston pin. These forged-steel rods 
are machined for an interference 
shrink fit to the pins and the lower 
ends and cap contain locking type 
selective fit bearing inserts. 

The flat-machined cylinder heads 
are interchangeable, one bank with 
the other, and thin steel gaskets 
are used for head gaskets which 
also are interchangeable. The com- 





"A Striking Beauty'— 


This is the Lincoln Capri Landau which was sales-tested by L. H. Houck, Automotive 


bustion chamber is a wedge-type | News traveling correspondent. He said the car received wide acclaim from strangers 


(Continued on Page 45, Col. 1) 


in the 2,000-mile, two-week test. 





Scrappage Limits Vehicle Gain | 


By John K. Teahen Jr. 
Staff Writer 


DETROIT. — Should the current 





be achieved until 1967, the sta- | service in the U.S. Of these 54,343,- 
tistical firm added. |927 were passenger cars and 10,- 





seven-million-unit production to| be 
bring the number of vehicles on| year, and probably will not reach 
U.S. highways up to 75 million,| six million in 1959. 

according to R. L. Polk & Co. 


The 80-million mark would not there were 64,555,145 vehicles in 





In reality, the 75-million-vehicle | 
rate of car-truck scrappage con-| total seems to be farther away than | 
tinue, it would take five years of | 1963. Car and truck production will | 
in the five-million class this| 


At the end of 1957, Polk said,| 


211,218 were trucks. 

Last year, scrappage reached a 
postwar high of 4,939,461 units, ac- 
cording to Polk’s figures. A break- 
down showed that 4,309,153 cars and 
630,308 trucks were junked during 
the year. 7 

This was slightly ahead of 





With such a car as the Lincoln, 
with built-in style, prestige and 
good looks, it is a foregone con- 
clusion that the hidden works will 
turn in a good performance. And 


LINCOLN 


Model: four-door hardtop. 
(Capri Landau, Model 57A.) 






Engine: OHV V-8, 375 h.p. at 
4,300 r.p.m. Bore and stroke, 4.30 
x 3.70, making it more than %- 
inch over square. Displacement, 
430 cu. in.; maximum torque, 
490 ft. Ibs. at 3,100 r.p.m. Pre- 
mium fuel is required for the 
standard compression ratio of 













that they did. 

While the new Lincoln has a new 
unitized body and frame construc- 
tion, the best place to begin is with 
the engine. 


* > > 
‘Dynamite’ Under Hood 
EER the hood we found 375- 


10.5 to 1. Air cleaner is dry— 
fiber paper; crankcase holds five 
quarts. 






horsepower units of dynamite, 
controlled from a plush cockpit. 





2 Finance Firms Report 
Strong First-Half Earnings 


DETROIT.—Consolidated net in- 
come of General Motors Acceptance 


Corp. amounted to $28,003,245 in the | 


first six months of 1958, compared 


with $21,676,116 for the 1957 period. | 


Commercial Credit Co. reported 
consolidated net income of $13,- 
351,009 in the first half, compared 
with $13,419,032 in the year-ago 
period. 

Retail installment contracts pur- 
chased by GMAC totalled $1,593 
million in the first six months, com- 
pared with $1,834 million in the 
first half of 1957. 


In the second quarter, such pur- 
chases totalled $834 million, com- 
pared with $995 million in the 1957 
period. 

GMAC’s retail receivables out- 
standing as of June 30 were $3,409 
million, slightly under the $3,491 
million as of June 30, 1957, and 
down from $3,614 million at the 
close of 1957. 

Wholesale receivables outstand- 
ing (financing of dealer inventories) 
totalled $898 million, compared with 
$923 million a year earlier, GMAC 


j 





| favorably influenced by higher aver- 


Polk’s 1956 total of 4,909,016 vehi- 

cles. Car scrappage was greater 
| im 1956 as 4,312,759 left the road, 
| but truck junking (596,257) trailed 
| the 1957 figure. 

In speaking of the nation’s pro- 
|gress toward the 75 or 80-million- 
vehicle total, Polk said that the 
in-service total (new registrations 
minus scrappage) increased by 1,- 
900.966 last year. 
| With the recession-induced slash 
in new registrations, the climb 
toward the 75-million mark will be 
slowed considerably this year if 
scrappage again flirts with five 
million units. 

Percentagewise, Polk said, 
passenger-car scrappage last year 
amounted to 72.03 percent of new 
cars registered and comprised 7.34 


$4,363 million for the first half of 
1958, or 5 percent higher than 
the average of $4,154 million in 
the first six months of 1957. 
Charles G. Stradella, GMAC presi- 
dent, said that net income was 


age receivables, by lower provi- 
sions for losses and by improved | 
earnings of Motors Insurance Corp., 
a wholly owned subsidiary. 
Commercial Credit, in its report, 
said consolidated net income for percent of all cars in use. 
the second quarter was $7,087,529,| Corresponding figures for trucks 
compared with $6,263,480 in the first | are 734 percent of new registra- 
quarter. | tions and 6.17 percent of trucks in 


Net income of CCC’s finance sub- 
sidiaries in the first six months was 


| $7,603,384, compared with $8,722,231 


in the similar period of 1957. 
Net income of insurance sub- 
sidiaries was $4,381,166 for the 


use. 

Polk noted that when it began 
compiling registration figures in 
1924, there were 15,350,038 passenger 
cars on the road. Since that time, 
106,033,604 new cars have been sold 


six months, compared with §$2,- | and 67,039,715 have been scrapped, 
719,457 for the 1957 period. leaving 54,343,927 cars in service. 
Net income of manufacturing| The truck count was 2,126,216 in 
companies was $866,459, compared | 1924. New-unit sales have added 
with $1,977,344 for the 1957 period. | 19,359,062 to that total while scrap- 
CCC said reserves for unearned | page has accounted for 11,274,060, 
income on finance receivables, for | leaving 10,211,218 on the, road at the 


unearned premiums of the insur- 
ance companies and for losses on re- 
ceivables aggregated $124,410,959 on 





Cylinder block and upper 
crankcase are cast in one piece, 
with cored passages cooling the 
entire length of the cylinder 
walls. This unit forms the major 
section of the engine as it is 
fitted with crankshaft, camshaft, 
pistons and other related parts. 

The crankshaft is supported 
by five copper-lead steel-backed 
main bearing inserts with center 
bearing, No. 3, absorbing end 
thrust. The crankshaft is a pre- 
cision molded alloy iron crank- 
shaft cast by the Shell-Mold 
process which produces excep- 

smooth surfaces. Use of 
this high-strength and ductile 
metal permits use of six counter- 
weights which accounts for this 
engine’s high inherent balance 


Accessories: Radio, power 
brakes and steering, air condi- 
tioning, windshield washer, 
-button lubrication (made 
Lincoln Engineering Co., St. 
Louis), six-way electric seat, 
electric windows with master 
control on the armrest next to 
driver which can be used to lock 
out other switches. 
Dimensions: Wheelbase, 131 
inches; over-all length, 229 
inches. Curb height loaded, 56.5 
inches; tread, front and rear, 61 
inches; ground clearances, differ- 
ential housing, 7.6 inches; min- 
imum underside rail, 6.8 inches. 
Over-all width, 30.1 inches, 








































The Lincoln engine proves that 
all 90-degree V-8s are not alike 
by any means. The cylinder block 
and upper crankease are cast in 
one piece, with cored passages 
for cooling the entire length of 
the cylinder walls. 

This is the major portion of the 
engine when fitted with crankshaft, 
pistons and various other related 
parts. 

The crankshaft is cast instead of 
forged. This method, which until 
only recently could be used suc- 
cessfully, has many advantages. 

It is cast by the shell-mold proc- 
ess, which produces an exception- 
ally smooth surface. The process 
reduces machining operations and 
permits the designer and manufac- 
turer to better control the weight 
and shape of the finished product. 
It also insures a uniform product. 

+ * . 


6 Counterweights Used 


ORE of the advantages is that 
the strength and ductility of 
the metal, which is not ordinary 
cast iron but a precision alloy iron 
permits the use of six counter- 
weights for an increase in precision 
balance and superior resistance to 
torsional vibration. 

The camshaft also is made of 
this precision alloy iron. It is 
supported by five babbit-lined, 
steel-backed bearing inserts and 
driven by a silent timing chain 
which requires no adjustment. 
The crankshaft is supported by 
five copper-lead steel-backed 
bearing inserts, with end thrust 
being taken by the center bear- 
ing, which is No. 8. 

There are no bushings or lock 


receivables outstanding averaged 
eae | June 90, compared with $128.885,561 


a year earlier. 


S-P Loss Climbs 
To $13 Million 
In First Half 


SOUTH BEN D.—Studebaker- 
Packard Corp. reported sharply re- 
duced sales and sharply increased 
loss which topped $13 million in 
the first half. 

The company said the loss 
amounted to $13,314,165, almost 
double the $6,810,202 loss in the first 
half of 1957. 

The company’s loss for the sec- 
ond quarter of this year was put 
at $7,019,685, up from the $4,311,845 
loss for the like period of last year. 

S-P’s sales for the first half were 
$70,681,192, off from the $105,086,040 
for the like period of 1957. 

Sales in the second quarter of 
this year were $34,888,628, down 
from the $47,264,681 for the com- 
parable quarter of last year. 

The company said that its work- 
ing capital stood at $43,119,334 on 
June 30, down more than $11 mil- 
lion from the $54,156,058 a year 
earlier. 


Show Dates Set 
In N fi 1 ~ 
MINNEAPOLIS.—The 1959 Upper 
Midwest Auto Show has been set 
for Jan. 9-18 at the municipal audi- 
torium here, 
The Minneapolis Automobile 


Dealers Assn. co-sponsors the show 
with Minneapolis Attractions, Inc. 


New Cars 
Sold 


In Use 


17,485,627 
18,915,260 
19,410,175 
20,673,852 
22,599,701 
22,345,090 
21,484,450 
19,752,283 


31,789,143 
35,407,444 
39,418,772 
40,767,855 
41,788,260 
45,061,313 
47,105,777 
51,028,249 
52,670,738 
54,343,927 








at End of Year 


beginning of this year. 

The average scrappage per year 
during the 33-year period was put 
at 2,031,506 cars and 341,638 trucks 
for a total of 2,373,144 vehicles. 


Serappage 
832,166 
1,799,062 


( 416,216) *** 
488,193 
855,517 

1,220,041 

2,315,110 

3,711,820 

3,137,989 

2,465,936 

3,491,000 

3,247,436 

4,312,759 

4,309,153 


75.49 
42.97 
63.07 
45.84 
72.43 


1.34 72.03 


*Includes cars taken out of service, presumably due to wartime restrictions. 

**The figure under ‘‘Survivors’’ for 1946 includes cars out of registration in the 
1944 count estimated at upwards of one million units. 

***This minus figure is presumed to be the result of the reregistration of cars 
which had been out of service during the war. 


Compiled by R. L. Polk & Co. 
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Sales Testing the New Models 


(Continued from Page 44) 


located in each cylinder in the 
block. 


* ? * 


‘Butter flies’ Soon Vanish 

HEN this beautiful car was 

driven onto the floor at Scott’s 
and it was time for me to get be- 
hind the wheel, I looked at its size 
and then at the stream of traffic on 
Armour. I wondered how we would 
get along. 

But once behind the wheel and 
your foot on the accelerator, you 
suddenly discover that Lincoln 
engineers knew what they were 
doing when they fitted this big 
engine and this big car together. 
The feeling of driving a big car 
vanished in two car lengths be- 
cause it handled like a small car 
with perfect coordinated response 
from powerful engine and power 
steering. 

The roomy front compartment is 
something you have to see and 
use to appreciate fully. The new 
aircraft-type instrument cluster 





Wolfson Consents 
To Writ Barring 
AMC Stock Fraud 


NEW YORK.—Industrialist Louis 
E. Wolfson has signed a consent 
decree barring him and associates 
from engaging in fraudulent trans- 
actions in American Motors Corp. 
common stock. 

The order was issued by a Fed- 
eral judge at the request of the 
Securities & Exchange Commission. 
By accepting the injunction Wolf- 
son averted a scheduled appearance 
in Federal Court on charges that 
could have led to criminal prosecu- 
tion 


In signing the decree, Wolfson 
denied SEC allegations of wrong- 
doing in dealing in AMC stock. 


The SEC complaint charged that 


puts all the instruments under the 
steering wheel in a cluster housing 
that projects from the front line 
of the interior, giving much more 
forward space in the right-hand 
part of the front. 

Thus the conventional dash using 
the full front width has been com- 
pressed into a short dash under 
the wheel, giving the right-hand 
passenger the benefit of the extra 
room. 

* + + 

One Knob Does Many Jobs 
sane ventilating and air 

conditioning are controlled by 
a single knob. This knob, marked 
“Air System,” has a pointer above 
it and you merely turn it to ven- 
tilate, heat, deice, cool or air con- 
dition. This knob also takes care 
of opening the right and left vents. 

Another good feature is the 
parking-brake indicator light, 
located in the upper half of the 
speedometer face. It flashes if the 
brake is on. 

The fuel tank holds 22 gallons. 
A light on the cluster glows when 
the fuel is getting low. The car 
can be equipped with a warning 
light that shows when the trunk 
lid is unlocked, remote-control 
trunk lock and electric door locks. 
If provided with electric door locks, 
an indicator glows when one or 
more doors are unlocked. 

Since this car had 9:50 x 14-inch 
tires, the action of the power steer- 
ing and how these big tires handled 
is worth noting. 

Tires of this size would naturally 
require considerable steering effort, 
but with the “in-line” type of power 
steering on the Lincoln, they han- 
dled like bicycle tires. 


> > > 
Easy Steering Assured 
Sse system of power steering 
furnishes power to reduce the 
amount of turning effort required. 
It reduces road shock and wheel 
“fight” and returns the front wheels 


on June 20 a newspaper story to center when the steering wheel 


quoted a Wolfson spokesman to the 
effect that Wolfson was “about one- 
fourth of the way home” in dispos- 
ing of 400,000 shares of AMC stock. 

The SEC said the statement failed 
to disclose that Wolfson allegedly 
had disposed of all his AMC hold- 
ings at the time and that Wolfson 
and his associates had a substantial 
short position in the stock. 

Paul Windels jr.. SEC regional 
administrator, said that while there 
was nothing illegal about selling) 


short, the announcement that Wolf-| ' 


son was disposing of his holdings 
acted to depress the price and 
permit him to cover his short posi- 
tion at a profit. 

Wolfson revealed Thursday that 
his interests held a total short posi- 
tion of 132,000 AMC shares. 


Downtown Buick 


Closes in Denver 


DENVER.—Downtown Buick Co. 
has closed its Denver operation and 
will build a new dealership in sub- 
urban Englewood. The new facil- 
ities are expected to be ready in 
mid-1959. 

Merrill Berger, vice-president of 
the dealership, said the move had 
been ordered by General Motors as 
part of the corporation’s relocation 
plan. He said his firm has been 
assured of another Buick franchise 
in its new home. 

Downtown Buick was located at 
E. Colfax and Lincoln, which has 


been the site of a Buick dealership | 


Since 1913. 


Chicago’s Import 


Draw Tomorrow 


CHICAGO.—Import car exhibitors 
at the 1959 Chicago Automobile 
Show will draw for spaces tomor- 
Tow (Aug. 12) at the Drake hotel, 
it is announced by James F. Mc- 
Manus jr., chairman of the show 
committee. The show is sponsored 
by the Chicago Automobile Trade 
Assn., and is to be held Jan, 17-25 
in the International Amphitheatre. 


is released. 

Normal straight-ahead driving 
requires only 1% pounds effort 
at the rim of the steering wheel, 
but parking requires 3% to 4 
pounds of effort. This means that 
by the expenditure of only a light 
pull of 3% to 4 pounds, you can 
easily move these big front tires 
when standing still. 

The system gets its “in-line” 
name from the fact that the mech- 
anism consists of a rack, pinion, 
worm-and-ball nut assembly which 
is meshed to the gear on the steer- 


ling shaft. 


Adaptation of the mechanical ac- 
tion of rack and pinion to power) 
steering has other advantages 
which make it possible to use in- 
ternal oil passages between valve | 
and cylinder and thus eliminate all | 
external hose lines except the pres- | 
sure and return hoses between the 
hydraulic steering pump and the 
valve. This, of course, eliminates 





Aircraft-Type Panel— 


The instrument cluster in the 1958 Lin- 
coin Capri Landau is patterned along the 
lines of an airplane panel. The. instru- 
ments are grouped in a small housing, 
providing extra space for other front-seat 
passengers. The foot brake straddles the 
steering post and a split-pedal parking 
brake is at the far left. 


possibilities of future leaks from 


hose connections. 
* . + 


Rear Axle Is a Spicer 


HE rear axle is the well-known 

Spicer, a modified carrier de- 
sign with semifloating axle shaft. 
This is all well set up with plenty 
of support bearings, oil slingers and 
built-in long, trouble-free life. 

The Lincoln drive shaft is the 
Hotchkiss straight-line drive type 
to which is attached a front and 
rear universal joint. These U- 
joirts are of the needle-bearing 
type with a lubrication fitting. As 
in other parts of the Lincoln, 
these important parts are of 


highest quality design and con- | 


struction. 

Lincoln 11-inch brakes are of the 
four-wheel duo-servo type. In use 
you never know they are there ex- 
cept for the extra sensitive and 
easy control from the driver's seat. 
Mechanically, the brake system is 
composed of a hydraulic master 
cylinder operated by a power 
booster, with wheel cylinders of the 
double piston type. The power 


booster operates from the engine} 


vacuum. 

The parking brake is operated by 
a split foot pedal—using the upper 
part to push the brake on while a 


touch of the toe to the bright lower | 


tip releases the brake. No hand 
movement is necessary. 
> = > 


‘Feed the Gas Gently 


THINK more should be said 

about the superior driving char- 
acteristics of the Lincoln. It has 
been established that it is designed 
throughout for mechanically long 
life. It is easy to service. In a pres- 
tige car these things can and are 
taken for granted. Then the ap- 
pearance and how it handles be- 
come of primary importance to the 
owner or prospective owner because 
these are the things with which he 
will be mostly concerned. 

Because the ride is so easy you 


So you feed the gas gently. The 
upshift is so smooth you can 
hardly feel it, and you're eatin eee 
along in traffic at about the rate 
of the traffic flow, apparently with- 
out effort. 

Then you get out on the highway 
where there’s more room to run. 

The car ahead is doing 530. The 
road is clear and the speed limit) 
lis 70. There’s a red convertible | 
|creeping up on your tail and the 
driver seems to have a nervous 
foot. 

> > > 
Effortless Cruising at 80 

OU push down a little rather 

abruptly as though to take that | 
engine by surprise. But it turns the | 
tables on you with a flashy getaway 
that sends the speedometer needle 
to 75. The cruising there is so ef- 
fortless and comfortable that the 
needle kisses 80 and the red con- 
vertible drops back. 

You soon learn that whether 
you want to flow with slow traffic 
at 20 or ride with the milesters 
at 80, you’ve got what it takes. 
You also learn that the only re- 
liable way to find out how fast you 
are going on those big 9:50x14 
inch tires is to watch that speed- 
ometer, You can’t feel the speed 
through the seat of your pants. 

That Lincoln irons out the bumps 
on the roughest road. 


Culver City Dealers 


Promote ‘Auto Row’ 

CULVER CITY, Calif—A “Cul- 
ver City for Cars” campaign has 
been kicked off by auto dealers 
here. 

Lon Miller, of the dealer com- 
mittee, said the campaign prom- 
ises to be a continuing effort and 
stresses the importance of “auto 
row” here. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story, 
plus many other pertinent facts concerning 
the automotive industry, every week 
throughout the year, 
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Represented Nationally by MOLONEY, REGAN & SCHMITT 


. individually tailored to his particular market. 


solution to housing problems for millions of families. 


CAR DEALERS 





carefree way of living — mobile homes are continuing to gain in stature as the best 
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past few years: from $216-million in 1950 to nearly $600-million in 1957. More than just being the 


Alma Trailer Company, the leading manufacturer of mobile homes for more than twenty-five years, offers a 
complete money-making plan for a mobile home dealer . . 


established enterprise. In growth potential, consider the fact that mobile home sales almost tripled in the 
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TEXANS 
LAST YEAR 
PAID 
$279,000 
MORE 

TO READ 
THE POST 


Based on The Houston Post's subscription 
rate of 20c per month than that of any other 
Houston newspaper. 


W. P. Hobby 
Chairman of the Board 






Oveta Culp Hobby 
President 


you need 


THE HOUSTON POST 


market 


to cover the Houston 


: 
| | 
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i bandoned” enforcement of insur- 
on general improvements, he added, al . 
Chevrolet Sets was the highest for any six-month|| Senator Asks Closer Check .. . es = -_ —, setunds 
S period since the plan began in 1942. ee 
Suggestion Marks Previous high was nearly $335,000 


1 HERE some notable ex- 
DETROIT.—With awards total- | for the first six months of 1957. States Hit on Insuran ry e prose eg Renal otable ex. 


ing more than $336,000 for the first; Other records set were: Number “tn one state Whith took over the 
six months of this year, workers . | of er em ar a i (Continnsd fram Paso 8) refund program and recircularized 
30 Chevrolet manufacturing andj|number of suggestions submitte ; : , a Coieiiens en. dete taut 
assembly plants have set four rec- | by employes—25,705, and the num-|if they filled out the complicated | press of these widespread misclaset- ce mae aatenae,. tees 
ords for the division in the Gen-| ber adopted by the company—6,536. | questionnaire.” fications.’ 


times as much money was required 
eral Motors suggestion program, |The ideas by employes covered > & oe In two states, the senator said,| << the oaneune had guovieutiy an 
according to E. N. Cole, Chevrolet | economies in labor, time and mate- HE senator said it was the com- e 


er “ ‘ thousands of persons had been|termined to be due.” 
general manager. rial; safety advances, plant house- panies a. to Sas eae overcharged a yet many state in- te Sth calbindin that vie Com. 
eens sta —— Se aietdaieeemalimamans Selter head boon oventhenged.” *"| surance commissioners “virtually! press passed the McCarran Act in 
He said most states left the re- |~—"——_—_———.-.}™}3™”™”r.. | ae siving hog states _ ~ 
rograms up to the compa- regulate insurance, as- 

a. ond ‘sande little or no effort Mt. Vernon (iil. ) Dealers | sumed that the states would take 

to determine whether the letters | Headed by Johnson | over this regulatory function and 

circulated were clear and definite MT. VERNON, ll. —Clayton| perform efficiently and effective- 
as to purpose. ; Johnson has been elected president| /¥- ; 

The states “made little or no ef-| 4¢ the Mt. Vernon Automobile} The hearing was the last for 
fort to check on replies or to re-| Dealers Assn. | David Busby, subcommittee counsel 
contact those who had not replied,”| pay] Tyler was elected vice-| who is leaving Friday (Aug. 15) to 
| Monroney continued. “Nor did they! president and Mel Holtman, sec-| reenter private law practice in New 

¥ | determine that the companies were | retary. ' York City. 

| refunding the full amount of the |—— ——— ——————————— 
overcharge. Also they failed to give 

5 | sufficient publicity through the 


sam noms | a 8) Army Explains 
' g Duties of New 


Research Office | a uant ] if 0 


Research Office, located at Arling- 


ton Hall Station here, has been 
established to promote and coordi- | e ( ( 
nate the Army’s research efforts in| 


physical, engineering, geophysical, | 
biological, medical and social sci- i 
ences. 

It is in communication with the ; +) N Nal IN =~ C 
nation’s scientists to obtain new e 
ideas and techniques and also cad IRC C ~ Os 
guides the efforts of the Army’s | 
seven Technical Services, which 
continue to direct research projects | 


in their respective fields. | : ONE OF THE N ATION’S 


The Technical Services are at 
Army Medical Services, Ordnance ~~ es Bt NJ 
Corps, Corps of Engineers, Quarter- | LARGEST AN 2 MC ST MC es in N 


master Corps, Transportation! = AItp 
| Corps, Signal Corps and Chemical | PRODUCTION FOUNL RIES 
Corps. Each will retain complete . 
| control over its laboratories. a \ 
The ARO staff now includes 57 
persons, mostly military and civilian 234th ia: ry 
scientists plus administrative per- 
sonnel. Its program extends over 
some 2,000 research tasks with a THE WHELAND SUD Bf 
yearly expenditure of about $90 ; 
million. The staff will be increased A Oe RA Eel. 
to 85 persons by mid-1959. 


PROFITS 


selling MIDJETS 


CASH IN ON THIS 
FASTEST GROWING 
SPORT — midget car 
racing — featured in LIFE — You get fast 


ie mtr 


2 eer 


sales, and quick profits on small investment. 
The car you want is the MIGHTY MOSS “% MIDJET that 
handles like Sam Hank's Indianapolis winner. The Moss Mid- 
jet will bring you traffic, profit and publicity. For specifica- 


tions on Ye and “2 models, and details on the Moss ’ July Sales Soar MAIN, OFFICE AND MANUF: Tht dae 
i i i i i i i 7 ey eee eas th 
exclusive franchise, airmail your inquiry now to... + F CHATTANOOGA 
or Rambler, 


Mercury, Willys 


DETROIT.—Rambler retail sales 
}in July topped the June record by 
| 19 percent and were 155 percent 
above total deliveries in July a 
year ago, Ametiogn Motes ap.) 
nounces. 

Roy Abernethy, vice-president of ; 
[nee age an and mar- % 

eting, report that 17,679 Ram- 
| blers were sold in July, compared 2 ie THE HOUSTON CHRONICLE 
with 14,876 in the previous month, fy = oN 
and 6,930 in July, 1957. 

= 


Mercury Sales Sut | | | HOUSTON MERCHANTS 
ee ee KNOW HOUSTON BEST 


automobiles increased 36 percent in 


July over June, with Mercury sales a % 5 HOU CHA: 
in the last 10-day period of July cae ome S88 0 = 


topping any similar period since PLACED MAJORITY OF THEIR 
September, 1957, James J. Nance, ; rr ADVERTISING LINAGE IN THE 
general manager of the Mercury- CHRONICLE... FIGURES FOR 


— announced Thurs-/ FIRST HALF 1958: 


Mercury delivered 14,763 new cars| * CHRONICLE: 11 136,643 
during July, making this the high-| | v 
est sales month since last October, 
Nance said. A total of 7,933 cars| | POST: y 160 29 
were delivered during the last 10 ; ry 
days of July. 


ee oe mus: 1,898,532 


To New Monthly Mark 4 Bg tte BL 


TOLEDO.—Factory sales of Jeep PAPERS IN GENERAL FINANCIAL. 
vehicles in July were the highest AUTOMOTIVE ee 2 
of any month of 1958, said C. W. te . 

Moss, general sales manager of TOTAL ADVERTISING! 
Willys Sales Corp. The Chronicle Continues To Be The 
or ee 


—_—_—— SOURCE: Z 
Davis Forms Import Deal eee aabdvaneiaty THE REASON ... Fits! 


nae 


MOSS ENGINEERING CO. 


- 


— <_) 


Se OA AY oN Se OT LT eM: RE 








iT. 
























Obituaries 


Jay Green, 74, Dies; 
Long NADA Staffer 


WASHINGTON.—Jay Green, 74, 
retired assistant secretary-treasurer 
of NADA, died July 31 of a heart 
attack at Washington Hospital 
Center. Mr. Green entered the retail 
auto field in 1930 with Vesper 
Buick, St. Louis, and later was 
elected secretary-treasurer of St. 
Louis Buick-Pontiac Co. 

Mr. Green was invited in 1934 by 
the late Fred Vesper, one of the 
founders of NADA, to join the 
association in charge of trade sta- 
tistics and business management 
programs. In May, 1936, he was 
elected by the board of directors to 
the post of assistant secretary- 
treasurer, a position he held con- 
tinuously until his retirement on) 
Dec, 31, 1956. 

= 


* * 


Patrick M. McSweeny 
TORONTO, Ont. — Patrick Michael Mc-| 
Sweeny, 50, died July 29 at his home here 
He operated a large auto business on Dan- 
forth Ave. 


| 


+ * * 


H. B. McDaid 
CORNING. N. Y.—H. B. McDaid, 589, 
died July 21 in the Corning Memorial Hos- | 
pital of a cerebral hemorrhage. From 1930 
to 1951, with an interval out during World 








Banks Note Rise | 
In Delinquencies | 


On Auto Loans 


NEW YORK.—The auto-loan de- 
linquency rate increased slightly 
during June, the nation’s bankers 
reported to the American Bankers 
Assn. 

The delinquency rate remained 
stable on loans obtained through 
auto dealers but the rate on | 





loans obtained directly from 
banks showed the rise. 


The survey showed that .89 per-| 
cent of all loans obtained directly | 
from banks were delinquent on 
June 30, compared to 85 percent 
a month earlier and .71 percent a) 
year earlier. 


Of all loans obtained through | 
dealers, 1.50 percent were behind | 
on June 30, the same figure shown | 
in the May 31 survey but above the 
1.33 percent on June 30, 1957. 

During March, April and May, 
one or both of the auto-loan de- 
linquency rates showed some im- 
provement. 

Of all direct loans, 55 percent 
were delinquent for 30 to 59 days, | 
20 percent for 60 to 89 days and/| 
14 percent for more than 89 days. 

Of indirect loans, 1.03 percent! 
were delinquent for 30 to 59 days, | 
30 percent for 60 to 89 days and| 
17 percent for more than 89 days. | 


The delinquency rate on banks’ 
personal loans and two classes of 
home improvement loans in- 
creased during June. The rate on | 
home appliance loans fell from | 
2.16 percent to 2.75. 


The rates on all four classes of | 
nonautomotive loans remained| 
above.the rates for both classes of | 
auto loans. 


Dynaflow Tops | 
58 Buick Options 


FLINT.—Buick’s Dynafiow trans- 
mission was the most popular op- 
tion among 1958 Buick buyers, out- 
Selling even heaters, radios and 
white wall tires, according to Ed- 
ward T. Ragsdale, general manager. 

“Dynaflow went into 98.5 percent 
of our 1958 models,” Ragsdale said. 
“Heaters were requested by 97.6 
Percent of Buick buyers, while 


radios went into 87.6 percent of our 
cars.” 


Other options included white wall 
tires, 83.6 percent; backup lights, 
783 percent; power steering, 69.2 
Percent, and power brakes, 60.3 
Percent. 


P.M.F. the Winner 


PHILADELPHIA. — P.M. F. Mo- 
tors Corp., Twenty-second and Pas- 
Sayunk Ave., won first place in the 
Philadelphia “Dartline Derby” for 
Chrysler sales with a rating of 123.8 
percent for the first six months of 
the year. 


War II, he was salesman or sales manager 
in automobile dealerships in Detroit, Roch- 
ester, N. Y., and Watertown, N. Y,. From 
1951 to 1958 he was division manager for 
a Detroit auto guaranty program in upstate 
New York, Ohio, Kentucky and Tennessee. 
On May 15 he joined Bob De Graw 
Oldsmobile-Rambler dealership here. 
* * * 


J. O. Tinder 
DANVILLE, Ind.—J. 0, Tinder, 90, one 


One-Year Policy 
On Used Cars 
Is Established | 


SEA CLIFF, N. Y.—Sure-Car of 
America, Inc., announces it has 
become the first national organiza- | 
tion to issue a one-year mechanical | 
insurance policy on used automo-| 
biles. 

The innovation followed the re- 











| cent Sure-Car affiliation with Lum-| 


berman’s Mutual Insurance Co., of 
Mansfield, O, | 

The new policy guarantees spe- 
cific major parts for one year from 
the date of sale. 





| Hupmobile. 


at Danville from 1913 to 1933. 
* * * 


Walter M. Sargent Sr. 


MORRISVILLE, Vt.—Walter M. Sargent 
83, a member of H. A, Smalley Co., 
which began selling automobiles in 1907, 


sr., 


died in Copley Hospital July 29. 
* * * 


George R. Pierce 


BILLINGS, Mont.—George R. Pierce, 63, 


president of Geo. R. Pierce, Inc., died 
July 16. The company has been a Willys 
distributorship since 1929. Mr. Pierce en- 


tered the automobile industry in 1919 with 
also was a member of the 


He 
Montana Legislature for 10 years. 
* ee 


Joseph J, Bredenmann 
CHICAGO.—Joseph J. Bredenmann, 


in Park Ridge, died July 30 in St. Francis | 
Hospital. 

* * * | 

George E. Ansley 

OSHAWA, Ont.—Services were held here 

last week for George E. Ansley, former 


70, 
president of Busse-Bredenmann auto agency | 
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of the first automobile dealers in Hendricks 
county, died July 29 in an Indianapolis 
nursing home. He operated auto dealerships 





assistant general manager of General Mo- 


tors of Canada, 


1938. 
* * * 
George Eickemeyer 
NEW YORK.—George Eickemeyer, 


former auto dealer here, 
injuries suffered last Apr. 15 
accident. 
* * * 
Howard M. Retzlaff 
BERGHOLTZ, N. Y.—Howard M. 
laff, 54, operator of Retzlaff Motors, 


pital after a brief illness. 


He retired from GM in 


81, 
died July 27 of 
in an auto 


Retz- 
died 
July 25 in Niagara Falls Memorial Hos- 


Dealers’ Good Deed— 


Frank, left, and Jerry Fitzspatrick, right, 
Chevrolet dealers in Concord, Calif., vol- 
their property to the 
city, assuring it of about $30,000 annually 


a 
untarily annexed 


in additional sales-tax revenue. Mayor 


Don Campbell points ovt on an aerial 


map, the site of a new $34,000 city park 
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It’s a Wagon Year 
At Plymouth as 
Model Takes 28% 


DETROIT.—For the first time in 
history a station wagon mode] has 
become the most popular body style 
in the Plymouth line, '58 model 
year production figures reveal. 

The Custom Four-door Suburban, 
with 13.8 percent of total 58 model 
year production, set the new réc- 
ord, The ’57 figure for the model 
was 7.4 percent of production. 

At the same time, Plymouth sta- 
tion wagons set another alltime 
mark as overall Suburban produc- 
tion for the ’58 model year, hit a 
record high of 28.3 percent of pro- 
duction—nearly double the ’57 fig- 
ure of 15.2 percent of production. 
| It has been estimated that indus- 
trywide, 58 model year station 
| wagon production will reach 15 per- 
|cent of total production. This puts 
|Plymouth wagon production at 
nearly double the industry figure, 
|said General Manager Harry E. 
Chesebrough. 





More than 150,000 persons read AUTO- 


made possible by the Fitzpatrick action. | MOTIVE NEWS every week! 





STOPS transmission leaks in 


100 miles or there’s no charge! 


Here is the guaranteed answer for leaky automatic transmissions 


This kit of Wynn’s Friction Proofing Products is guaranteed to stop leaks and 
rough shifting in automatic transmissions or it doesn’t cost your customer a penny. 
Pour one quart of Wynn’s Motor Cleaner with two cans of Wynn’s Friction . 
Proofing Automatic Transmission into the automatic transmission fluid. After 
the customer has driven 100 miles, or until the leak stops, drain and refill 
automatic transmission with new transmission fluid and add two cans of Wynn’s 


Friction Proofing Automatic Transmission. 


Wynn’s Friction Proofing carries the Car Life Seal of Approval and is 


backed by national advertising. 


THE WALLY a IS IN THE Poo mauce/ 


Also available in Canada and everywhere'in the free world. 


Nationally advertised 


all year long in — 


. 


! 
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! 
SATURDAY EVENING Post 
POPULAR MECHANICS ; 
LOOK » MOTOR TREND 
MOTOR LIFE « HOT ROD i 
SPEED AGE + CAR LIFE 
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1,375,000 Cars Is 4th-Quarter Target .. . 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 








Week Week dan. 1 Jan. 1 
Ended Same Ended Total To To 

Aug. 9, Week, Aug. 2, Output, Aug. 10, Aug. 9, 

1958 1957* 1958* July* 1957* 1958 

AMER. MOTORS?®® 0.0... ceccccccce sssseeeeee 3,004 18,022 64,420 110,834 
ee 3,004 18,022 59,514 110,834 
CHRYSLER CORP. 8,200 24,591 7,554 654,102 857,478 380,018 
SION | cxcercscccccnveccseseens coveecseee 1,704 438 5,300 85,476 35,545 
ee 530 2 712 28,906 8,330 
TEED icccvceccvsvcevseveneseves  euseoenece 764 15 3,089 $1,658 22,956 
ee 300 5,872 254 10,115 202,263 66,624 
Plymouth. ...................... 7,900 15,721 7,235 34,886 459,175 246,563 
FORD MOTOR*** ........ 28,000 38,006 16,143 82,559 1,223,706 704,942 
a 320 3,541 326 596 8,576 7,923 
a 23,250 28,690 15,508 72,879 989,127 604,349 
en 360 221 309 1,185 25,387 16,439 
EE — cxovevecescsnenesseseces 4,070 Ge cetestien 7,899 199,672 76,231 
GENERAL MOTORS .. 30,300 54,685 36,121 162,798 1,846,272 1,422,764 
ee 7,285 eossuiness « eunasunens 272,113 133,111 
ee 3,348 2,822 11,825 103,186 39,510 
Chevrolet. ...................... 30,300 30,349 29,589 111,191 972,747 860,322 
RITE ccccccscccccsccccecs encoscovse 6,917 2,388 23,292 264,534 203,146 
SEEIEIIED~ icxncontectvascevecnccsuen consscoven 6,736 1,322 16490 233,692 136,675 
4 1,582 24 3,572 45,472 23,317 
A _ 199 6,116 1,745 
NEED © cxsccsscccecesen: exsenenes 1,569 24 3,373 39,356 21,572 
Total Cars, U. &........... 66,500 118,864 62,846 321,053 4,037,348 2,641,875 





**American Motors’ totals for 1957 include Nash and Hudson production. 
*°**Ford Motor Co. totals for 1957 include Continental production. 


COMMERCIAL CARS 


(U. 8. PRODUCTION ONLY) 




















Week Week dan. 1 Jan. 1 
Ended Same Ended Total Te To 
Aus.9, Week, Aug.2, Output, Aug.10, Aug. 9, | 
1958 1967* 1958* July* 1967* 1968 
CHEVROLET a 5,700 6,937 5,299 22,766 225,366 178,710 
ee «awe 336 3,269 3,128 
24 11 147 1,972 1,612 | 
1,467 1,359 5,393 50,763 37,698 | 
5,113 4,784 15,612 222,402 137,267) 
1,508 1,064 4,708 41,929 37,854 
2,385 1,488 6245 175,324 56,344 
EE 300 344 293 1,188 @8=11,081 9,159 | 
189 AX 479 6,921 3,730 
411 111 954 12,079 10,190 
naelimees 1,790 8.254 38,752 49,346 
88 68 397 2,696 2,659 
Total Trucks, U. S..... 15,055 18,592 16315 66,979 692,554 528,197 
Total Cars, Trucks, 
a ainicnenes $1,555 137,456 79,161 388,032 4,729,902 3,170,072 
Total Cars, Trucks, 
ae ass | hein 1444 27,087 298,199 242,109 
Grand Total, 
Cars and Trucks, 


80,605 415,119 5,028,101 3,412,181 





*Revised 


**Misceliancous includes Corbitt, Marmon-Herrington, Federal, Four Wheel Drive, etc. 
***Autocar, Freightiiner, Reo and Sterling are included in White totals; Brockway in 


N.B. All U. 8S. totals include cars and trucks for military orders. 


Imperial Begins °59 Output 
At New Detroit Location 


DETROIT.—Chrysler Corp.’s in- 
tegrated bodybuilding and assembly 
installation to be devoted exclu- 
sively to the manufacture of Impe- 
rial cars begins production of ‘59 


Two Dealers Pay 
$168,000 to U.S. 


DETROIT. — Louis V. Thompson 
and Leo J. Golcar, partners in Car- 
son Auto Sales Co., a Buick dealer- 
ship in suburban Highland Park, 
last week settled, for $168,000, U. S. 
claims for back taxes. 

An attorney for the U. S. Treas- 
ury Department said the settlement 
was for a Government claim of 
$201,000, plus interest, on taxes as- 
sessed for extra payments allegedly 
made to the company in 1946 and 
1947. 

The attorney said Thompson and 
Golear had been indicted for 
income-tax evasion several years 
ago, but the charges were dropped 
for lack of witnesses. 

Thompson’s wife was the victim 
in a sensational murder case in De- 
troit in 1945. The slaying remains 
unsolved. 


“pilot models” today (Aug. 11), ac- 
cording to C. E. Briggs, Chrysler 
division general manager. Full 
scale output, however, is not ex- 
pected to get underway until after 
Sept. 1. 

In the new facility, which was 
formerly the DeSoto Warren Ave. 
body plant, production of Imperials 
will be under the control of a sep- 
arate manufacturing staff headed 
by G. T. Poirier, former general 
manufacturing manager at the 
Chrysler Jefferson plant. 

Completely renovated and re- 
equipped for its new role, the plant 
is set up to produce at a rate of 
27 cars an hour, Briggs said. 


“The new Imperial plant will not 
only enable us to maintain the 
highest standards of quality,” 
Briggs said, “but we'll be able to 
handle dealer orders more effici- 
ently and quickly.” 

In another change in the man- 
ufacturing setup at the corpora- 
tion, DeSoto is moving its assembly 
operations from the Detroit Wy- 
oming Ave. plant to the Chrysler 
division plant on E, Jefferson Ave. 
Chryslers will continue to be built 
at the Jefferson Ave. plant. 


4th-Quarter Output 


Hiked 10% 


on Cars 


(Continued from Page 1) 


would be the lowest since July, 
1952, when 159,562 cars were built. 
August schedules also would be 
45.5 percent under July output of 
321,053 assemblies. 

> + oa 


i. in production sched- 
ules at Ford Motor Co. plus 
continued overtime operations at 
Chevrolet, helped push car output 
to an estimated 66,500 units last 
week, compared with 62,846 assem- 
blies a week earlier. 

Chevrolet, working its Flint 
and Janesville (Wis.) plants six 
days for the second consecutive 
week, turned out an estimated 
30,300 cars last week. This was 
the highest weekly outturn of 
cars by that division since the 
week ended March 8 of this year, 
when it produced 31,833 cars. 
Tarrytown-Chevrolet also worked 
Saturday. 

Ford Motor, with its Mercury 
division returning to operation 
after a week’s idleness, turned out 
an estimated 28,000 cars last week, 
compared with 16,143 cars a week 
earlier. 

Ford division led the company 
with an estimated 23,250 assemblies 

jlast week as all of its assembly 


plants worked five days. The pre- 
vious week the division rolled 15,- 
508 cars from the lines. 
+ * - 

~ OTHER Ford Motor opera- 

tions, Mercury hoisted its output 
from zero the previous week to an 
estimated 4,070 last week; Lincoln 
climbed from 309 to 360 assemblies 
with six-day operations at its Wix- 
om (Mich.) plant, and Edsel de- 


Volvo Dominates 


Little Le Mans 


LIME ROCK, Conn. — Swedish 
cars again swept the Little Le Mans, 
a 10-hour endurance race for small 
cars here. 

Volvo took the top three spots, 
with SAAB fourth and sixth. In 
fifth place was an Auto Union. 
Other finishers in the top ten, in 
order, were Fiat 1100, Panhard, 
DKW and Panhard. 

SAAB ranked first and second in 
index of performance. 

The winning Volvo toured 399 
laps of the 1.5-mile twisting course. 
There were 34 starters and 29 fin- 
ishers, 


clined slightly from 326 to 320 units. 

Chrysler Corp. output was up 
from a corporate total of 7,554 
units a week earlier to an esti- 
mated 8,200 last week despite the 
fact that Chrysler, Imperial and 
DeSoto lines were down for 
changeovers to ’59 lines. 

Plymouth, whose Newark (Del.) 
plant closed at the end of last 
week, boosted its output from 7,235 
assemblies the previous week to an 
estimated 7,900 last week, while 
Dodge, building only at the Newark 
plant, closed out its 58 model pro- 
duction with 300 assemblies last 
week. The previous week Dodge 
turned out 254 cars. Plymouth will 
close out production in Evansville 
this Friday and at its Detroit plant 
next Tuesday (Aug. 19). 


Truck output last week totalled 
an estimated 15,055 units, off 1,260 
units from the previous week, when 
16,315 commercial cars were rolled 
from the lines. Dodge joins Stude- 
baker in changeover idleness to- 
morrow (Tuesday). 

Canadian output operations were 
all but at a standstill last week as 
only 125 cars and 95 trucks rolled 
from Ford Motor lines and 2% 
trucks from Chrysler Corp. lines. 
All Ford assemblies were CKDs for 
shipment. 

General Motors, Ford Motor, 
International and Studebaker- 
Packard all were shut for vaca- 
tions last week, while Chrysler did 
not work its car lines. GM, Ford 
and International will return to 
operations today, while S-P’s vaca- 
tions continue another week. Chry- 
sler begins its vacation schedule 
the third week of August. 
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TEN DAYS 
WANT AD DEPT., 


| HELP WANTED 





SALESMANAGER 


For suburban Detroit Chevrolet dealer. Must 
be experienced and have proven ability to 
| build, train, direct and maintain a profitable, 
| aggressive large volume sales organization. A 
jood deal for the right man. All replies con- 
tial. 
Write Box 8453, c/o Automotive News, 
Detroit 26. 








CAR LEASING EXECUTIVE 








HELP WANTED: New Car Sales Manager. 
Prestige car. High volume dealer in Balti- 
more, Maryland. Must be able to hire 
and direct high type salesmen to do a 
good efficient sales job. Excellent com- 
pensation plan. In reply send photo- 


graph, full particulars and experience. 
Box 8444, c/o Automotive News, De- 
troit 26. 


DISTRICT 
MANAGERS 


Take full charge of a lucrative pro- 
tec area for SURE-CAR OF 
AMERICA, INC., 1-Year Warranty 
rogram. No franchise fee. Top earn- 
ings plus healthy bonus arrangement. 
You are backed by one of America's 
oldest and strongest 1!-Year nation- 
wide Warranty companies. See our 
ae on Page 34. Write for full particu- 
ars to: 


SURE-CAR OF AMERICA, INC. 
DEPT. A 
SEA CLIFF, NEW YORK 
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NEW CAR, USED CAR or truck manager 
wants position in New England. Best 
of dealer and factory references. Avail- 
able September ist. Box 8434, c/o Auto- 
motive News, 26. 
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POSITION WANTED 


FORMER SUCCESSFUL DEALER would 
like position as all-around assistant to 
dealer (GM preferred). Age 44, sober, 
dependable, conscientious. Familiar with 
all phases of a dealer operation includ- 
ing automotive accounting. Interested 
more in location and pleasant working 
conditions than high earnings. Prefer 
southeast. Box 8412, c/o Automotive 
News, Detroit 26. 


MATURE MAN, now employed, experienced 
all phases automobile business, interested 
in imported car wholesale connection. No 
objection to heavy travel. Resume on re- 
quest. Box 8452, c/o Automotive News, 
Detroit 26. 


PARTS AND SERVICE MANAGER—<ca- 
pable of taking complete charge of coun- 
try Ford dealers parts and service de- 
partment. Unlimited opportunities for 
right man. Choctaw Motors, Butler, Ala. 


CHEVROLET PARTS MANAGER. South- 
western or Rocky Mountain area pre- 








ferred. Twenty years experience. Best of | 


references. Box 8454, c/o Automotive 


News, Detroit 26. 


JUST SOLD DEALERSHIP. Seeking out- 
side sales position in any phase of busi- 
ness. Northeast preferred. Box 8445, c/o 
Automotive News, Detroit 26. 


DEALER'S EXECUTIVE ASSISTANT, ex- 
perienced in shouldering full responsibil- 
ity of operation, with record of outstand- 
ing achievement in refinancing and 
rehabilitation, bringing ‘‘out-go’’ within 
‘income’ (without wrecking the organi- 
zation), producing profit by proven meth- 
ods and control, developing increased 
productivity of personnel, ali depart- 
ments, through leadership and on-the-job 
training. Procedures adapted to local 
needs and modified as unfoldment war- 
rants. Operate to high prinicple insuring 
good factory relationship and minimum 
employe turnover. Do not hold to systems 
or deceptive advertising. Have found no 
substitute for constant vigilance and a 
fixed objective. College education, steady, 
reliable, middie aged, lean, athietic, 
family man. Compensation based on re- 
sults obtained. Agreeable to 90 day trial 
period, however, permanence definitely 
desired. Prefer West Coast but will con- 
sider Midwest or East. Box 8446, c/o 
Automotive News, Detroit 26. 





PARTS AND/OR OFFICE MANAGER: 
Fifteen years G.M. Present dealership 
closing in August. Best references, ex- 
cellent health. Prefer midwest—will lo- 
cate anywhere. Ervin Dixon, 342 W. 
Wesley St., Jackson, Mich. 


GENERAL MANAGER — SALES MAN- 
AGER. Unlimited experience with Buick, 
Chevrolet, Motors Holding. Know how to 
train men, get volume and control ex- 
penses, Box 8451, c/o Automotive News, 
Detroit 26. 


USED CAR MANAGER, 30, married, two 
children, Ten years experience merchan- 
dising used cars with franchised dealer. 
Prefer Chevrolet or Ford operation town 
of 50,000 or less in Arizona, New Mexico 
or Colorado. Box 8450, c/o Automotive 
News, Detroit 26. 


INSERTION 
llc PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
Add One Dollar 


Box Number ods ore forwarded to advertiser 


per insertion for use of a box number 
$12.30 per co 
Contract rates supplied upon 


AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH 





CLASSIFIED WANT ADS 


the nation's automotive industry 


POSITION WANTED ADS 
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CLOSING 
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POSITION WANTED 
AUTOMOTIVE GENERAL SALES MAN- 
AGER. Fourteen years experience largest 
agencies in country. Age 34, married, 
children. Interested volume operations 
only. Guaranteed profit results. Excellent 
references. Box 8457, c/o Automotive 
News, Detroit 26. 
DEALERSHIPS AVAILABLE 
SOUTHEAST FLORIDA—Dealership han- 
dling foreign cars. One of oldest dealer- 
ships handling top lines. Box 8407, c/o 
Automotive News, Detroit 26. 








DEAL HANDLING GM CAR in one of the 
fastest growing areas in south Florida. 
Buy out of parts, tools, signs and office 
equipment. Long term lease on one of 
the most modern plants for high sales 
and service volume. Box 8408, c/o Auto- 
motive News, Detroit 26. 





DEALERSHIP HANDLING FORD—MET- 
ROPOLITAN NEW YORK—Excelient fa- 
cilities, choice location—all under one 
roof——-with or without real estate. Realis- 
tically priced for immediate possession. 
Box 8417, c/o Automotive News, De 
troit 26. 





ON GOLD COAST OF SOUTH FLORIDA. 
Franchise handling “Big Three’’ and 
foreign car. Ten service stalls, large 
showroom and used car lot. Minimum 
parts inventory. Lease building. All re- 
plies confidential. P. O. Box 1642, West 
Palm Beach, Florida. 


DEALERSHIP HANDLING RAMBLER and 
car rental business in fast growing area. 
Buy parts and equipment at big discount. 
Low rent. Ideal setup. Fort Collins Motor 
Sales, 354 Walnut S8t., Fort Collins, 
Colorado. 








HANDLING CHEVROLET—Broad Street, 
Philadelphia. Planning potential over 
1,000. Reason for sale—other interests. 
Box 8429, c/o Automotive News, De- 
troit 26. 





DEALERSHIP HANDLING DeSOTO- 
PLYMOUTH — Near Detroit in a fast 
growing town. Large trading area—only 
Plymouth dealer in town. Annual poten- 
tial 250 units. Will sell for inventory 
approximately $7,500. Box 8449, c/o 
Automotive News, Detroit 26. 


MAKE MONEY WITH ALMA TRAILERS 
—A natural ‘‘sideline’’ for car dealers 
who want to make money with minimum 
cash outlay. Growing market, sound 
profit picture. Choice territories still 
available on new Alma Franchise deal. 
See Alma ad page 45 this issue. 








Dual Dealership Handling 
PONTIAC and VAUXHALL 


in a fast growing midwest town of more 
than 35,000 near Chicago, Ill. No used cars 
or notes and accounts to buy, Parts and 
stock at inventory. Owners want to retire. 
Box 8437, c/o Automotive News, Detroit 26. 
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DEALERSHIPS AVAILABLE BUSINESS OPPORTUNITIES 


WANTED—PARTNER FOR CAR RENTAL 
BUSINESS, in Alaska, 150 units, three 
Pieces of property. Nine months work per 












MAINE Touch, aay ee aoe? Lincoln C. 
it neoin - ve, Anchorage, 
NEW - USED CARS Alaska or De-Vur Hotel, 1129 W, Mil- 


waukee Ave., Detroit. 
ee ee 


CONFUSED 
ABOUT 
LEASING? 


Learn about the 
LEE 
FLEET 
SYSTEM 


+ + + « @ national franchise 
plan for new car dealers 
which provides 


Established many years. Operating profit- 
ably. Modern building built in February, 
1958, with hard-top lot. 275 feet wide, 
120 feet in length. Naval Base and ex- 
ponding Air Force Base makes this a very 
desirable dealership in a fast-growing 
city. No used cars to buy or accounts re- 
ceivable. Building can be bought or 
favorably leased. Partial financing can be 
orranged. New or Foreign Car franchises 
evailable. Box 8419, </c Automotive News, 
Detroit 26, Michigan. 

———————— 


DISTRIBUTORSHIPS AVAILABLE 


Well established manufacturer of Funeral 
Coaches and Ambulances mounted on Cadil- 
lac Commercial Chassis has openings for 
Distributorships for men of high calibre who 
are capable of owning and operating a busi- 
ness of their own. Territories available are as | 


follows: X 
#1 New York State with exception of 14 south- 


eastern counties. , 
#2 South Carolina and north part of Georgia. FINANCING 
#3 Alabama and Mississippi. INSURANCE 





#4 Ohio with exception of 15 southeastern 


LEASE DOCUMENTS 


counties. 

oF hen 4 tetiie PERSONNEL TRAINING 
rkansas and Louisiana. 

#7 California, Nevada, Arizona and New| ADVERTISING 
Mexico. 


#8 Washington, Oregon, Idaho and Utah. 
A very excellent type o repeat business han- 
dling both new and used equipment. 
Car Financing Available 
For Details, Write Box 8455, 
c/o Automotive News, Detroit 26. 


Write for Details: 


LEE FLEET SYSTEM, 
Inc. 
1530 Keith Building 
Cleveland, Ohio 


DEALER SERVICES 


DEALERSHIP WANTED 


1000 TO 1,200 FORD OR CHEVROLET 
deal located in Ohio, Western Pennsyl- 
vania. Box 8436, c/o Automotive News. | 
Detroit 26. 


—_— © © TWO ESSENTIAL SERVICES ® @ 


EXPERIENCED DEALER will buy GM} INVENTORY SERVICE 

or Rambler dealership in Florida, Have | Parts, accessories and similar goods. 
cash and can secure factory approval. | 
Replies held in strictest confidence. Box | 
47, c/o Automotive News, Detroit 26. 








GHEVROLET OR CHEVROLET DUAL. 
Consider any area. No real estate. Pay @ © Call or Write for Details © © 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 


10040 Freeland Ave. Detroit 27, Michigan 
WEbster 3446 


cash. Ample experience. Factory approval 
assured. Can act at once. Send details 
in confidence. Box 8448, c/o Automotive 
News, Detroit 26. 


j 
WANTED CHEVROLET DEALERSHIP. 
200 to 500 cars. Have factory approval. 
Ready to move at once. Desire outright 
buy but would consider buyout. Box 8456, 
i 


H. K. oo Manager 

on tom DETECTIVE — Inc. 
ears operating a 

LOCATOR AND 


REPOSSESSION 


t/o Automotive News, Detroit 26 





SERVICE 
HAVE $300,000 CASH 


milable to invest in automobile 


DEALERS WANTED 
FOR 
SPRAYAWAY 


The new miraculous car and truck 


WASHING MACHINE 


In the beautiful state of Florida 
Make money and enjoy life. 


BUY ONE FOR YOUR DEALERSHIP 
WASHES CARS BETTER 


YOU CAN WASH TWICE AS MANY 
SAVES 50% ON LABOR COSTS 


MAKES WASH RACKS PROFITABLE 
KEEP DEMONSTRATORS CLEAN 


NEW CAR DEALERS 
AUTOMOTIVE JOBBERS 







You can make a lot of extra profit selling Sprayaway car and 
truck washing machines to new car and truck dealers—wused 
car and truck dealers—garage owners—fleet owners—service 
station operators. 


ONLY SMALL SPACE REQUIRED 


Machine weighs 250 pounds, is 26 inches in diameter. 
Stands upright 5 feet, 6 inches high. 


GET ON THIS PROFITABLE BAND WAGON 
WRITE NOW TODAY TO 


Florida Sprayaway Company 


2313 N.E. 16th Ave. Fort Lauderdale, Florida 
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DEALER SERVICES 


MILITARY BUSINESS 
— Got Your Share? — 
Military people will want to: 
Finance for 30 to 36 months. 
Register and Title car out of state. 
Take car overseas without refinancing. 
Get low, money saving, financing rates. 
Take immediate delivery. 
We specialize in such transactions on a sim- 
plified, no trouble, without recourse basis for 


officers and enlisted personnel of pay grades 
ES and above. 





MILITARY MILITAR 
FINANCE CO. ACCEPTANCE CORP. 
502 eo Bidg., P.O. Box 21466 
2020 Milvia San Antonio, Texas 
Berkeley 4, Calif, CApitol 6-268! 


THornwall '3-7423 na 
“Worldwide Military 
Personnel” 





CARS FOR SALE 


VOLKSWAGENS 
Sedans - Convertibles - 
Ghias 
Karmann Ghia Convertibles 
"57, "58 
Completely Americanized 
Wholesale—To Dealers 


We are the only American Importers with 
our own organization in Germany—We 
ship only Selected, Top Choice Cars. 


F. H. K. CORP. 


30-15 35th Avenve 


Long Island City 6, N. Y. 
EMPIRE 1-0557 
EMPIRE 1-0600 
on o~ supply Station Wagons, 
jan Buses, etc., either di- 
falls bes UtK. or through our German 
organization: 


Deutsch-Amerikanische Auto- 
mobil Handelsgeselischaft, MBH. 


HAMBURG 1, GERMANY 


Buy From German Source 


VOLKSWAGENS 


Ghia Coupes, Ghia Convertibles 


We Can Satisfy Your Needs— 
It Pays to Call, Wire or Write 


EXCHANGE MOTORS, INC. 


54 Franklin St. New York City 
BEekman 3-65 10-1-2-3 


For | 
Direct Delivery of 


Mercedes-Benz 


1955, 56 and 57 Model 200A 
and 300 fully equipped. All 
mint condition. Always more 
than 20 cars in stock. We are 
direct importer so nobody can 
beat our prices. Wholesale to 
dealers only. 


IKE'S MOTORS 


ELMSFORD, NEW YORK 
Rt. 9A 
219 N. Saw Mill River Rd. 
Tel: L¥ric 2-9886 


















1956 
PLYMOUTHS 


Automatic transmission, good tires, 
good mechanically. These are not high- 
mileage cabs, and have been in serv- 
ice only 12 months. 


SEEING IS BELIEVING! 


$195 ea. 
CURRY 
CHEVROLET 


3300 Broadway * New York City 
ADirondack 4-6000 























CARS FOR SALE 


1958 EDSEL HARDTOP, 2-dr., 
holstery. Or will buy body or wreck. 
Millis Motor Mart, Millis, Mass. 


DO YOU WANT 
PROFITS NOW?7? 


Wholesale to Dealers Only 
Fully Americanized 


VOLKSWAGENS 


1958s, 1957s, 1956s, 1955s, 1954s 
Sedans—Convertibles—Karmanns 


Shipped by the 
World's Largest Independent 
Volkswagen Operation 
All Cars Selected, Serviced, Cleaned 
and Expertly Shipped Directly to 
All U. S. Ports. Contact our Ameri- 
can Representatives for Details. 


Expincorp, 
Lyndhurst, New Jersey 


4 8-7070 
or Call N.Y.C. Lines: Wisconsin 7-8221 


(Bank References Furnished 
Know Your Supplier) 


Also Suppl a Wagons, 





P ¢ nels, Buses, Etc. 
Export Industrial ‘Ger. Ss A, 
Hamburg |! , Germany 





CARS WANTED 


LATE MODEL WRECKS—Parts bought 
and sold. Large selection. Ed Matt, 55 
Madison Ave., Paterson, New Jersey. 
SHerwood 2-4488. 





Foreign Car Dealers!! 


NEW AND USED 
Don't sacrifice your foreign car inventories 
—Call the pm ow import dealer in the mid- 
west. No too small or too large for 
us to handle. Send for free wholesale list. 
Write or call Bernie Gay. 


JAN ROSS MOTOR CO. 
Import Division, 380 E. Broad St., 


Columbus io 
CApitol 8-4514—CApitol 8-4407 





DECAL TRANSFERS 


TRUCK DECALS; no charge for sketch; 
— brilliant colors. Write for sam- 
Decals, Inc., 8356 Hough, 


Srovetand 3, Ohio. 
PARTS FOR SALE 


HAVE $5,100 obsolete Oldsmobile 
parts. Will sell at half my cost. Packed 
for delivery. A-1 condition, List upon 

request. L. D. Tate, 320 College 8&t.. 

Clarksville, Tennessee. 


PARTS WANTED 


ATTENTION: FORD DEALERS. We will 
buy your obsolete parts and excess parts 
inventories for cash. Send us a list of 
what you wish to sell—_We will forward 
our offer promptly. Upon request we 
can furnish you with a list of our present 
requirements. Genuine Ford parts only— 
no body parts. Box 8438, c/o Automotive 








News, Detroit 26. 
TIRES WANTED: 6.50x19 black or 
whites. W. B. Hamlin, 229 E. Rosewood 


Ct., Ontario, Calif. 
TRUCKS FOR SALE 


WILL SACRIFICE new 1957 Dodge 1-ton 
Power Harold Medow, Ben 
Medow, Dodge Dealers, N. 
Lafayette, South Bend, Indiana. 

FOR SALE: NEARLY NEW 5-car Frue- 
hauf car haul trailer. Call or write E. C. 
rr Cawker City, Kansas. Telephone 
# b 


SCHOOL BUSES WANTED 


SCHOOL BUSES WANTED—one or twenty, 
1951s up—36 to 66 passenger. Quick ac- 
tion. Write Box 8380, c/o Automotive 
News, Detroit 26. 


ACCESSORIES FOR SALE =—— 








LUGGAGE CARRIERS 
All Aluminum — Permanent Type 
Full Length Half Length 
| $44.25 


CANELL CO. 


Little New Jerse 
Send er Details , 





SHOP EQUIPMENT FOR SALE 








sign. Very reasonable. 
Newburyport, Mass. 


BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$52.35 Fed. Tax inciuded 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 


Action 


Four Clamp Hook-Up 
DEALERS’ SPECIAL Feo. B. Factory Net) 


.85 Fed. Tax included 


Liberal Quantity Discounts 
To Distributors 


Write for Illustrated Catalog 


Factory Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 

Canedian Distributors 


FIVE WHEELS, LTD. 


599 Y¥ Se. 
Toronto, 


KNOW WHAT CARS ARE 
WORTH IN DETROIT 
Write for FREE Sample 

Copy of Accurate Wholesale 

Prices of Used Cars. 
B. H. J. ASSOC. 


4490 Cass., Detroit 1, Mich. 








WANTED: Used “JEEP” sign. New type, 
factory approved. Kirk Motor, Hutchin- 


son, Kansas. 


eS 
FOR SALE: Phillips Wave Wash. Rose 
24 Riverside Drive, 


Motor Sales, Inc., 
Tiffin, Ohio, 1311. 


The “ORIGINAL YELLOW" 


Automatic BraKinG 


Is the ONLY—TOW BAR—TODAY 
WITH THE UNIVERSAL $5] 45 


“WRIST ACTION" 

Incidg. BRAKE HOOK-UP 

TowKinG 4.cc's, 545° 

TRAIL-KING 437.50 

Fast Pickup & Delivery 

Ail forsien & Fits 2” Ball 
WE STOCK PARTS FOR 
RED ARROW TOW BARS 


Tow Bar Sales Co. 


Exclusive Factory Distributers 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 
Ch 6, i. 


40 So. Clinton St.. 








Or ee ee 
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New Subscription Order 


Send Automotive News to Address Below 
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A new sales tool to help you profit from more time deals 


Now—the Complete C.L'T. Plan 
Includes Disability Benefits 


at No Increase in Cost 


Great News! The C.LT. Plan now extends its Credit Life 
Insurance to include disability coverage. Best of all, this 
new protection feature is included in the C.I.T. port- 


folio of protections at no increase in cost! 


Think of it! Your customer who purchases his car on 
the complete C.1.T. Plan will have his monthly payments 
paid in full for the time he is disabled, as provided, when 
the disability period extends for four months or longer 
during the life of the contract. And he pays no more for 


this benefit. 


If, for example, your customer is disabled for four 
months during the term of a 36 month finance plan, he 
makes only 32 payments—the C.I.T. Plan takes care of 
the other four payments. If he is disabled for 26 months, 
he makes only 10 payments. 


This new feature protects the family’s car investment 


during the time the breadwinner is laid up with lengthy 
disability. It makes the C. I.T. Plan more attractive to your 
customers. And it provides you with a more powerful 


selling tool! 


Literature and posters featuring this new benefit are 
now being distributed in those states where coverage is 
applicable. Your local C.1.T. representative will furnish 
details. 


With this new disability feature, included at no addi- 
tional cost, the “one best way to buy” becomes even better 


than ever before! 


Disability benefits are now included in the complete 
C.L.T. Plan in all statesexcept: Arkansas, California, Kansas, 
Kentucky, Massachusetts, Missouri, New Jersey, New York, 
Texas, Wisconsin. As soon as disability benefits become 
available in any of these states, dealers will be advised. 


Universal C.L'T. Credit Corporation 


650 Madison Avenue, New York 22, N. Y. 


MORE THAN 450 OFFICES SERVING THE UNITED STATES AND CANADA* 


The lime Purchase Plan 
For Carefree Driving 


*In Canada: Canadian Acceptance Corporation Limited 





